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u2025 MANAGEMENT REPORT

Dear Shareholders,

In accordance with legislative and regulatory provisions and the requirements laid down in the Articles of

I ncorporation, we have convened this shareholderso6 gen
fiscal year ended December 31, 2025 and to report on the business of the Guillemot Corporation Group and its

parent company during that year.

The financial statements, reports and other documents and information laid down in regulations were provided or
made available to you within the statutory deadlines.

1. BUSINESS OF THE COMPANY AND THE GROUP DURING FISCAL 2025

Listed on the stock market since 1998 and active in its sector since 1984, the Guillemot Corporation Group i
which celebrated its 40th birthday in 2024 7 is one of the leading players in the interactive entertainment market
through its two brands, Hercules and Thrustmaster. As a global benchmark in its field, it has always succeeded
in anticipating major changes in its markets and adapting to trends thanks to its internationally recognized
technological strengths.

Specializing in the design, distribution and marketing of digital peripherals and
accessories for PCs and gaming consoles, the Group structures its business around
two flagship brands:

- Hercules in the audio equipment and peripherals segment (mixing decks for
amateur and semi-professional DJs, DJ headphones, streaming audio, etc.)
G M “ - Thrustmaster in PC and console gaming accessories for experienced gamers
Ul emOt as well as consumers more generally (gamepads, racing wheels, joysticks and
farming/trucking accessories)

Thanks to its two brands, the Group has a strong reputation and a leading position in the global PC and console

gaming accessories industry. It stands out for its extensive portfolio of innovative products, evenly balanced

between its two brands, giving it a strong reputation in the user community. This strength is further reinforced by

the Groupds family owner ship and -tanovisiom Burthermere gsustrategig i t s
partnerships with major licensors and its wide compatibility with many gaming platforms strengthen its position in

its markets.

With a presence in 11 countries (France, Germany, the United Kingdom, the United States, Canada, Spain, Italy,
Belgium, the Netherlands, China [Shanghai, Shenzhen and Hong Kong] and Romania), the Group distributes its
products in over 150 countries and develops accessories that combine innovative hardware and software to meet
current challenges.
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was created and brought its first products to market, the Group has based its strategic model on innovation,
offering high-performance digital solutions that maximize enjoyment for digital audio enthusiasts and gamers.
Some years ago, the Group adopted a regional sales organization to optimize the availability of Hercules and
Thrustmaster products across retail networks and ensure all its users are well served. Its products are now
available in over 150 countries worldwide.

With four research and development units based in France, Canada, Romania and China, the Group works closely
with its team of audio experts and its research and development teams all over the world, enabling it to design
products at the cutting edge of technology.

Hercules is renowned for its innovation in the musical entertainment market, a segment with universal reach in
which it aims to expand. Drawing on its strengths, the Group aims to meet the challenges of the future while
consolidating its international position.

The Group is particularly attentive to the expectations of end users, be they gamers or DJs, to ensure that it can
best meet their needs and demands. Its unique ecosystem boosts its appeal among customers and enables it to
maintain close relationships with its community.

In 2025, the Group:

I continued to invest in research and development to ensure its products are significantly differentiated
from competitor products and offer substantially higher added value;

91 diversified its production sites to maintain price and margin consistency regardless of decisions by
governments;

91 delivered on its US sales strategy and supported its distribution network by making constant adjustments
in response to prevailing policies;

1 strengthened its presence in China by working with leading players and emerging new players to ensure

the success of its brands and grow its sales;

ran sales promotions to coincide with new game releases in the second half of 2025;

optimized performance through the use of artificial intelligence-based tools, in particular to adjust global

sales forecasts in line with sales campaigns;

1 sold significant volumes of the new DJControl MixUltramo bi | e DJ consol e, the Her
product, which won an Innovation Award at the Consumer Electronics Show in Las Vegas in
January 2025;

1 launched a comprehensive new range of Sol-R joysticks to enable the space sim community to tap into

= =

the full spectrum of the Groupés flight sim expert.i
1 expanded its SimTask range in the farming sim ecosystem with versions for Xbox and PlayStation
consoles;

1 participated in a number of international events;



1 stepped up its activities in the gaming community to build closer relationships with end users, notably
through Discord and Rednote in China.

Major new products brought to market by the Group in 2025 include the following:

1 New replica Ferrari racing wheels in the entry-level category: the T98 Ferrari 296 GTB for PlayStation

and PC and the T98 Ferrari 296 GTS for Xbox and PC

A comprehensive range of five Sol-R space sim products

The Raceline Pedals Ill upgradeable pedal set

The T248R, an upgraded version of the T248 taking into account feedback from the gaming community

The smartphone- and tablet-compatible DJControl Mix Ultra DJ deck, responding to emerging trends in

music-making

1 The ESWAP X2 H.E., an upgraded version of its flagship gamepad incorporating Hall Effect technology
to eliminate drift

=A =4 =4 =4

1.1 Hercules: The go -to brand for DJs

Established in the United States in 1982 and acquired by Guillemot Corporation in 1999, Hercules made history
by becoming a global pioneer in the graphics card market, notably by creating a number of new standards. Before
turning to the DJ market in the early 2000s, Guillemot Corporation had already made a name for itself in sound
cards in the late 1990s with products like Maxi Studio ISIS and Maxi Sound 64, offering advanced audio
functionality at a competitive price point. At the time, the technical features of these products were rare in this
price range. This audio expertise gradually opened up new horizons, including in particular the opportunity to
convert this technical expertise into a strategic asset by creating an innovative new product for the DJ market.

For over 40 years now, Hercules has been developing innovative digital audio solutions that continue to make
waves, with high-performance products that harness all the requisite technologies. In 2021, with the rapid rise of
livestreaming, Hercules decided to develop a range of educational services to offer the ultimate experience to
beginners and more advanced DJs alike.

From the first quadrophonic PC sound card to the first portable DJ mixing desk with integrated audio for PC and
Mac, Hercules has built up extensive expertise. This expertise is the foundation of its reputation in the audio world,

and it is one of the worl dbébs foremost makers of mo b i
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In 2025, Hercules:

- launched DJControl Mix Ultra, designed exclusively for mobile and tablet DJing, in partnership with the
most popular DJ software in this category; thanks to the relevance of its product offering, the brand won
another two prestigious awards: a CES Innovation Award and a Best of NAMM award;

- took part in a number of exhibitions, including th
event in Shanghai;

- launched complete packs for beginner DJs with the Hercules DJ Essentials Kit;

- launched special editions of its flagship products such as the DJControl Inpulse 500 Silver Edition and
the DJControl Inpulse T7 White Edition;

- developed and launched DJUCED PRO and PRO+, paid versions of its DJUCED software;

- continued to develop the ecosystem around the Hercules Stream range and brought out a series of major
updates to the software;

- expanded its relationships with the most important players in the online and offline music channel;

- developed its DJ Academy to help beginner DJs get started, learn and share their passion.

1.1.1 The Hercules DJ range

—AAA—

OCES
Innovation
Awards

O diat  Bluetooth

The Hercules DJ range includes a variety of DJ controllers, high-quality headphones and practical DJ accessories.
From DJ enthusiasts looking to take their mixing to the next level to those eager to explore new creative
possibilities, everyone will find the tools they need to express themselves.

The Hercules DJ teams regularly bring out new services to enhance and optimize the DJ experience. In 2021,

with the rapid rise of livestreaming and the associated copyright challenges, Hercules offered royalty-free tracks
as well as personalized graphics to help DJs perform online and stand out from the pack.
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A DJUCED software

Launched in 2018, DJUCED has redefined the Inpulse range and ushered beginners into the world of DJing.
DJUCED is more than just software: featuring exclusive functionality such as DJ Academy, an interactive guide,
Intelligent Music Assistant and Beatmatch Gui d e, itds t he perfect compani
DJUCED brings together essential modern tools, from hot cues to stem separation and a wide variety of effects,

all managed through an intuitive interface.

Artificial intelligence is also part of the mix, fulfil
its own track for ultra-precise mixing.

DJUCED STEMS, introduced with version 6, directly integrates this revolutionary technology via Hercules
controllers. Over the years, DJUCED has evolved into a fully fledged training ground for new DJs, driving the
success of controllers like the DJControl Inpulse 500 and the DJControl Inpulse T7. And now the story is set to
continue with DJUCED PRO and DJUCED PRO+, which aim to offer even more advanced functionality for
professional use.

I n the spirit ©®JUCHDecontnuds o provide MIdlwith the tools they need, from their very first
mix right through to public concerts.
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Hercules has revolutionized mobile DJing with the
DJControl Mix Ultra, the first fully wireless standalone mobile
controller, launched in partnership with globally recognized DJ
software djay.

Drawing on the experience gained when it launched the DJControl
Mix, Hercules identified and set out to meet the needs of users
with some experience, including in particular a new generation of
DJs accustomed to doing everything on their smartphone.

With this new controller, Hercules has rewritten the rules of mixing
and removed every obstacle standing in the way of creativity.
Designed for the current music scene, which is heavily reliant on
smartphones and tablets, the DJControl Mix Ultra is a light,
battery-powered device that offers DJs, technophiles and
seasoned artists a professional mixing experience wherever they
are. Developed to meet the needs of a mobile audience, the
DJControl Mix Ultra won two prestigious awards: a Best of
Innovation 2025 award in the Content and Entertainment category
at the CES Innovation Awards® 2025, held in January 2025 in Las
Vegas; and a Best of NAMM award at the NAMM music show in
Anaheim (United States), also in January 2025.

The DJControl Mix Ultra makes it easy to mix wherever you are. It is fully configurable while remaining intuitive to

use, without the complexity of traditional devices. Optimized for use with smartphones, it uses Bluetooth Low
Energy (LE) technol ogy tulywyaleasrperformanee wihehe ejayapp, developedsbyp f
Algoriddim and available for iOS, iPadOS and Android. The DJControl Mix Ultra requires no audio input or output
cables, and its integrated rechargeable battery offers

As music creation becomes increasingly mobile,the DJ Cont r ol pditakilityldndteasedd ise make it the
perfect DJ controller for relaxed, informal mixing sessions. Designed to inspire a new generation of DJs, it offers
full accessibility without compromising on quality.

Thanks to its i nt egdjayapp asersean dacbessAtregnung sedvidas suéhsas Apple Music,
TIDAL, Beatport Streaming, Beatsource Streaming, SoundCloud Go+ and Spotify (with a premium subscription).
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Hercules

DJCONTROL INPULSE T7

WHITE EDITION

’ TURN
i

(DIKED @ seratooio

Another flagship Hercules product, the DJControl Inpulse T7,was i ncl uded in a collecti o
expectations in terms of esthetic appeal. The White Edition was particularly eagerly awaited. Designed with
precision and elegance, this version caters for beginners and more experienced DJs alike. With its advanced

controls and functions specially designed to unleash the imagination, such as special effects, stems and much

more besides, it offers unrivaled creative possibilities.

The DJControl Inpulse T7 White Edition includes dual 7-inch (17.8-cm) motorized platters and felt slipmats,
offering an authentic vinyl turntable mixing experience. The center console offers user-friendly controls, enabling
DJs of all levels to mix intuitively. Weighing in at just 5 kilograms, the DJControl Inpulse T7 White Edition also has
retractable feet, making it particularly portable.
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A DJCONTROL INPULSE 500 SILVER EDITION

To support the launch of new versions of its software, DJUCED PRO and DJUCED PRO+, Hercules brought out
a special Silver Edition of one of its best-sellers, the DJControl Inpulse 500.

More than just a DJ controller, the DJControl Inpulse 500 Silver Edition is a complete solution designed to awaken

a passion for mixing. This special edition combines sophisticated styling with cutting-edge technology to enhance
every set.

-~ y \i;‘ ;._‘
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The DJControl Inpulse 500 Silver Edition comes with access to the latest version of DJUCED PRO, with DJ
features such as VJing, Day Mode and advanced special effects, as well as a Serato DJ Lite license (updatable
to Serato DJ Pro) and a carry bag to protect your gear while traveling.
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1.1.2 Streaming range

In 2025, improvements were made to the software that ships with products in the Hercules Stream range.

Hercules launched two more comprehensive kits, each including a microphone and a subscription to Voicemod
Pro, a popular software solution for adding effects during livestreams.

A Hercules Stream 200 XLR

FAITES CONFIANCE AUX PROS

“C'EST UN PRODUIT IDEAL i
POUR AMELIORER LA QUIEETE

COMPLETEMENT CHANGER VOS
STREAMS, AVEC UNE QUALITE DE VOS STREAMS ET DEVENIR

ET UN CONFORT D'UTILISATION QUE - UN VRAI PRO DU GAMING"
JE RECOMMANDE FORTEMENT" 1 EL HORNET

L3XIS - YEAH

":%ES‘_I’ UN PRODUIT QUIVA

“CE PRODUIT POUR LE STREAM € e : DE GERER L'AUDIO DE SON STREAM
EST REVOLUTIONNAIRE !" : "™ . ET DE SON JEU !

SPUDDGAMING

“CA NA JAMAI}ETE AUSSI FACILE

FRENCH HARDWARE

“DU HAUT DE GAMME,
“LA MEILLEURE INTERFACE UN VERITABLE BIJOU

AUDIO POUR LES STREAMERS" s DE GESTION AUDIO”
UNDERSERIAL \\\\\\\F\t&, URBVIC

“AVEC CA, TU SERAS UN VRAI PRO
VOUS AVEZ BESOIN POUR PARCE QUE TAURAS TOUT
DEVENIR STREAMER PROFESSIONNEL" TON *[BIP]* SOUS CONTROLE"

DUODEDOS TECHBOSS

C STREAM
42 Hercules

“C'EST LA SE{.E CHOSE DONT

A Hercules Stream 100

FAITES CONFIANCE AUX PROS

“CE PRODUIT POUR LE STREAM “LA MEILLEURE INTERFACE
EST REVOLUTIONNAIRE " AUDIO POUR LES STREAMERS"

FRENCH HARDWARE \ \ UNDERSERIAL

“C'EST UN CONTROLEUR \ “SIMPLE ET EFFICACE !"
AUDIO SUPER EFFICACE" SOLOTECH

VECTOR

“DU HAUT DE GAMME,
UN VERITABLE BLJOU
DE GESTION AUDIO"

URBVIC

E GERER LAUDIO DE
EAMET DE SON JEU "

SPUDDGAMING

FACIL!
SON ST

“CA ¥ JAMAIS ETE AUSSI

“C'EST LUN DES MEILLEURS “MERCI A HERCULES

ACCESSOIRES DE STREAMING

DUM

ARCHE"

PROTO

C STREAM

44 fercles
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A Hercules Stream Essentials Kit

—AAA—

STREAM

ESSENTIALS KIT XLR

STREAM 200 XLR + XLR MIC
+ 3 MONTHS VOICEMOD PRO

The Hercules Stream Essentials Kit is the best bundle for anyone wanting a complete XLR audio setup.
Featuring the Hercules Stream 200 XLR and the new HXD-700 XLR microphone, the kit includes all the essential
elements for controlling and streaming clear, professional-sounding audio. The Hercules Stream 200 XLR is an
audio controller with integrated sound card, enabling
the one being streamed to their audience. With its built-in LED screen, it allows users to manage all their audio

sources i from games and chat software to music, XLR mics, gaming consoles or a second computer i in real

time. The Hercules Stream 200 XLR offers a personalized experience whereby users can view and control up to

eight audio tracks for themselves or their audience.

The HXD-700 is a new XLR microphone that delivers clear, warm audio thanks to its dynamic unidirectional
capsule. It also has physical controls for applying low-cut and mid-range boost filters. Lastly, the Hercules Stream
EssentialsKital so comes with three monthsdé free access to Voi
level.

A Hercules Stream Starter Kit

Hercules

STARTER KIT

STREAM 100 + USB MIC
+ 3 MONTHS VOICEMOD PRO

The Hercules Stream Starter Kit is a comprehensive audio kit that lets users dive right into streaming, offering
quick and efficient control over voice and streaming audio quality.
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The Hercules Stream Starter Kit is the best way to get started in streaming. It consists of the Hercules Stream 100
audio controller and the new HUD-600 USB dynamic microphone, providing users with instant control over their
voice and all required audio applications.

The HUD-600i s Hercul esds new US RBllowing nsermto easilyncontroldhe tiotumeszof their

voice. It also features a mute button and the option to choose between a plug-and-play USB output and an XLR
out for use with professional equipment.

1.2 Thrustmaster: the global benchmark in console and PC gaming accessories

Established in 1990 and acquired by Guillemot Corporation in 1999, Thrustmaster brings its expertise and
technical knowledge to the video game accessories market. It was in the 2000s that the Thrustmaster brand
began its ascendancy. From its very beginnings, Thrustmaster has made a name for itself as one of the biggest
providers of PC and console gaming peripherals and accessories.

The Group has spent several decades working on flight simulators, console and PC gamepads and, above all,
racing wheels, developing high-tech accessories and, since 2023, dedicated farming and trucking accessories to
satisfy and entertain gamers of every stripe.

The brand is fueled by a desire to provide its customers with the best possible service. Technological innovation
is at the heart of its business model. In its constant quest for innovation, the Thrustmaster brand continues to
inspire the gaming community.

Thrustmaster is also recognized for its especially wide compatibility: its products work across various platforms
including all PlayStation consoles, including the most recent, the PlayStation®5, all Microsoft Xbox consoles,
including Xbox Series X|S, and the entire PC universe. This broad compatibility makes Thrustmaster products
accessible to many gamers, regardless of their choice of platform.

Thrustmaster has established itself as a leading developer of
products for use in simulation games, which have seen
increasingly rapid growth over the past few years across a
number of segments including motor racing, flying, trucks,
tractors and buses. Originally a leading player in the flight sim
space, Thrustmaster expanded its expertise to include sim
racing, building a strong reputation as a key player in the
industry. Its longstanding commitment has been marked by
a constant quest for innovation, propelling its products to
bestseller status.

Thrustmaster has a strong global reputation in the racing
world, particularly when it comes to racing wheels, where it
is recognized in particular for its force feedback motors and
in-game effects.

Thrustmaster aspires to continually make the gaming
experience more realistic and immersive. Together with its
capacity for innovation and the breadth of its product range,
these qualities strengthen Thr u:
player in the sim racing world.

BASTVOGE  ATOMIC DML samaw

CHAMPIONS

In 2025, Thrustmaster:

- launched the T98 Ferrari 296 GTB racing wheel for PlayStation and PC, officially licensed by Sony, and
the T98 Ferrari 296 GTS for Xbox and PC, licensed by Microsoft, in partnership with Ferrari;

- upgraded the T248 racing wheel by launching the T248R in the mid-range force feedback racing wheel
segment to improve its offering;

- expanded its racing range by releasing a new range of Raceline Pedals, designed to meet various use
cases depending on the playeros skill l evel ;

18



- consolidated its position in the joystick segment worldwide;

- released an Xbox version of the T598 racing wheel, one of its best-selling products;

- developed and launched a full range of Sol-R products for space sim gamers;

- participated in a number of exhibitions, including Flight Sim Expo in the United States in the flying segment,
FarmCon 2025 in the farming segment and the 24 Heures du Mans in the racing segment;

- secured high visibility for the ESWAP range of gamepads through its US partnership with NRG, whose
dedicated team won the Rocket League World Championship.

1.2.1 Racing wheels and accessories

As the flagship brand for gaming wheels, and particularly racing wheels, Thrustmaster stands out for its innovation,
performance and broad appeal, making it one of the most popular brands among racers. Thrustmaster has always
been committed to designing products that enhance the gaming experience so as to satisfy even the most
demanding gamers.

Thrustmaster modernized its product offering for beginners, adding the T98 Ferrari 296 GTB and T98 Ferrari
296 GTS racing wheels. Designing a racing wheel that delivers an initial driving experience rich enough to make
players want to keep improving is an ambitious challenge.

Working with two prestigious partners, Ferrari and Microsoft, the brand has helped bring a fully immersive
experience within reach of gamers buying their first racing wheel.

o THRUSTMIASTER"®
@9 8 Ferrari
) 296 GTB

JOY IN EVERY RIDE

Thanks to its quality and precision, this product has
Horizon 50.

PERFECT FOR PERFECT FOR
A A
y 2L y 244
FORZA FORZA
HORIZON |- HORIZON
e ON pS5® ON XBOX SERIES XIS

ssssss

ORION. 1 TESTORIVE UNLINHTED - SOLAR CROWN - GRID™ LEGENDS - THE CREW™ MOTORFEST
= - AMERICAN |
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This racing wheel plays a key strategic role by enabling gamers to get
started and discover the thrills of sim racing: the T98 Ferrari 296 GTB
and the T98 Ferrari 296 GTS brings a dose of joy to every race.

This racing wheel, officially licensed by Ferrari and inspired by the
Ferrari 296 GTB, enables gamers to enjoy a highly authentic racing
experience. With recentering technology and a 240° rotation angle
with linear resistance, this racing wheel offers precise control,
enabling gamers to follow the racing line and overtake their
opponents. With its imitation carbon paddle shifters, it offers excellent
handling and delivers an authentic driving experience. The selector
dial, inspir ed Mangttng, éts usars Swikck between
three driving assist profiles (from easiest to most realistic), making the
T98 Ferrari 296 GTB suitable for users of all levels.

INSPIRED BY THE FERRARI 236 6TB

The productds success was backed

promotional strategy, making it much more visible to consumers. Media coverage played a decisive role in shaping
its positioning, with tech guides naming it among the top Christmas gifts.

The brand also rethought its premiumization strategy for racing wheels, launching a new version of a strategic
product: the T248R, an upgraded successor to the T248.

THRUSTMASTER®

MASTER
EACHTRACK

The force feedback racing wheel segment is particularly closely watched by gamers, who choose their model
based on the | evel of performance they are | ooki

innovation in this segment. Thrustmaster opted to upgrade the T248i n r esponse to gamer so

the T248R designed specifically to meet them.

NEXT-GEN INTERFACE | DYNAMIC FORCE FEEDBACK SPORTY NEW DESIGN

-

This racing wheel incorporates the T-HD (Hybrid Drive) force feedback system, offering 3.1 Nm of torque and
48 W of constant power for realistic, dynamic driving. Its versatile, ergonomic 28-cm wheel rim features 25 action
buttons, including two dual-activation encoders, and a sporty new design featuring perforated leather and imitation
carbon fiber detailing. Its next-generation interface, with its color LCD screen (featuring more than 20 different
displays) and four LEDs, enables racers to adjust settings on the fly and display telemetry information in real time.
The T-MP paddle shifters with Mag-Shift sensors ensure instant gear shifts. The T3PM pedal set, featuring
HEART (Hall Effect AccuRate Technology) sensors, guarantees optimal precision, with the brake pedal offering
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four different pressure modes. The T248R is officially licensed for PlayStation®5 and PlayStation®4 and PC-
compatible (Windows 10/11).

The product has been praised by both the automotive press and specialist media, with Traxion (UK) callingitii s o
good youdd be forgiven for thinking itds more expensiyv

Meanwhile, German site Gameswelt describeditas i we | | built and appealing for b
more advanced playerso

Thrustmaster also announced that it was expanding its Raceline Pedals range by adding a Load Cell (LC) version
for the most seasoned gamers. This premium version, eagerly awaited by the most demanding racers, offers even
more precise braking control, a crucial advantage when every fraction of a second counts. To satisfy all sim racers,
this new version is available in two variants: the Raceline LC Upgrade for existing owners of Thrustmaster
Raceline pedal sets and Raceline Pedals Il LC for users who need the complete pedal set.

Developing this technology required extensive fine-tuning during the R&D phase to achieve optimal sensor
consistency and ensure accurate calibration over the long term.

In addition to the sensor, this pedal set comes with
metal pedals with a choice of adjustable springs and
an elastomer buffer, enabling racers to adapt it to their
driving style.

The Raceline LC Upgrade includes a brake pedal with
a Load Cell sensor, which measures the pressure
applied rather than the travel. With a capacity of 100 kg
and 24-bit resolution, the sensor captures even the
smallest variations in pedal force, delivering precise,
high-performance braking. Thanks to its four
configurations, its preload dial and its advanced
settings, accessible viathe T 5 9 gatesDash screen or the My Thrustmaster
Panel PC app, each pedal 6s pressur e, travel and respor
can be adjusted.

In 2025, the US racing wheel market declined by both volume and value, down 3.27% by value to $140.6 million

and down 8.11% by vol ume. Thrustmasterds mar ket shar
Thrustmaster underperformed the market over the full year (source: Circanai copyright 2026, The Circana

Group L.P., All Rights Reserved; Proprietary and Confidential; Property of Circana and its Affiliates; Licensed for

Use by Circana Clients Only; *not including racing wheels compatible with the Nintendo Switch console).

In the top five European countries of France, Germany, the United Kingdom, Italy and Spain, the racing wheel
mar ket grew 17 % hmjllionyand 14% by vblume.(ltirdsBnaster was the number two player in
racing wheels, with a market share of 23.1% by value and 15.4% by volume. Thrustmaster is the French market
leader by value (source: © GfK 2026, All Rights Reserved).

The Group also operates in this market in Asia-Pacific and the Middle East but has no numerical data covering

these regions. In the absence of such data, the Group cannot carry out in-depth analysis of the kind undertaken
for the North American and European markets.
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https://www.gameswelt.de/thrustmaster-t248r/test/das-r-steht-fuer-runde-sache-331956

1.2.2 Gamepads

Ever since it was launched in 2019, the ESWAP range has retained its appeal among expert gamers thanks to its
modularity, which remains unmatched in the market.

THRUSTMASTER® ?

eswapX'2

FORGE YOUR LEGEND
REIGN OVER THE LEADERBOARD

I n 2025 Thrustmaster consolidated its range of HEARTI ef |
(Hall Effect AccuRate Technology) system, patented more than a decade ago. The HEART Controller, priced at

199. 99, is a perfect exampl e. Equi pped with integrate
exceptional precision and durability.

Thrustmasterds reputation al so paparmatshipwite way
one of the most prestigious teams in the competitive eSports scene: dedicated US Rocket
League team NRG.

NRG was crowned Rocket League World Champion in 2025. Fans were given a behind-
the-scenes at the bootcamp organized by Thrustmaster to help NRG conquer the world.

This visibility took the form of Thrustmaster branding on official team jerseys, an array of
online visuals, and dedicated content and joint community marketing activations such as
Community Game Nights and the Mission Control broadcast series.

In 2025, the US market for Xbox gamepads priced over $70 declined 14.7% by volume

and 14.8% by value (to $145 million). The third-party market (for gamepads made by
companies other than console manufacturers) r emuilioned m
and 10% by volume. Although sales of Thrustmaster gamepads declined by both volume and value as a result of

a number of competitors entering the market, their market share remained strong (source: Circana i copyright

2026, The Circana Group L.P., All Rights Reserved; Proprietary and Confidential; Property of Circana and its
Affiliates; Licensed for Use by Circana Clients Only; *gamepads priced over $70).

Five Thrustmaster gamepads were among the top 25. ESWAP maintained its ranking, as did the HEART
Controller.

With effect from 2025, the Group no longer has access to data on the European market. In the absence of such
data, the Group is not able to undertake in-depth analysis.
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1.2.3 Flight simulation accessories

THRUSTMASTER"

= SINCE 1990 ==

—
x x

X x

Thrustmaster is recognized in the flight sim community for its ability to innovate for various different segments of
the community, offering precision products that deliver an authentic feel for pilots of all levels. It is the undisputed
benchmark brand in this segment.

2025 was no exception: Thrustmaster launched Sol-R, its comprehensive space sim range.

THRUSTVIASTER®

L <OL-72

HOSAS

- SPACE IS YOURS

These accessories are designed to deliver the distinct levels of realism and feel expected by civil and military
flight sim enthusiasts. They feature precise X-, Y- and Z-axis control and an intuitive layout incorporating a variety
of buttons and controls, including a thumbwheel. The range is compatible with the Thrustmaster ecosystem,
enabling pilots to easily switch between space flight simulation and a civil or military environment, notably thanks
to the Sol-R 3 AVA Add-On Grip, which comes with cams for the premium AVA base designed to deliver the right
feel in space sim games.

Space combat and exploration are best experienced with a HOSAS (dual-joystick) setup, the preferred
configuration among space sim enthusiasts, providing full control over every axis of spacecraft movement. This
is precisely the configuration offered by the Sol-R 2 HOSAS Space Sim Duo. With six X-, Y- and Z-axis movement
controls and ten additional control axes, including thumbwheels, throttle controls and mini-sticks, it allows users
to pilot their spacecraft with precision. Thanks to its versatile array of controls, including buttons, switches, triggers
(including a dual-position trigger) and hat switches, the Sol-R 2 HOSAS Space Sim Duo allows users to assign
up to 88 readily accessible functions. To optimize space sim configuration, the Sol-lR2 HOSAS Space
removable grips are compatible with AVA bases, enabling Sol-R bases to accommodate current and future
Thrustmaster grips.

To meet the needs of space sim enthusiasts, the Group launched a comprehensive range of products in 2025,

consisting of the Sol-R 1 (for solo flight), Sol-R 2 (duo), Sol-R 3 (a replacement space grip to expand the
ecosystem) and Sol-R 4 (designed specifically for combat).
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THRUSTMASTER =
ECOSYSTEM COMPATIBLE , s | SPACE CAMS|
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SENSOR

The Sol-R 3 AVA Add-On Grip opens space up to the entire community of Thrustmaster flight simmers using the
rangeods AYAbase.dHisiprecise, ambidextrous grip offers owners of AVA and Sol-R bases a unique space
combat and exploration experience.

The Sol-R 3 AVA Add-On G rniagnétis sensors use the HEART (Hall Effect AccuRate TechnologyE ) system
to offer surgical control over movement axes, particularly the Z-axis, thanks to its 21 assignable action buttons,
which include two triggers (one of them a dual-position trigger), two hat switches, a mini-stick and a thumbwheel.

SOL:-7 4

HZO " T AZ/S

TEAR UP THE SKY

The Sol-R 4 HOTAS, designed to dominate the airspace, is specifically tailored to air combat. This HOTAS set,
consisting of a joystick and throttle, combines everything needed to gain the upper hand in dogfights. Its 3-axis
(X, Y and Z) joystick with 16-bit Hall effect sensor and its throttle with 80 mm of travel offer the control and reliability
needed to execute even the most complex maneuvers. Its various buttons, which include pads, switches, triggers
(one of them a dual-position trigger), a thumbwheel and a hat switch, enable the user to assign up to 58 actions,
keeping tight control over critical aircraft functions.

——— — o=

ATMN

FIGHT OR fLIGHT

@) goLv1 wor2 (@)
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The year saw a number of influencer campaigns supporting newly released products in the Sol-R range. Each of
these campaigns was fully aligned with the corresponding product launch plans, based around innovative ideas
such as the ATMO eSports event for Sol-R 1 and Sol-R 2 and live reveals by influencers.

This immersive approach to space simulation was praised by the specialist media. For example, PCGamesN,
which attracts 12 million unique monthly visitors (UMVs), described the Sol-R 1 a samiing the best PC controllers
for flight and space simso .

Meanwhile, TechRadar, with 30mi | | i on UMVs, [t® dombinetidn ob aufull-featlred thasdiand a
comfortable stick is a great value propositiono .

French website www.jeuxvideo.com, with50 mi | | i on UMVs, said that AThrust mast
to the HOSAS sceneo.

As the global leader in flight simulation accessories, Thrustmaster attended FlightSimExpo in America i one of
the worl dés bi gge sitatthelendgphltne 3025 rgh shodlders with enthusiasts. This was an
opportunity to promote the technical configurability of the AVA range, which spans the civilian, military and space
ecosystems.

The announcement of a PlayStation version of Microsoft Flight Simulator 2024 was a major news story in the
latter part of 2025: this was the first time such a comprehensive civil aviation flight sim game had been developed
for the platform. This major step forward, combined w
Sony, yielded the ideal solution for those new to the game: the T.Flight Hotas 4 officially licensed for PlayStation.

The cohesion of this offering, combined with the two partners involved, ensured immediate buy-in from the
Thrustmaster user community, generating strong demand for this iconic product.

The flight sim market has been buoyed by an increasing number of major game releases across all platforms,
resulting in larger, more specialized user communities focused on specific genres. This trend paves the way for
an ever larger target market in the future.

The release of Microsoft Flight Simulator 2024 for PC and Xbox on November 19, 2024 boosted accessory sales
in the latter part of 2024. Market activity has since returned to pre-release levels.

In 2025, the US joystick market declined 20.1% by volume and 17.9% by value (to $27.7mi | | i on) . Thr us
market share rose to 55.2% by volume and 51.6% by value. Thrustmaster was number one by both value and

volume. Thrustmaster outperformed the market (Circana i copyright 2026, The Circana Group, L.P., All Rights
Reserved; Proprietary and Confidential;, Property of Circana and its Affiliates; Licensed for Use by Circana Clients

Only).

In the top five European countries, the joysti crkliomar ke
Thrustmasterdés market share was 70. 9% by volume and 70
volume and value, achieving year-on-year growth in its market share. Thrustmaster increased its market share in

the top five European countries, with Germany and France leading the way. The release of Microsoft Flight
Simulator 2024 for PlayStation®5 helped maintain momentum, though its arrival late in the year meant
Thrustmaster was not able to reap the full potential in December (source: © GfK 2026, All Rights Reserved).

The Group also operates in this market in Asia-Pacific and Middle East but has no numerical data covering these

regions. In the absence of such data, the Group cannot carry out in-depth analysis of the kind undertaken for the
North American and European markets.
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1.2.4 Farming/Trucking

THRUSTMASTER'

SIMTASK
=5’ FARMSTICK

TAKE FULL CONTROL,
MASTER EVERY TASK!

L

Official
Licensed
Product

Despite having attracted little interest from manufacturers, the farming segment i identified by Thrustmaster i is
growing in importance, buoyed by a clear societal trend. Thrustmaster created an iconic product to penetrate this
market, which was initially mainly focused on PC gamers using the keyboard/mouse combination. The success
of the SimTask Farming range is evidenced by the growing number of gamers using it. This success is
underpinned by a deep understanding of user needs, enabling the brand to offer the authentic feel of driving heavy
vehicles and machinery. Thrustmaster drew on its expertise in joysticks and racing wheels to deliver a unique
experience designed to go hand in hand with existing machinery and vehicles.

The results were right on cue: Thrust mast er celebeason @
gaming, FarmCon.

A new development in 2025 was the launch of a PlayStation®5 version of the best-selling SimTask FarmStick to
coincide with the launch of Farming Simulator 25 for the same platform. This was a genuine technological
breakthrough: adapting this type of accessory for the PlayStation®5 meant working in tandem with both Giants
and Sony to deliver an authentic experience.

MULTIFUNCTIONAL STICK* Farming
g Simulaton

Over the course of 2025, Thrustmaster
brought out a cross-platform range of
accessories to bring the world of farming
and trucking simulation within reach of
enthusiasts of all ages. The genre has
broad appeal across generations, offering
city-dwellers an escape into a more
peaceful world.

What sets the range apatrt is the ability to
combine the SimTask FarmStick for
maneuvering with the SimTask Steering
Kit for controlling heavy machinery,

a3 SIMTASK : P tractors and trucks.
%7 STEERING KIT :
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This unique approach was further expanded with the launch of the with the T128 SimTask Farming Pack, a
complete bundle combining FarmsStick steering wheels and joysticks for PC and PlayStation®5.

THRUSTMASTER’

T128

SIMTASK

FARMING PACK

MAKE YOUR VIRTUAL
FARM THRIVEY

*Faites prospérez votre ferme virtuelle !

This bundle offers a fully immersive gaming experience, including all the accessories users need to drive,
maneuver, sow, harvest and store as they build a successful virtual farm. These products, designed to work
together, unlock an unparalleled level of realism on PlayStation®5. The bundle is also priced to appeal to a
broader audience. Inspired by high-end tractor cabs, it delivers an immersive, authentic driving experience, with
realistic controls that are comfortable to use. The pack includes a rotary spinner knob to allow one-handed
operation for increased agility, freeing up the other hand to control tools with the SimTask FarmStick. The T2PM
pedal set rounds out the bundle, enabling total vehicle control.

As each seasonds sales figures show, farming sim game:
further boosted by the release of Farming Simulator 25 across all platforms in 2025.

The T128 SimTask Farming Pack combines the T128 steering wheel with the SimTask Steering Kit to deliver a
complete and immersive farming and trucking experience. This bundle lets users take full advantage of the T128

racing wheel ds i mmersive force feedback, dynamic respo
driving feel. The SimTask Steering Kit is a wheel base that enables the T128 wheel to placed in a flat position,

ideal for simulating what ités |ike to drive heavy ma«
increased agility and frees up the userod6s other hand t

users t o quickly change position by adjusting th8mhaskeel 6
Steering Kit is sturdy and built to last. The T128 is officially licensed for PlayStation®5 and PlayStation®4 and is
PC-compatible.

In early July 2025, Thrustmaster once again attended FarmCon, where it presented its various new PlayStation®5
products and bundles. This highly anticipated event, organized by game developer Giants Software, was also a
great opportunity to meet with gamers. This time around, the organizers opted for a particularly unusual location:
a huge farm in Austria.
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Thrustmasterdéds presence proved hihghlIGy opppPps! &Grer mamaskid s
an excellent job of running the dedicated Thrustmaste

announcement that Thrustmaster farming accessories are now officially available for consoles, giving the gaming
community access to a complete cross-platform product line-up.
1.25 eSports

eSports athletes are a particular focus for Thrustmaster across all segments. The brand aims to encourage
talented gamers, identify their needs and gather feedback from them in competitive settings. This close

engagement with athletes and gamers providesval uabl e i nput into the Groupds

products.

1.2.5.1  eSports racing

Thrustmaster has secured an enviable position by selectively participating in major eSports events around the
world, including the following:

A The 24 Heures du Mans (Le Mans, France)

In 2025, Thrustmaster took part in the 93rd 24 Heures du Mans as part of its partnership with racing game Le Mans
Ultimate for the FIA World Endurance Championship (WEC).

=7
TTE oy G =

Thanks to its excellent longstanding relationship with the teams behind Le Mans Ultimate, in June 2025 the Group
partnered with Mahnes ofi 204n IHonuer sc oLnepet i ti on, which has
as attending the 24 Heures du Mans event with them. This rounded out a 360-degree approach including an
online competition, a physical presence and participation in one of the most iconic events in motorsports.
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Thrustmaster had the opportunity to work with game developer iRacing by sponsoring competitions throughout
2025, including the famous Nurburgring 24 Hours online race. Events like these enable Thrustmaster to build
closer relationships with sim racers and make a real difference in the sim racing world.

r IiRoacing -‘

NiRBURGRING 24H

SPECIAL EVENT

THRUSTMASTER"

A Ferrari Esports Series (Abu Dhabi, United Arab Emirates, December 2025)

Thrustmaster was once again official technical
partner of Ferrari Esports in 2025. The 0=
partnership gave Thrustmaster excellent
brand exposure, notably through car liveries,
driversbd racewear a
marketing communications.

COMMUNITY CUP

i Es|

The highlight was the Ferrari Esports Series,
Ferrari 6s official e S petit
which Thrustmaster accessories were particularly in the spotlight: they
were used at the live finals at Ferrari World Abu Dhabi in December 2025 and featured prominently during the
Thrustmaster Community Cup (whose winner qualified dir

A Pozna® Game Arena (Pol and, October 2025)

Attendance atthiseventi Cent r al and Eastern Europebs | argest exhibi
multimedia i is growing steadily; the 2025 show was an opportunity for Thrustmaster to put its products in front

of more than 68,000 visitors. Thrustmaster designed its space at the event to optimize the gaming experience

across a variety of genres while running a number of promotions offering visitors the chance to win products.

¥
B 4
A ADAC SimRacing Expo (Germany)

As the worl dds | argest dedicated sim racing gathering,
of enthusiasts, manufacturers, developers and content creators all focused on virtual motorsports.
The emphasis in 2025 was on testing out equipment, with 19 demo stations across an area of 210 square meters;
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announcements focused on improvements to existing products, such as the Raceline LC Upgrade Kit and the
T818 Black Edition racing wheel base; themed bundles such as the T818 Ferrari 488 GT3 and the T818 32R EVO;
and close interaction with the expert community on forthcoming new products such as new wheel rims for the
EVO hub and the SF-25, a new, next-generation add-on edition of the iconic SF1000 racing wheel.

A 2025 Lohéac Rallycross (France)

Elsewhere in the world of motor racing, Thrustmaster had a presence at the
legendary Lohéac Rallycross.

For the last four years, the brand has brought the fan
zone to life with immersive sim racing sessions running
on simulators equipped with the Thrustmaster T598,
EVO 32R and T-LCM Pedals. This has given members
of the public a unique opportunity to experience what
real-world racing feels like and dive into the
Thrustmaster universe, where passion, performance
and fun come together.

With its diverse audience of drivers, families, children
and car enthusiasts, this event is the perfect
opportunity for Thrustmaster to showcase the breadth
of its product range.

1.25.2  eSports flying

As a global leader in flight simulation accessories, Thrustmaster attended FlightSimExpo in America i one of the
worl déds biggest f§ihmidrJune 2025. This gvant grozided anugigue opportunity to rub shoulders
with enthusiasts.

The Thrustmaster stand at FlightSimExpo2 025 showcased the brandés full ran
focus on hands-on demonstrations and interaction. Visitors had the opportunity to try out joysticks (in both flight

and space sim settings), yokes and throttle controls on both desktop and simulator setups in an immersive
environment highlighting the gpaadctirange. Taensthndlalsodostdredidirectf T h
interaction with the Thrustmaster team, strengthening ties with the user community through AMA (Ask Me
Anything) sessions to help identify new user needs as games become increasingly complex.

In November 2025, Thrustmaster put on the fourth Thrustmaster Airshow, an unmissable virtual aerobatics

extravaganza. The event, which featured ultra-precise aerobatic choreography and dogfights between fighter
aircraft using Digital Combat Simulator, attracted official virtual teams from all over the world.
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THRUSTMVIASTER®

This event is primarily parketing teagnewtitih supporthfrpm tiusted pasttern.adast e r 6
yeards program featured aeri al di splays designed to s
F/A-18 Hornet display highlighting the AVA Hornet pack and a solo helicopter display highlighting the latest
additions to the AVA range.

]
h

A FlightSimExpo (Providence, United States i June 2 7.1 2 9 , 2025)

The Thrustmaster stand at FlightSimExpoi n Pr ovi dence (United States) showca
sim peripherals, promoting direct interaction with the team and strengthening ties with the user community.

A FarmCon 2025 (Austriai July 51 6 , 2025)

By attending FarmCon, held at the Lindner Innovation Centre in Kundl (Austria)onJune51 6, 2025, Thr u:
reaffirmed its commitment to the farm sim community. Rubbing shoulders with enthusiasts, content creators,

partners and developers, the brand showcased simulation peripherals, including the SimTask FarmStick, offering

players of Farming Simulator 25 a more realistic and immersive driving experience, all in a welcoming atmosphere

that fostered a sense of community.

JETZT AUF KONSOLEN

TS

2. RESEARCH AND DEVELOPMENT UNDERTAKEN BY THE_ COMPANY AND THE GROUP

The Group pursues research and development activities around the world, with centers in four countries: France,
Canada, Romania and China. These centers specialize in a number of crucial fields such as electronic and
mechanical design and the development of embedded software and applications.
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The Group invests substantial amounts in research and development each year, reflecting its commitment to
innovation and supporting its goal of remaining at the cutting edge of technology across its business segments.

Guillemot Innovation Labs SA' S, a subsidiary formed in 2012, pl ays

development activities thanks to its continued expertise building on existing capabilities. This innovation lab plays
an active role in ensuring that the innovation process takes into account the specific needs of gamers and
musicians. It focuses on conceptualizing innovative solutions, adopting a user-centric approach underpinned by
design thinking methods.

In 2023, this innovation lab played a decisive role in the launch of the new Thrustmaster SimTask and Hercules
Stream ranges, underscoring its direct impact on developing and refreshing the product offering. Since
January 2024, Guillemot Innovation Labs SAS has broadened the scope of its work to include rapid prototyping
in support of the Gr oup 6ssltispatsmiadvahed in designiegl 3D files ewhith ate ¢hanm
made available to the user community to encourage collaborative innovation and the development of personalized
products. As well as speeding up the product development cycle, this process fosters increased interaction with
the user base, thereby boosting customer engagement and satisfaction.

In a sector where disruption is a regular occurrence as more and more new players, technologies and trends
emerge, innovation is a major growth driver for the Group. The Group thus continued to focus on research and
devel opment i n 2 0nili®n, equating ¢é0s7 2% of gonsdl@latet! turnover. More than 90% of this
total, which has stabilized over recent years, consisted of internal costs. However, the amount spent on research
and development as a proportion of turnover has varied over the past few years as turnover has fluctuated
significantly.

Through its research and development activities, the Group aims to constantly improve its products and respond
to major societal issues by finding innovative and responsible use cases for new technology. Amid rapidly
changing behaviors, use cases and consumer expectations, the Group works to reinforce its long-term competitive
advantage and create added value.

3. ANALYSIS OF THE BUSINESS PERFORMANCE , RESULTS AND FINANCIAL POSITION OF
THE COMPANY AND THE GROUP DURING FISCAL 2025

The Guillemot Corporation Group6s milionnranglaing intonet operairge d

i ncome wmifl Wi0O0o/®, c o mpmlloreid2024i t h G3. 7

Both of the Groupds brands faced a disrupt ed -theaboakde t

increases in import tariffs. In 2025, the Group generated over 25% of its consolidated turnover in the United
States. The Gr oup bitwasablatp limd the decline i itsruenavertin North America to 4%.

This situation resulted in the following:

- Animpact on margins due to the time lag in passing on higher import tariffs to customers

- An i mpact on turnover due to changes i milianbobtdrrowma |

and the corresponding margin being deferred

The Group posted a congnallildatned croenp alr @sgds wniflioh thépreticait
yvearrThis includes a minamnoinalarliessgoffriodn @ revaluat.i
Entertainment shares.

The accounting gross profit margin for 2025 came out at 50%, down 3 percentage points year on year in an
increasingly competitive environment.

a

2

el

€r S

pr o
on |

Sharehol dersé6 e@plkORPS5asctbede ke @96. The Groupds financi

net debt negative at -0 1 9 milBon at December 31, 2025 (excluding the portfolio of investment securities:
U 2 .m8lion), compared with a negative net debt position of -0 2 3 millon at December 31, 2024 (excluding
i nvest ment secur imilionts valued at 05. 8

3.1 Moderate growth in 2025

Fully ear turnover anarme iiom,atexitle27.i2ng t midonandemesanting nodestc a st

year-on-year growth of 2%.
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Turnover was up 15% in the fourth quarter thanks to new product launches. Successful rollouts and strong sales
volumes, supported by sales and marketing activity, enabled the Group to generate strong growth in the quarter.
This growth was mainly driven by the new T98, T248R and T598 (Xbox version) racing wheels.

Markets were in a transitional phase in 2025:
- The US joystick market declined 20.1% by volume and 17.9% by value, to $27.7 million. Meanwhile,

joystick sales in the top five European countries were down 14% by both volume and value, at
$20.5 million.

- The US racing wheel mar ket d e milidannvbild radng @heéhbsalesyin tvea | u e |

top five European countries were up 17% by value and 14% by volume, at $145 million.
Thrustmaster sales quickened in the fourth quarter, up 18%.

Sales out si de France mtbtiabdbed i a1l 29.24Mmiliof),2aeduhting far191% .ofltotal
consolidated turnover.

A North America
The Groupbs North American s
half of the year following t
in the fourth quarter, bringing the full-year decline to 4%.

ales were up 7% in the
he i mposition of i mport

A European Union and United Kingdom

The Groalpds in the European Union and United Kiniliogptbo m

U 6 7 millon.

A Other countries

Sales in other countries wer emiulpl i7dmititmee rGd 2%he peri od,
The Groupds huge network of distributors includes t
- Europe and CIS/EE: Amazon, Auchan, Boul anger, Carrefour,

Corte Ingles, Euronics, Fnac, Game, LDLC.com, Leclerc, Media Markt, Micromania, Elkjop, Rue du Commerce,
Saturn, Thomann, Unieuro, Worten, Bax Shop, Gear4Music, Woodbrass, Aldi, Bol.com, CoolBlue, Alza,
Morele, etc.

- North America: Amazon.com, Target, Best Buy, Costco, GameStop, Walmart, Guitar Center, Meijer, Micro
Center, Newegg, B&H, Nebraska Furniture, Muetci ci ands

- South America: Kabum, Amazon, Carrefour, Walmart, Fnac, Saraiva, Extra, Fast, Liverpool, Mercado
Libre, etc.
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3.2 Streamlined, optimized logistics

The Group operates across three major world regions which together
account for the majority of high-tech product sales: North and South
America, Europe and Asia. Logistical flows are optimized by shipping
directly to each continent from production sites in Asia. The Group has
its own international logistics base in France with extensive storage
capacity, enabling it to serve the whole of Europe, including Eastern
Europe. It also uses logistics providers in the United States, Canada,
Hong Kong, Yantian and Shanghai to handle both wholesale and e-
commerce sales, enabling the Group to efficiently ship its products to
more than 150 countries across all continents.

Thanks to the development and evolution of its Yantian logistics
platform since 2020, the Group continues to optimize direct shipping
from Asia to all of its European, Asian and American customers,
enabling it to maximize the efficiency of its supply chain. A new third-
party US logistics hub, opened in late 2021, has helped optimize
direct-to-consumer shipping in North America.

In 2025 the Group entered into a new logistics partnership with a
Montreal-based company to optimize deliveries to Canadian
wholesale customers as well as consumers ordering through the
Gr oupbds Caslmp By mamtaiming shipping options from Asia and consolidating orders and production
output in high-capacity containers shipped to its logistics platforms, the Group has helped customers route goods
to their desired destinations and provide faster shipping while continuing to reduce the environmental impact of
transportation. By prioritizing the use of ships powered by liquefied natural gas (LNG) for all shipping to its
European platform and optimizing shipping arrangements from its European platform to its customers, the Group
has also reduced the carbon impact of its transportation (see section 15.5.1).

3.3 A versatile, multifunctional customer service team

To enable it to handle enquiries from al/|l over the wor
advisors based in France, Canada (Montreal) Romania (Bucharest) and China. The Group has continued to

expand its customer service workforce so as to be able to provide support in additional languages. Customer

service in China and Japan is handled by a subcontractor to ensure that consumer requests receive a quick
response.

The customer service team is supported by the Groupos
repair centers (in France, the United States, China and Australia) that repair products both in and out of warranty.

The team responds to incoming requests via e-mail, live chat and telephone in seven languages. Increasing the

number of available spare parts has made it possible to quickly respond to customer requests, lengthen product
lifespans and reduce the carbon impact of shipping products back to repair centers. The new Customer
Relationship Management system implemented in 2021 can accurately track requests, enabling the Group to

quickly provide personalized responses to individual consumers. A newly launched customer satisfaction survey

and a new telephony system installed in 2023 are helping boost service quality. The use of artificial intelligence

(Al') has helped agents respond more quickly to consume

The customer service team also helps expand the information available to consumers by adding to a knowledge
base accessible via the Groupbs support website.

3.4 A diverse, international competitive landscape

The Group operates in a particularly diverse and international competitive landscape: it faces increased
competition from a wide variety of international competitors in its markets, offering products aimed at gaming fans,
music enthusiasts with its DJ, speaker and streaming audio lines, gamepads for online gamers, and PC and
console gaming accessories. The Group operates in highly competitive markets, with numerous international
players vying for business and success heavily dependent on product innovation and replacement cycles,
requiring the Group to constantly adapt.

However, the Groupds growth strategy de pmealitldpsoducts angits a n d
strong, value-creating brands, Hercules and Thrustmaster.

The markets in which the Group operates are characterized in particular by a growing reliance on technological
advances linked to changing consumer behaviors. Recognizing that the success of its product ranges is built on
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its international positioning, the Group aims to be the number one player in each of its business segments in every
one of the countries in which it operates. Against this backdrop, the Group enjoys a significant competitive edge
and works hard to anticipate demand and constantly reinvent its products.

The Groupbés research and devel opment capability and ex
This strategic emphasis is consistent with consumer s®é

Thanks to its accumulated know-how, the commitment of its research and development, sales and marketing
teams, and its technological expertise, the Group is able to design unique, differentiated products that help it more
effectively meet the needs of gamers around the world.

Key competitors by product category

DJing AlphaTheta, American Audio, Denon DJ, M Audio, Native Instruments,
Numark, Pioneer DJ, Rane, Reloop

Streaming (new category AVerMedia, Elgato, Logitech, Razer

added in 2023)

PC gaming accessories Asetek, Corsair, Fanatec, Honeycomb, Logitech, Moza, Nacon, PXN,

Razer, Simucube, Steelseries, Turtle Beach, Virpil, Winctrl

Console gaming accessories | Asetek, Big Ben Interactive, Corsair, Fanatec, Logitech, Hori, Microsoft,
Moza, PDP, PXN, Razer, Simucube, Sony, Turtle Beach, Nacon
Gamepads Astro, Hori, Microsoft, Nacon, Nintendo, PDP, Razer, Sony SteelSeries,
Scuf, Hori, Turtle Beach

Increasingly fierce global competition has prompted the Group to further differentiate itself and make its product
ranges even more appealing while securing efficiency gains. A focus on customer service, team spirit and a
culture of innovation are the key elements in driving continuous improvement and thereby helping ensure the
Groupbdbs success. Capidtimnd andopeanating acrossiattractivd nharkets, theadGuonpdntends
to seize the many opportunities that lie ahead in the constantly evolving competitive environment in which it
operates.

3.5 The power of strateqic licenses

The Group has entered into strategic partnerships with a number of leading global licensors over the years and
places particular importance on each of these relationships. Each licensing deal is designed to respond to
consumersé wishes and expectations.

) Designed for
Microsoft a0 s
Microsoft Flight Simulator ) L 2074
Sony LIS
Ferrari L.
Gran Turismo, (ar
U.S. Air Force s amronce

Airbus AIRBUS

Boeing \é.b ELTEING
THRUSTMVIASTER®
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These prestigious |icensing deals underscore the Group
well as reflecting a spirit of innovation and collaboration.

The Group has formed lasting relationships with prestigious partners such as Ferrarii one of its longest
partnerships, dating back to 1999 i and Serato, which has partnered with Hercules for its range of dedicated PC
and Mac DJ controllers since 2018. Licensed products offer gamers the opportunity to enjoy an even more
authentic and i mmersive sim raci ng rangepobHRerrag-licensed prdducts e x a
came about thanks to the brandés partnership with Ferr

3.6 An international reputation boosted by social media and international press

The Group enjoys global exposure thanks to a social media strategy aimed at maximizing the visibility of its two
brands, Hercules and Thrustmaster. The power of these new technologies has enabled the Group to forge closer
ties with users and optimize its presence on social media, harnessing the latter to promote its products and brands
and using them as a highly effective communication channel.

The Groupbs product ranges regularly receive accol ades
These media outlets also publish the results of benchmarking tests highlighting the quality, originality and reliability
of the Grotsspbs produc

The Group regularly works with YouTubers, influencers and ambassadors to further boost its visibility and raise
awareness of its products and brands among the gaming and DJ communities. Such partnerships also help attract
potenti al new customers, thus broadening the Groupbs a

New channels like Twitch and Discord enable the Group to communicate in new ways more through more dynamic
and interactive formats. Dedicated marketing teams work every day to create content, support users, and manage
and listen to communities across multiple platforms including Instagram, Facebook, TikTok, Discord and YouTube
so as to bring the Group closer to end customers and gather feedback that will help shape future products.

3.6.1 Hercules range: at the forefront of audio trends

The expertise and product quality associated with Hercules never fail to make an impression, with the brand
regularly featuring in articles and posts. Journalist
innovation, accessibility and ease of use as what sets it apart.

Every review, article, mention and ranking consolidate:
confidence.

A Hercules DJ range
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Hercules DJ has established itself as one of the most prominent and popular brands in the sector, valued by
beginners and experienced creators alike. The entire Hercules range has won widespread acclaim from the
international specialist media.

In 2025, Hercules DJ strengthened its international positioning thanks to the following:

1 A major award at the Consumer Electronics Show (CES)
1 Numerous favorable articles
1 Strong press coverage across all product ranges (DJControl Mix Ultra, DJControl Inpulse 500, DJControl
Inpulse 200 MK2)
T Widespread recogniti on o f-to-ledmnehigh-quality grédsictsi nnovati ve, ¢

InJanuary 2025,Her cul es won the prestigious CES Best of I nnove
category at the Consumer Electronics Show 2025 (USA) for the DJControl Mix Ultra, the first completely wireless
DJ controller. This international award highlights the

in the world of DJing while also highlighting the prod

In an article updated on January 9, 2026, the DJControl Mix Ultra was once again praised by the specialist media,
with website Digital DJ Tips describing it as an award-winning product, reflecting the reputation it has built through
its innovation and industry recognition. The site highlighted its wireless operation, built-in battery, seamless
integration with the djay app, and alignment with the way a new generation of DJs works.

A number of international media outlets published highly positive reviews in 2025 after testing the Hercules
DJControl Inpulse 500 deck, highlighting its build quality and durability, premium materials, excellent ergonomics
and versatility, all of which make it well suited to beginners and experienced DJs alike.

On December 23, 2025, leading electronic music magazine DJMagpu bl i shed an article tit
Hercules is supporting the shift to digital DJingo.

In an article dated July 8, 2025, US website MusicalAdvice praised the Inpulse 5006 s fAamazing buil
durabilityo and said the devi cMusicalddvicefi PlaysBettem Sodnd Better)i mp r e

Website www.learnhowtobeadj.com went even further, describing the DJControl Inpulse500as a fAr ewr i t i
rul es of DJing in 20250 and highlighting its integrat
Academy and Intelligent Music Assistant/IMA).

A Hercules Stream range

The Hercules Stream range of audio controllers has enjoyed extensive media coverage since its launch in late
2023.

Guitar Center praised the Stream 100 and Stream 200 XLRf or t heir fease of wuse, dedi
and streamlined software integrationo.

An article published on website Gamewave on March 26, 2025 sai d Her cul es had HfAstepp:¢
launching the Stream Starter Kit and Stream Essentials Kit, targeted at beginner and experienced streamers
respectively. The article pointed out that ft Isteeangengt wo
setupso and highlighted the sharp rise in streaming,
advanced features (eight audio tracks, LCD screen, separate audience/creator mixes) and a strategic partnership

with Voicemod of f ering three mont hsd fr ee HRiosd/gasmevave.fd, Marohi26, e mo d
2025).

3.6.2 Thrustmaster range

A RACING
In an article dated September 3, 2025, US website Traxion described the T248Rr aci ng whe el as fAs
be forgiven for thinking itdés more expensiveo.

On September 4, 2025, SuperChicane, the leading French media outlet dedicated to sim racing, said the T248R
of fered fnexcellent value for money for anyone | ooking
to establishing itself as the benchmark in its price r
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In an article dated July 2 3, 2025, Tombs C
sy international media outlet specializing in  new

- technologies, wrote, fAThe Thru
doubt the best option to get into direct drive sim racing.

It costs less than $500 and delivers smooth and
immersive force feedback that stands up to the likes of
Fanatec. Modul arity ensures upgr ade

Tom's Guide Verdict * %% %3

Hugo, a prominent content creator who is particularly well

known in the French Star Citizen community, collaborated

with the Thrustmaster team on the development of the Sol-
Rjoystick. I n a video, he sai
abundance of personalization options, excellent comfort

and an incredi bdryd staliatsf iyt mg p
a whole is a real successo.

UK website Thumb Culture said of the Sol-R 2 HOSAS
Space Sim Duo, fi Wi t hR having suéaeat control
and precise movements, it was
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4. GROUP RESULTS AND PRESENTATION OF THE FINANCIAL STATEMENTS FOR THE YEAR
ENDED DECEMBER 31, 2025

4.1 Group key figures and segment information

41.1 Key figures

Key figures from Guill emot Corporationds consolidate

December 31, 2025 are as follows:
( Gdm) Dec. 31, 2025 Dec. 31, 2024
Turnover 127.2 125.1
Net operating income 0.5 3.7
Net financial income/(expense)* -3.3 -2.6
Consolidated net income -2.4 1.2
Basic earnings per share -u 0. uao.
Sharehol dersé equit 96.7 100.3
Net debt (excl. investment securities)** -19.8 -23.7
Inventory 45.7 38.3
Intangible assets 23.6 24.4
Current financial assets (investment 2.8 5.8

securities portion)

* Financial income includes the cost of net financial debt as well as other financial income and expenses.
** |nvestment securities are not taken into account when calculating net debt (see note 5.7.13 to the consolidated
financial statements).

Consolidated annual tur nover milon up2%yeandnyeareNetropefaing ificorheo t a | e
came inmatfl doOn5 c o mpndlioreidtheweatttnDeceBbei731, 2024.

The net financi ani |dx poenn sien coniflion @@hludbon 16s3 orDcurrent financial assets
(investment securities) consisting of UbnilsoorevaluaBonlossr t ai
in 2024.

The Group positldd oan in2e.t4 | oss for the yeamilonfor@t@p.ar ed wi t
Current fi nanci almilarsas@etembet 34,t2@25, eotsisting of 843,874 Ubisoft Entertainment

shares.

Net debt excluding investment securities was negative at -0 1 9 mil8on.
Sharehol der sé equmitlyl ifoer nitliah.r 096 .07 00 . 3

4.1.2

Detailed segment information is set out in note 5.6 to the consolidated financial statements.

Segment information

4.1.3 Breakdown of turnover

A By business segment

( G m) Dec 31, 2025 Dec 31, 2024
Hercules 13.0 12.0
Digital devices 13.0 12.0
Thrustmaster 114.2 113.1
Gaming accessories 114.2 113.1
TOTAL 127.2 125.1
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A By geographical region
( am) Dec 31, 2025 Dec 31, 2024
European Union 67.4 65.5
North America 34.8 36.2
Other 25.0 23.4
TOTAL 127.2 125.1
4.1.4 Net operating income by business area
( 4m) Dec 31, 2025 Dec 31, 2024
Hercules 0.1 -0.5
Thrustmaster 0.4 4.2
TOTAL 0.5 3.7
4.2 Presentation of the financial statements for the year ended December 31, 2025
and appropriation of income
421 Comments on the Groupés consolidated financi al st at
4211 Income statement
During the fiscal year, the Group generated consolidat
The main operating expenses were purchases totaling a7
External expenses of 025,260k mainly consisted of tran
Empl oyee expenses totaled 019, 535k, whil e additions t
a9, 432k.
Taxes and duties totaled U634k and other income and ex
Net operating income came in at 0457Kk.
The cost of net financial debt was negative at-t 350k and ot her financi al i ncome
03,694k expense, including a 02,977k revaluation | oss
After taking into account these items and the U455k t a
Basic earnings per share cameoutat-a 0 . 1 7.
4.2.1.2  Balance sheet
Non-current assets consisted of 023,605k in net intangib
0494k in financial assets, 0208k in tax assets and 05,
Current assets included the following:
- Il nventory with a net carrying amount of 045, 705k, t
- Trade receivables with a carrying amount of 037, 45/
- Other receivables with a carrying amount of 04, 010k
added tax and advances and progress payments made
- Financial assets totaling 02,859k and cash and cast
Sharehol dersé equity stood at 096, 684Kk
Non-current |iabilities totaled 05,290k, including borro
Current Jliabilities totaled 053,759k, including borrow

40



Cash flows from operating activities are broken down as follows:

(uk) Notes* Dec. 31, 2025 Dec. 31, 2024
Net income from consolidated companies -2,432 1,177
Additions to depreciation, amortization and provisions 5.8.3 8,301 8,490
- Reversals of depreciation, amortization and provisions -361 -259
-/+ Unrealized gains and losses arising from changes in fair value 5.8.6 2,977 4,421
+/- Expenses and income arising from stock options 5.7.10 75 182
-/+ Capital gains and losses on disposals 5.7.4 5 -8
Change in deferred taxes 5.8.7 -125 -965
Operating cash flow after cost of financial debt 8,440 13,038
Cost of financial debt 5.8.6 -350 -637
Operating cash flow before cost of financial debt 8,090 12,401
Change in working capital -5,714 5,062
Net cash flows from operating activities 2,726 18,100
Cash flows from investing activities

Acquisitions of intangible assets 5.72&5.7.3 -5,230 -6,497
Acquisitions of non-current financial assets 5.7.4 -2 96
Net cash flows from investing activities -5,232 -6,401
Cash flows from financing activities

Buybacks of treasury shares 5.7.10 0 -2,480
Dividends paid 0 0
Borrowings 5.7.13 0 0
Repayment of borrowings 5.7.13 -3,116 -4,101
Other cash flows from financing activities -1 -28
Total cash flows from financing activities -3,117 -6,609
Impact of foreign currency translation adjustments -1,239 -200
Change in cash -6,862 4,890
Net cash at the beginning of the period 5.7.8&5.7.13 30,618 25,728
Net cash at the end of the period 5.7.8&5.7.13 23,756 30,618

* References in the fAiNotesdo column are to the notes to the consolid:

The Groupds operating cash flow after the cost of fina
The Groupds working capital increased by 05,714k in fi

Cash flows from investing activities consisted of capitalized research and development costs and equipment used
in the production of new products.

The Group did not take out any new borrowing in 2025.
4.2.2 Comments on the Guillemot Corporation S.A. parent company financial statements

4221 Income statement
Guillemot CorporatonS. A. gener ated turnover of 0121,418k in the

Operating income totaled 0137,584k.

The main operating expenses were purchases consumed to
External expenses mainly consisted of subcontracting costs, development costs, and transportation, advertising
and marketing costs.

Taxes and duties and employee expenses totaled 0548k a
Additions to depreciation and amortization totaled 04,
Additions to provisions for inventory totaled 0U596k.

The Company recognized a 0280k provision for product r

The Company generated net operating income (total .oper .

After taking into account the net financial expense of
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Net financial income/(expense) is broken down as follows:

Foreign exchange differences: 0316k

Interest income and expenses: G431k

Net gains/(losses) on disposals of investment securities: 041Kk

Additions to and reversals of provisions: -4, 504Kk
I nterest income mainly consists of interest on bank in
Financial expenses mainly consisted of current account
The net |l oss on the disposal of treasury shares under
| mpairment | osses of 01,877k on investments in subsidi
the Company recognized an impairment |l oss of SUA2shate$9k a
based on their average market price in December 2025.
Reversals of impairment on investments in subsidiaries
account advances totaled 09k.
Key intermediate management balances were as follows:

Production in the year: 0133, 031k

Value added: ual15, 516k

Earnings before interest, tax, depreciation and amortization: 414, 968Kk

4.2.2.2 Balance sheet

Net fixed assets totaled 036, 215k, consisting of U019, ¢
equi pment and ctdrentfih&dndidtassets. non

Intangible assets includedn et devel opment costs of 07, 007k.
The company had inventory with a carrying amount of 03
The company had trade receivables with carrying amount

Ot her receivables with a carrying amount of 01, 456k mai
totaling 068k, tax receivables totaling 01,234k and cr

The carrying amount of i nvest ment securities stood at
carrying amount of 0274k and.443 ,sth7ad eb iws afht aE rctaerrtyainmg

Sharehol ders6é equity totaled 085, 164k.
Debt is broken down as follows:

STATEMENT OF LIABILITIES Dec 31, 2025 Dec 31, 2024
(Gk)

Borrowings from credit institutions 0 2,450
Bond issue 0 0
Medium-term bank loans 56 56
Bank overdrafts and foreign currency advances 0 0
Trade payables 30,747 26,235
Taxes and social security payable 332 293
Other liabilities 7,526 4,659
Payables to fixed asset suppliers 0 1
Group and affiliates 1,960 2,088
Prepaid income 5,930

TOTAL 46,551 35,782
Borrowings taken out during the period 0 0
Reduction in borrowings via conversion of bonds 0 0
Reduction in borrowings via repayment 2,447 3,339
Debts owed to individuals 0 0
See section 3.4.7, AReceivables and payabl eso, 31,8023 he parent
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Prepaid income mainly relates to goods invoiced but not yet delivered as of December 31, 2025.

The

item AGroup an dcuaehtfaccdunt advamcedirorn subsiliaries s o f

Cash flows from operating activities are broken down as follows:
(uk) Dec 31, 2024 Dec 31, 2024
Net profit/(loss) -3,214 1,110
Additions to and reversals of depreciation, amortization and
provisions (1) 6,671 3,659
Capital gains and losses on disposals 0 0
Cash generated from operations 3,457 4,769
Change in operating cash requirement -6,979 9,927
Change in non-operating cash requirement 2,489 -1,489
Change in working capital -4,490 8,438
Cash flows from investing activities
OutflowsT Acqui sitions of intangi -2,938 -3,682
OutflowsT Acqui sitions of propert -1,833 -1,475
InfflowsT Di sposals of property,
intangible assets 0 0
OutflowsT Ac qui s i tcurcem Enanciél assets n 0 -4
InflowsT Di s p o s acursent bnancial assets 5 127
AcquisitonsT Di sposals of subsidia 0 0
Total cash flows from investing activities -4,766 -5,034
Increases in capital and capital injections 0 0
Buybacks of treasury shares -0 -2,480
Dividends paid 0 0
Borrowings 0 0
Repayments of borrowings -2,447 -3,339
Total cash flows from financing activities -2,447 -5,819
Change in cash -8,246 2,354
Net cash at the beginning of the period (2) 30,601 28,247
Net cash at the end of the period (2) 22,355 30,601

1)
@

Working capital

Excludes additions to and reversals of impairment losses on investment securities.

Includes net amount of investment securities.

rose by 04, 490k,

ma i

nl

y

as a resul

t

Outflows relating to intangible assets consist of development costs arising from Hercules and Thrustmaster
projects.

Acquisitions of property, plant and equipment mainly consist of purchases of production molds.
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4223

Payment terms

Outstanding invoices received and issued at the last reporting date (table required pursuant to the first paragraph of Article D.441-6 of the French Commercial Code)

Article D.441-6 |-1:
Invoices received outstanding at the last reporting date

Article D.441-6 |-2:

Invoices issued outstanding at the last reporting date

purchases in the
year (excl. VAT)

6€el L
Total Total
. O.day.s Mbon |Rdwvbiacn |[RIM& &n R?-l g%e/s or (1 dayor . O'day.s Mbon [Rdwmbiac n [RIm®an |Rldéya orlongef (1dayor
(indicative) longer (indicative)
longer) longer)
(A) Late payment tranches
Number of
invoices 677 441 1123 1,494
concerned
Total value of
invoices
concerned (excl 10,659 1,016 1,787 1,236 712 4,751 22,061 2,751 3,015 1,873 1,388 9,027
VAT)
Percentage of
total value of 9% 1% 1% 1% 1% 4%

Percentage of
turnover in the
year (excl. VAT)

17%

2%

2%

1%

1%

7%

(B) Invoices not included in (A) relating to disputed or unrecognized payables and receivables

Number of
invoices not
included

Total value of
invoices not
included (excl.
VAT)

(C) Benchmark payment terms used (contractual or statutory)

Payment terms
used to calculate

late payment

[ 2y GN} OlGdzt £ GSNXYAY nbmHn RI&3&

Statutory terms:

/2y Ny O dzt f

Statutory terms:

G§SNYayY nbwmHunN

RI &a
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4.2.2.4  Appropriation of income
After deducting all expenses, taxes, depreciation and amortization, the parent company accounts presented
to you show a |l oss of 03,213,891.49, which we propose

The sharehol ders will be asked to approve a dividend of
the bond conversion premium account.

In accordance with the provisions of Article 243 bis of the French General Tax Code, you are reminded that
the following dividends have been paid in respect of the past three fiscal years:

2024 2023 2022
Number of shares 14,687,480 15,087,480 15,087,480
Dividend per share uo uao uao.
Total dividend @ @ uao ao U3, 771

(1) These figures do not include any amounts not paid out in respect of treasury shares.
(2) Dividends eligible for the 40% tax relief laid down in Article 158 3 (2) of the French General Tax Code.

4.2.2.5 Non-tax-deductible expenses

In accordance with the provisions of Articles 223 quater and 223 quinquies of the French General Tax Code,
you are advised that the financial statements for the last fiscal year do not include any expenses not deductible
from taxable profit.

5. POTENTIAL DEPENDENCIES OF THE COMPANY AND THE GROUP

The Group operates in the consumer computing and video game consoles market and supplies consumer
accessories.

For the Thrustmaster range, the ability to market new designs and accessories depends on securing approval
from gaming console manufacturers and entering into licensing deals with those manufacturers.

6. INVESTMENT POLICY

For the past several year s, the Groupds investment pol
fundamentals through recurring investment in research and development. Investment in research and
development equated to 7.1% of turnover in 2025, while research and development staff accounted for over

30% of the Groupébés workforce.

The Groupbs principal invest ments are described in Not e
and equipmento) to the consolidated financi al stat emen
7. STRATEGY AND OBJECTIVES OF THE COMPANY AND THE GROUP

In 2026, the Group aims to adapt its strategic plan in response to market developments, changing consumer
habits and distribution methods, and new structural and cyclical challenges, focusing its efforts on:

1 building on its key strengths of technological expertise in research and development, innovation and
added value;

1 meeting the needs of increasingly demanding consumers while differentiating itself from its

competitors through the quality of its products and services;

investing in and rolling out class-leading innovative technologies that respond to current challenges;

strengthening and enhancing its position in the Asia-Pacific and Europe regions;

continuing to invest in research and development to strengthen its differentiation in an increasingly

competitive landscape.

=A =4 =4
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8. FORESEEABLE CHANGES IN THE POSITION OF THE COMPANY AND THE GROUP

The Group is preparing to launch a raft of new products in 2026 that will complement recent launches and
maintain strong sales momentum.

The Group expects to grow its turnover and deliver a net operating profit in fiscal 2026.
This forecast has been prepared on a basis comparable with historical financial information, in accordance
with the Groupbs accounting policies.

These forecasts are based on the following key assumptions:
T Assumptions about factors under the influence of the

- I mpl ementation and success of the7 Groupds strategy
- Continued investment to build added value as set out in section 6

T Assumptions about factors outside the influence of t
- No marked deterioration in consumer spending or the video game market in the United States or
Europe
- Commercial success of the Groupds new products

- Release of new racing and flight sim games over the course of the year
- A significant increase in competition from Asia
9. SIGNIFICANT EVENTS OCCURRING AFTER THE REPORTING PERIOD

Since February 28, 2026, the geopolitical crisis in the Middle East and Iran has caused major logistical
disruption, directly affecting the energy sector and the global economy as a whole.

On February 20, 2026, the US Supreme Court overturned the IEEPA import tariffs imposed by the US
president in 2025.

The president subsequently announced new replacement tariffs of 10% under a different law, with the
likelihood that these would later be raised to 15%.

10. MATERIAL CHANGES IN THE_ GROUP® FINANCIAL OR COMMERCIAL POSITION SINCE
THE END OF THE FISCAL YEAR

There have been no materi al changes in the Groupds fi.l
fiscal year.
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11. SUBSIDIARIES AND INVESTMENTS

11.1 Guillemot Corporation Group organization chart at December 31, 2025

The percentages shown below correspond to the proportion of share capital held.

GUILLEMOT GUILLEMOT GUILLEMOT

BROTHERS SAS @@ FAMILY @ CORPORATION S.A. FREE FLOAT
8.55% 63.22% 0.40% 27.83%
GUILLEMOT CORPORATION S.A.
— SUBSIDIARIES @
Guillemot GmbH Germany 99.75%
Guillemot S.A. Belgium 99.93%
Guillemot Inc. @ Canada 74.89%
Guillemot Recherche & Développement Inc. Canada 99.99%
Guillemot Electronic Technology (Shanghai) Co. Ltd. China 100.00%
Guillemot Spain SL Spain 100.00%
Guillemot Inc. United States 99.99%
Hercules Thrustmaster SAS France 99.42%
Guillemot Administration et Logistique SARL France 99.96%
Guillemot Innovation Labs SAS France 100.00%
Guillemot Corporation (HK) Ltd. Hong Kong 99.50%
Guillemot Srl Italy 100.00%
Guillemot Netherlands B.V. Netherlands 100.00%
Guillemot Romania Srl Romania 100.00%
Guillemot Ltd. United Kingdom 99.99%
—» INVESTMENTS
Ubisoft Entertainment S.A. © France 0.33%

(1) Wholly owned by members of the Guillemot family.

(2) Guillemot Brothers SAS and the members of the Guillemot family act in concert.

(3) The percentage of voting rights exercisable at sharehol dersbd
(4) Canadian company Guillemot Inc. is owned 74.89% by Guillemot Corporation S.A. and 25.11% by US company

Guillemot Inc.
(5) The percentage of voting rights exercisable at sharehol dersbd

As of December 31, 2025, Guillemot Corporation S.A. had no branches other than the subsidiaries listed
above.

11.2 Parent company

Guillemot CorporationS. A. |, the Groupbs parent - and mpustmaster-brandedk et s |
hardware and accessories to the Groupbds customers with
supplied directly by Canadian subsidiary Guillemot Inc., and those in China, who are supplied directly by

Chinese subsidiary Guillemot Electronic Technology (Shanghai) Co. Ltd.

The Company owns the Hercules and Thrustmaster brands and assumes responsibility for the necessary
marketing investment in those brands.

Billing of the Companyés products in all countries (wi!f
centrally. To reduce the number of billing and shipping points, its products are marketed and sold by

specialized wholesalers and retailers in each country.

Products are manufactured by subcontractors, most of whom are located in Asia. The Company provides its
subcontractors with designs, key components (secured directly from technology suppliers) and, in some cases,

specific equipment.

The Company holds substantially all the shares of consolidated Group companies (there being no minority
interests in consolidated companies).

The executives of Guillemot CorporatonS. A. oversee the Groupbs subsidiarie
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The Company holds the Groupbds main financi al resources
grants interest-bearing current account advances to subsidiaries requiring financing.

11.3 Marketing and sales subsidiaries

These subsidiaries are responsible for promotion, marketing and sales in the countries in which they are
located, and within their area of influence. The Group controls marketing companies in France, Germany,
China, Spain, Italy, the Netherlands and the United Kingdom, and distributes its products in 150 countries.

Furthermore, Hercules Thrustmaster SAS designs interactive entertainment accessories for PCs and gaming

consoles and interactive entertainment hardware for PCs. It manages development projects, marketing
activities, and purchases and sales in relation to those products.

11.4 Research and development subsidiaries

These subsidiaries are responsible for designing and producing the products marketed by the Group.
The Group has five research and development entities: Hercules Thrustmaster SAS and Guillemot Innovation
Labs SAS in France, Guillemot Recherche & Développement Inc. in Canada, Guillemot Romania Srl in
Romania and Guillemot Corporation (HK) Ltd. in China.

11.5 Other subsidiaries

Guillemot Administration et Logistique SARL, based in France, is responsible for product packaging and
shipping. It also has responsibility for maintaining and developing equipment and computer systems as well
as for accounting, financial management and legal affairs on behalf of the Group.

12. THE COMPANY AND ITS SHARE CAPITAL

12.1 Share capital

12.1.1 Share capital at December 31, 2025

At the most recent reporting date of December 3 1 , 2025, th
of 14,687,480 ordinary shares wit

e share capital st
h a par value of

[N
oo
~N Qo

During the fiscal year ended December 3 1 , 2025, the Companyés share capit
through the retirement of 400,000 shares, as approved by the Board of Directors at its meeting of January 29,

2025.

There have been no changes in the share capital since the end of the fiscal year.

A schedule of changes in equity since the formation of Guillemot Corporation S.A is set out in section 18 of
the Management Report.

12.1.2 Breakdown of share capital and voting rights

12.1.2.1 Changes over the past three years

In 2024, as in 2025, Guillemot Brothers SAS sold a portion of its shares to some of the founding shareholders
and executives. There were no other material changes i

Guillemot Corporation S.A. is jointly controlled by Guillemot Brothers SAS and the members of the Guillemot
family. Other than appointing three independent members i Maryvonne Le Roch-Nocera, Corinne Le Roy and
Véronique Le Bourge T to the Board of Directors, the Company has not taken any special steps to ensure that
control is not wrongfully exercised.

As of December 31, 2025, the Guillemot family group directly and indirectly held 71.77% of the share capital
and 82.86% of voting rights exercisableat s har ehol dersd gener al meetings.

To the Companyds knowl edge, no sharehol ders other tha
indirectly hold more than 5% of the Companyds share ca

The Company does not have any information on identifiable bearer shares that might enable it to indicate how

many shareholders it has or provide a breakdown of ownership between resident and non-resident
shareholders or between private shareholders and institutional investors.
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As of December 31, 2025, the Company had no employee shareholders as defined in Article L.225-102 of the

French Commercial Code.

At December 31, 2025
Shareholder Number of % of share Number of % of Number of % of voting
shares capital theoretical theoretical voting rights rights
voting rights | voting rights exercisable at exercisable at
shar eho shar eho
general general
meetings maatinae @
GUILLEMOT BROTHERS SAS® 1,255,500 8.55% 2,511,000 10.44% 2,511,000 10.47%
Michel Guillemot 1,363,443 9.28% 2,420,012 10.06% 2,420,012 10.09%
Gérard Guillemot 1,096,246 7.46% 2,082,492 8.66% 2,082,492 8.68%
Yves Guillemot 985,044 6.71% 1,663,214 6.92% 1,663,214 6.93%
Claude Guillemot 778,713 5.30% 1,100,552 4.58% 1,100,552 4.59%
Valentin Guillemot 379,187 2.58% 758,374 3.15% 758,374 3.16%
Christian Guillemot 329,348 2.24% 638,696 2.66% 638,696 2.66%
Other members of the Guillemot family(4) 4,353,193 29.64% 8,705,741 36.20% 8,705,741 36.28%
Together 10,540,674 T1.77% 19,880,081 82.65% 19,880,081 82.86%
Treasury shares® 58,706 0.40% 58,706 0.24% 0 0.00%
Free float 4,088,100 27.83% 4,113,449 17.11% 4,113,449 17.14%
TOTAL 14,687,480 100.00% 24,052,236 100.00% 23,993,530 100.00%
At December 31, 2024
Shareholder Number of % of share Number of % of Number of % of voting
shares capital theoretical theoretical voting rights rights
voting rights | voting rights exercisable at exercisable at
sharehol shareho
general general
meetings maatinae (1)
GUILLEMOT BROTHERS SAS® 1,696,122 11.24% 3,342,244 13.45% 3,342,244 13.71%
Michel Guillemot 1,216,569 8.06% 2,273,138 9.15% 2,273,138 9.32%
Gérard Guillemot 1,096,246 7.27% 2,082,492 8.38% 2,082,492 8.54%
Yves Guillemot 838,170 5.56% 1,516,340 6.10% 1,516,340 6.22%
Claude Guillemot 631,839 4.19% 953,678 3.84% 953,678 3.91%
Christian Guillemot 329,348 2.18% 638,696 2.57% 638,696 2.62%
Other members of the Guillemot family(‘” 4,732,380 31.37% 9,464,115 38.10% 9,464,115 38.81%
Together 10,540,674 69.86% 20,270,703 81.60% 20,270,703 83.13%
Treasury shares® 455,849 3.02% 455,849 1.84% 0 0.00%
Free float 4,090,957 27.12% 4,114,175 16.56% 4,114,175 16.87%
TOTAL 15,087,480 100.00% 24,840,727 100.00% 24,384,878 100.00%
(1) Some of the shares held by members of the Guillemot family carry double voting rights.
(2) Wholly controlled by members of the Guillemot family.
(3) Treasury shares with no voting rights.
(4) Spouses and descendants of Claude Guillemot (other than Valentin Guillemot with respect to the share capital at
December 31, 2025), Michel Guillemot, Yves Guillemot, Gérard Guillemot and Christian Guillemot, none of whom individually
holds 5% or more the Companyds share capital or voting
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At December 31, 2023

Shareholder Number of % of share Number of % of Number of % of voting
shares capital theoretical theoretical voting rights rights
voting rights | voting rights exercisable at exercisable at
shareho shar eho
general general
meetings maatinae @)
GUILLEMOT BROTHERS SAS® 2,286,122 15.15% 2,286,122 9.86% 2,286,122 9.88%
Michel Guillemot 1,056,569 7.00% 2,110,628 9.10% 2,110,628 9.12%
Gérard Guillemot 986,246 6.54% 1,969,982 8.50% 1,969,982 8.52%
Yves Guillemot 678,170 4.49% 1,353,830 5.84% 1,353,830 5.85%
Claude Guillemot 321,839 2.13% 641,165 2.77% 641,165 2.77%
Christian Guillemot 309,348 2.05% 616,186 2.66% 616,186 2.66%
Other members of the Guillemot family(“) 4,731,735 31.36% 9,463,470 40.82% 9,463,470 40.91%
Together 10,370,029 68.73% 18,441,383 79.55% 18,441,383 79.72%
Treasury shares® 49,731 0.33% 49,731 0.21% 0 0.00%
Free float 4,667,720 30.94% 4,690,886 20.24% 4,690,886 20.28%
TOTAL 15,087,480 100.00% 23,182,000 100.00% 23,132,269 100.00%
(1) Some of the shares held by members of the Guillemot family carry double voting rights.
(2) Wholly controlled by members of the Guillemot family.
(3) Treasury shares with no voting rights.
(4) Spouses and descendants of Claude, Michel, Yves, Gérard and Christian Guillemot, none of whom individually holds 5%
or more of the Companyds share capital or voting rights.
12.1.2.2 Breakdown of share capital and voting rights at February 28, 2026
At February 28, 2026
Shareholder Number of % of share Number of % of Number of % of voting
shares capital theoretical theoretical voting rights rights
voting rights | voting rights exercisable at exercisable at
shareho shareho
general general
meetings maatinge @)
GUILLEMOT BROTHERS SAS® 1,255,500 8.55% 2,511,000 10.44% 2,511,000 10.47%
Michel Guillemot 1,363,443 9.28% 2,420,012 10.06% 2,420,012 10.09%
Gérard Guillemot 1,096,246 7.46% 2,082,492 8.66% 2,082,492 8.68%
Yves Guillemot 985,044 6.71% 1,663,214 6.92% 1,663,214 6.93%
Claude Guillemot 778,713 5.30% 1,100,552 4.58% 1,100,552 4.59%
Valentin Guillemot 379,187 2.58% 758,374 3.15% 758,374 3.16%
Christian Guillemot 329,348 2.24% 638,696 2.66% 638,696 2.66%
Other members of the Guillemot family® 4,353,193 29.64% 8,705,741 36.20% 8,705,741 36.29%
Together 10,540,674 T1.77% 19,880,081 82.65% 19,880,081 82.87%
Treasury shares® 62,704 0.43% 62,704 0.26% 0 0.00%
Free float 4,084,102 27.80% 4,109,451 17.09% 4,109,451 17.13%
TOTAL 14,687,480 100.00% 24,052,236 100.00% 23,989,532 100.00%
(1) Some of the shares held by members of the Guillemot family carry double voting rights.
(2) Wholly controlled by members of the Guillemot family.
(3) Treasury shares with no voting rights.
(4) Spouses and descendants of Claude Guillemot (other than Valentin Guillemot), Michel Guillemot, Yves Guillemot, Gérard
Guill emot and Christian Guill emot, none of whom individual/l
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12.1.3 Transactions subject to Article L.621-18-2 of the French Monetary and Financial Code

The following transactions were carried out during the fiscal year ended December 31, 2025:

Guillemot Brothers SAS
Legal entity related to Christian Guillemot, Deputy Chief Executive Officer of Guillemot Corporation S.A.

Transaction type Transaction [Transaction venue Number of Unit price Transaction
date shares (a) amount
(
Sale 11/12/2025 Outside a trading venue 146,874 4.70 690,307.80
Sale 11/12/2025 Outside a trading venue 146,874 4.70 690,307.80
Sale 11/12/2025 Outside a trading venue 146,874 4.70 690,307.80

Claude Guillemot
Director and Chairman of the Board of Directors, Guillemot Corporation S.A.

Transaction type Transaction |Transaction venue Number of Unit price Transaction
date shares (4) amount

(

Purchase 11/12/2025 |Outside a trading venue 146,874 4,70 690,307.80

Michel Guillemot
Director and Deputy Chief Executive Officer, Guillemot Corporation S.A.

Transaction type Transaction |Transaction venue Number of Unit price Transaction
date shares (9) amount

(¢

Purchase 11/12/2025 Outside a trading venue 146,874 4.70 690,307.80

Yves Guillemot
Deputy Chief Executive Officer, Guillemot Corporation S.A.

Transaction type Transaction |Transaction venue Number of Unit price Transaction
date shares (a) amount

(d

Purchase 11/12/2025 |[Outside a trading venue 146,874 4.70 690,307.80

No transactions were carried out between January 1, 2026 and the date of this management report.

12.1.4 Crossings of significant share ownership thresholds

During the fiscal year ended December 31, 2025, the following share ownership thresholds, referred to in
Article L.233-7 of the French Commercial Code, were crossed:

Declarant(s) Date threshold Threshold(s) Direction crossed Holding after
crossed crossed crossing threshold
Share Voting Share Voting
capital rights capital rights
Guillemot Brothers SAS @ | Dec 11, 2025 10% - Downward 8.55% 10.44%
(shares sold)
Michel Guillemot @ Dec 11, 2025 - 10% Upward 9.28% 10.06%
(shares purchased)
Claude Guillemot @ Dec 11, 2025 5% - Upward 5.30% 4.58%
(shares purchased)

(1) Individual crossing.

No share ownership thresholds referred to in Article L.233-7 of the French Commercial Code have been
crossed since the end of the reporting period.

At February 2 8 , 2026, the total number of wvoting rights atta
capital used to calculate significant shareholding thresholds was 24,052,236.

12.1.5 Treasury shares

12.1.5.1 Share buyback program

The Board of Directors was aut horized &,t2025 to endestdkar e h o |
share buybacks.
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The characteristics of the share buyback program are set out below:

A Programdur ation: 18 months from the

2026)

A Maximum authorized proportion of share capital: 10%

AMaxi mum unit purchase price: 020

A Objectives of the buyback program:

-To make a market in and thus ensure the

l'iquidity

provider acting independently under the terms of a liquidity agreement that complies with the AMF decision

renewing the use of liquidity agreements covering shares as an accepted market practice

- To hold and subsequently remit shares in payment or exchange in connection with potential external growth
transactions, with the proviso that the number of shares purchased for such purpose may not exceed 5%

of the shares making up the share capital

- To cover securities representing debt instruments that entitle the holder, by way of their conversion,

exercise, redemption or exchange, to an allotment of shares of the Company

- To cover stock option programs and/or any other form of allocation of shares to employees and/or executive

directors of the Company and/or the Group

- To retire some or all shares, subject to the shareholders approving a specific resolution at an extraordinary

general meeting

- To carry out any transaction that is allowed or that might become authorized by regulations subsequent to
this meeting, notably where such transaction is in line with a market practice that comes to be accepted or

renewed by the AMF

At the start of the fiscal year beginning January 1, 2025, the Company held 455,849 treasury shares.

During the fiscal year ended December 31, 2025:

A 63,595 treasury shares were purchased and 60,738 shares were sold under the liquidity agreement

with Portzamparc; and
A 400,000 shares were retired.

As of December 31, 2025, the Company held 58,706 treasury shares.

Number of shar es regi ster ed i n t he Company 6 s name a%5,849
Number of shares purchased during the fiscal year ended December 31, 2025: 63,595
Average purchase price: 5. 3
Number of shares sold during the fiscal year ended December 31, 2025: 60,738
Average selling price: 5. 5
Number of shares retired during the fiscal year ended December 31, 2025: 400,000
Total trading fees in the fiscal year ended December 31, 2025: 0. O
Number of shar es regi ster ed i n t he Company 0 s name a 38,708
Val ue o f shar es regi ster ed i n t he Company 06 s ngme3 a6, Dé
Tot al par val ue o f shar es regi ster ed i n t he Colmp as5/,620 {
- o/w under the liquidity agreement (58,706 shares): 45, 203
Number of shares used during the fiscal year ended December 31, 2025: 460,738
- o/w amounts sold under the liquidity agreement: 60,738
- o/w retired: 400,000
Reallocations during the fiscal year ended December 31, 2025: None
Percentage of share capital represented by treasury shares at December 31, 2025: 0.40%
- o/w under the liquidity agreement (58,706 shares): 0.40%

At February 28, 2026, the Company held 62,704 treasury shares, accounting for 0.43% of the share capital,
having purchased 8,662 shares and sold 4,664 shares under its liquidity agreement with Portzamparc S.A.

since January 1, 2026.

12.1.5.2 Liquidity agreement

The liquidity agreement with Portzamparc S.A. entered into force on January 2, 2022. This agreement
complies with AMF decision 2021-01 of June 22, 2021, applicable with effect from July 1, 2021, renewing the

use of liquidity agreements covering equity securities as an accepted market practice.

At the time this liquidity agreement was put in place, the Company provided the following resources, which

had been allocated to the previous liquidity agreement with Portzamparc S.A.:

A 36,040 shares; and
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A 6$311,512.95 in cash.

12.1.5.3 Description of the share buyback program to be submitted to the shareholders for approval at the
general meeting of June 4, 2026

A new share buyback program will be proposed to the shareholders at the next general meeting, as described
below:

ADate of the shareholdersd gener al meeting cald ed to

2026

A Number of shares held by the issuer (directly and indirectly) at February 28, 2026: 62,704
A Percentage of share capital held by the issuer (directly and indirectly) at February 28, 2026: 0.43%
A Breakdown of shares held by the issuer at February 28, 2026 by intention:
- Liquidity agreement: 62,704
A Objectives of the new buyback program:

-Tomake a market in and thus ensure the |liquidity of
services provider acting independently under the terms of a liquidity agreement that complies with the
AMF decision renewing the use of liquidity agreements covering shares as an accepted market
practice

- To hold and subsequently remit shares in payment or exchange in connection with potential external
growth transactions, with the proviso that the number of shares purchased for such purpose may not
exceed 5% of the shares making up the share capital

- To cover securities representing debt instruments that entitle the holder, by way of their conversion,
exercise, redemption or exchange, to an allotment of shares of the Company

- To cover stock option programs and/or any other form of allocation of shares to employees and/or
executive directors of the Company and/or the Group

- To retire some or all shares, subject to the shareholders approving a specific resolution at an
extraordinary general meeting

- To carry out any transaction that is allowed or that might become authorized by regulations subsequent
to this meeting, notably where such transaction is in line with a market practice that comes to be
accepted or renewed by the AMF

A Maximum proportion of capital the issuer proposes to acquire: 10%

AMaximum amount allocated to the share buyback progr
A Maximum number of shares the issuer proposes to purchase: 10% of the total number of shares making
up the Companyb6s share capital at any given ti me,

transactions that might affect it subsequenttothedateof t he sharehol dersd gener a
A Characteristics of shares the issuer proposes to purchase: ordinary shares of Guillemot Corporation
(ISIN: FRO000066722) listed on Euronext Paris (Compartment C)
AMaxi mum unit purchase price: ua1o0
ADurati on of buyback progr am: 18 mont hs from the (
(i.e. expiring December 3, 2027)
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1216 Sharehol dersé undertakings and sharehol dersé agreer

On May 12, 2023, Claude Guillemot, Michel Guillemot, Yves Guillemot, Christian Guillemot, Gérard Guillemot,
Valentin Guillemot, Nathalie Guillemot, Victoria Guillemot, Julia Guillemot and Guillemot Brothers SAS entered

into a collective undertaking to hold Gui I | e mo't Corporation shares for a p
undertakingo). This undertaking covered a total of 2,
share capital and 22.13% of the wvoting rights (exerci s

Corporation S.A.

On that same date, Claude Guillemot gifted shares covered by the aforementioned undertaking to his spouse
and children by way of an advance on inheritance in accordance with Articles 1075 et seq. of the French Civil
Code, for a total of 905,248 shares representing, at that date, 6% of the share capital and 7.82% of the voting
rights (exercisable at a sharehol der&AThgdonees: al meeting

- must comply with the aforementioned collective undertaking entered into by the donor;

- must hold the shares gifted to them for a further four years once the aforementioned collective
undertaking has expired; and

- may not, without the donordéds consent, sell, transfe
as collateral, for a period of six years with effect from May 12, 2023.

On May 25, 2023, Christian Guillemot gifted shares covered by the aforementioned undertaking to his spouse
and children by way of an advance on inheritance in accordance with Articles 1075 et seq. of the French Civil
Code, for a total of 301,749 shares representing, at that date, 2% of the share capital and 2.60% of the voting
rights (exercisable at a sharehol der&AThgdonees: al meeting

- must comply with the aforementioned collective undertaking entered into by the donor;

- must hold the shares gifted to them for a further four years once the aforementioned collective
undertaking has expired; and

- may not, without the donordéds consent, sell, transfe
as collateral, for a period of six years with effect from May 25, 2023.

1217 Legal charges over the Companyb6s share capital

To the Companyds knowledge, there exist no | egal <charg

12.2 Information about Guillemot Corporation shares

1221 Mar ket in the issuerds shares

Guillemot Corporation S.A. is listed on Euronext Paris (Compartment C).

ISIN : FR0O000066722
Market capitalization at December 31, 2025 : 67, 562,
Market capitalization at February 28, 2026 : 61, 540, ¢

54



12.2.2 Guillemot Corporation share price over time

Month Total shares | Average daily First quoted Monthly high Monthly low

traded volume of price on last (q (q

shares| day of month
(

Sep-24 129,404 6,162 6.16 6.16 4.96
Oct-24 941,581 40,938 6.80 7.10 5.64
Now-24 212,419 10,115 6.60 7.00 6.04
Dec-24 182,327 9,116 6.98 7.26 6.40
Jan-25 575,448 26,157 6.62 8.04 6.00
Feb-25 345,119 17,256 5.88 6.28 5.54
Mar-25 210,023 10,001 5.88 6.30 5.60
Apr-25 212,515 10,626 4.98 5.86 4.75
May-25 290,460 13,831 4.75 5.06 4.54
Jun-25 111,513 5,310 4.80 4.99 4.54
Jul-25 296,325 12,884 5.22 5.48 4.77
Aug-25 237,120 11,291 5.60 5.72 4.82
Sep-25 120,658 5,484 5.06 5.74 4.92
Oct-25 128,726 5,597 4.97 5.18 4.66
Now-25 376,155 18,808 4.60 5.12 4.16
Dec-25 700,687 33,366 4.69 4.91 4.40
Jan-26 176,462 8,403 4.60 4.74 4.24
Feb-26 117,020 5,851 4.14 4.75 4.09

(Source: Euronext) (September 1, 2024 to February 28, 2026)

Closing price
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(September 1, 2024 to February 28, 2026)
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13. RISK FACTORS

The Group has reviewed those risks that could have a material adverse effect on its business, financial position
or results. The various risks specific to the Group are ranked by their potential impact and probability of
occurrence. (A risk whose occurrence is probable is considered greater than one whose occurrence is merely
possible.) This mapping of risks reflects the Gui

Probability of

Risk occurrence Impact Criticality
Risks associated with supply sources Possible Moderate Moderate
Customer risk Possible Moderate Limited
Risks associated with protectionism Probable Moderate Moderate
Technology risk Probable Moderate Limited
Risks associated with seasonal fluctuations in business Probable Major Limited
Risks arising from competition in the sector Probable Moderate Moderate
Risks associated with licensing agreements Possible Moderate Limited

13.1 Risks associated with supply sources

A Reliance on certain suppliers

The degree to which the Group is reliant on any given supplier depends on the technological complexity of the
product in question.

The Group has for several years maintained ongoing commercial relationships with a good number of
suppliers, for whom it represents attractive sales potential.

However, the Group is not completely immune to changes in the sales strategies of technology manufacturers,
who could in certain cases restrict the use of such technologies to certain of their other customers.
Furthermore, lengthening procurement lead times may lead to significant production delays. Moreover,
production stoppages by some suppliers of critical components could necessitate changes in the design of
product electronics, thus delaying the shipment of affected products.

A Stoppages, mergers and concentration
Over the past few years, the interactive entertainment market has seen production stoppages, alliances and
takeovers.

Guill emot Corporationds mar ket position means it
its suppliers should fail or undergo a change of control. In some cases, such developments can necessitate
changes in the manufacturing process, resulting in additional production and supply lead times, and thus
impacting sales.

A Components

A shortage of components or a corresponding lengthening of procurement lead times could force the Group
to purchase its raw materials at higher prices if it had to obtain supplies from suppliers outside of its usual
supply network. This could have the effect of delaying the production, and thus the shipment, of some products.
The Group oversees production schedules on a weekly basis so as to detect any potential delays and minimize
their impact on production. The Groupds policy is
inventory of certain critical components. Procurement lead times for critical components may lengthen without
notice.

A Supply chain
Some companies in the supply chain may be unable to meet demand, resulting in increased costs or longer
supply lead times. The Group oversees the entire supply chain on a daily basis to mitigate these risks.

13.2 Customer risk

The Groupbs customers ar e mo-aillelsywholdieeatly fulfii gequests drbne enc
customers (with ordering and shipping centraliz
consolidated turnover, while its top five and top ten customers account for 52% and 65% of consolidated
turnover respectively.

Q o

~ =

e mo

woul d

Overdue receivables from the Groupods t o3i2026.n customer s

However, the Groupds rigorous customer selection
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The Group has credit insurance in place covering the risk of non-payment (see note 5.7.6 to the consolidated
financial statements).

Termination of the Groupébés business relationship with
business; demand for the Groupébés products could shift
proportion of the affected business. In such an eventuality, the Group would adopt a proactive policy of making
inventory available through these alternative channels.
13.3 Risks associated with protectionism
Protectionist policies could result in high import t a
countries.
In 2025, the Group generated over 25% of its consolidated turnover in the United States.
The following US import tariffs applied to some products sold by the Group in 2025:
Thrustmaster products
PC accessories: 25145%
Console accessories: 101 30%
Hercules products
DJ controll ers: 2571 45%
Speaker s: 7.5137.5%
Import tariffs on products imported into the United States in 2025 totaled $4.5 million.
The Group generally adjusts its retail selling prices to reflect import tariffs, which may affect sales.
13.4 Technology risk
Guillemot Corporation operates in the consumer computing and video game console sectors, which are
sensitive to developments in electronic technology and the video game console life cycle.
Guillemot Corporation relies on the most innovative technologies to manufacture its products, many of which
use different technologies. Its research and development teams based in France, North America and Romania
are in direct contact with major technology operators and the development studios of the largest video game
publishers. However, rapid changes in technology can lead to some products becoming obsolete, putting
inventory of those products at risk of impairment.
| mpairment of inventory recognized in the i ncanien. st at e
Cumulative impairment of inventory recognized in the balance sheet at December 31, 2025 totaled
0 2 .milion.
The Group continuously monitors its inventory to manage the risk of obsolescence of its products and raw
materials.
13.5 Risk associated with seasonal fluctuations in business
The Guillemot Corporation Group generates approximately 40% of its annual revenue between September
and December. The degree of seasonality can vary from year to year depending on the release schedule of
new racing and flying video games. The Group uses subcontractors to meet increased production and logistics
requirements during this period. The working capital requirement arising from these seasonal variations is
financed through short- and medium-term funding.
The Group has adopted various strategic and operational measures to manage risks associated with seasonal
fluctuations in business. To avoid stock-outs as far as possible, it adjusts inventory levels based on forecast
seasonal demand, shipping additional volumes of products to warehouses in Europe and the US ahead of the
final part of the year. The Group also uses forecasting tools that take into account the level of inventory in each
distribution channel (wholesalers and resellers) andyearre nd pr omoti onal events (Bl ack

etc.) to anticipate needs and avoid stock-outs.
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13.6 Risks arising from competition in the sector

Having operated in its market for many years, the Group has achieved a high level of awareness among
distributors and consumers. The Group is exposed to high levels of competition and must constantly monitor
the competitiveness of its product ranges.

The Group has competitors all over the worl d. Thanks
products stand up well against competitor offerings, garnering awards and securing top rankings in
comparative tests run by specialist media in both Europe and the United States. A loss of competitiveness
could have an impact on the Groupd results and turnove

The Group continuously monitors alternative manufacturing solutions to ensure that it is making use of the

best available options. It recently expanded its supplier base to take advantage of the best available cost
prices. It also regularly renegotiates manufacturing contracts with its existing suppliers.

13.7 Risks associated with licensing agreements

Licensing agreements with owners of trademarks or technologies usually include early termination clauses.

Such agreements also include clauses allowing the Company, in certain cases, to sell off inventory during a
given period afterelof$§ ekpusaestdDdn datetefimination of
impact on sales of the products covered by the agreement in question, as well as on the value of residual
inventory.

14.INTERNAL CONTROL AND RISK MANAGEMENT PROCEDURES RELATING TO THE
PREPARATION AND PROCESSING OF ACCOUNTING AND FINANCIAL INFORMATION

The Group has drawn on the recommendations set out by the AMF in its report dated January 22, 2007 as
well as the reference framework for listed companies updated in July 2010.

The Group has also used the guide to implementing this framework for small and mid cap companies to
facilitate discussion and communication on the subject of internal control and to help the Company identify
areas of control requiring improvement.

14.1 Objectives of internal control procedures

I nternal control consists of a set of procedures, dr awn
intended to:

- ensure compliance with legislation and regulations;

- ensure that instructions and guidelines issued by senior management are implemented;

- ensure the smooth operation of the Companyds intern
Companyds assets;

- ensure the reliability of financial information;

- more generally, help the Company manage its business, operate efficiently and make the best use of
its resources.

By helping safeguard against and control risks that might prevent the Company from achieving these
objectives, the internal control system plays a key r ol
various activities. The scope of internal control is not confined to procedures designed to ensure the reliability

of accounting and financial information.

However, internal control arrangements cannot provide an absolute guarantee that these objectives will be
achieved.

14.2 General organization of internal control

14.2.1 Scope of internal control

The parent company ensures that internal control systems are in place within each of its subsidiaries, and that
they are adapted to the specific characteristics of each subsidiary and relations between the parent company
and subsidiaries.
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14.2.2 Persons responsible for internal control

Internal control at Guillemot Corporation Group is based on the principles of delegation, authorization and
separation of functions. These principles are reflected in approval and sign-off processes and procedures.

Al | Group employees are made aware of the rules of

control system is founded. All employees have the necessary knowledge to put in place, operate and monitor
internal controls within their defined areas of responsibility.

The organization and roles of the various bodies involved in internal control are detailed below.
14.2.2.1 Board of Directors

The Board of Directors determines the Gmmgemented. busi

14.2.2.2 Chairman of the Board of Directors

The Chairman of the Board of Directors ensures that internal control systems are in place commensurate with
the Companyds size and activities.

14.2.2.3 Chief Executive Officer

The Chief Executive Officer is responsible for ensuring the effective day-to-day operation of the internal control

system. He oversees the Groupbs processes, sees that

compliance and sees that corrective action is taken where appropriate.

14.2.2.4  Administration and Finance

The Administration and Finance department encompasses functional teams with dual duties encompassing
expertise and control, as set out below.

A Financial Control
Group Financial Control provides managers with relevant numerical information (on sales, margins, costs,
etc.). Its objectives are as follows:

- To put in place reporting, management and decision support tools suited to different levels of responsibility
- To analyze gaps between actual and target performance, work with operational staff to explain the reasons
for those gaps, and monitor the implementation of corresponding corrective measures

- To check the accuracy of base data and the output of accounting and financial information systems

A Accounts and Consolidation
Accounts and Consolidation is responsible for the following:”

- Preparing the interim and annual parent company and consolidated financial statements in accordance with
legal obligations and within the timescales demanded by financial markets

- Implementing accounting procedures

- Drawing up and monitoring the implementation of financial security procedures in accordance with the
principle of separation of tasks between individuals with the power to authorize expenditure and those making
payments

- Managing credit limits and payment collection and monitoring trade receivables

-Formul ating the Companyé6s tax policy

- Coordinating with the statutory auditors and providing them with the information they need to perform their
duties

A Treasury
The Treasury departmentds role is to monThe departnzentd
manages cash flows and decides how financi al resources

financial institutions.

To reduce the risk of error or fraud, authority is delegated to a limited humber of employees who alone are
authorized by senior management to handle certain financial transactions, subject to predetermined thresholds
and authorizations.

A Legal
The Group has an in-house legal department that provides services to Group companies. This department is
responsible for the following:

-Drawing up the Groupds contracting policy and moni

- Monitoring disputes and legal risks and interfacing with the accounts department to ensure that such disputes
and risks are reflected in the financial statements
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- Monitoring off-balance-sheet commitments

A Human Resources
The Group has a centralized Human Resources department based at its headquarters. This department
ensures that the Group complies with the provisions of the French Labor Code and manages relations with
employee representative bodies.

A Financial Reporting
The Financial Reporting team provides shareholders, financial analysts and investors with the information they
need to properly understand the Groupbs strategy.

A Information Systems
The Information Systems department manages the development of specific systems and is involved in
choosing IT solutions. It monitors the progress of IT projects on an ongoing basis and ensures that such
projects are meeting operational needs. The department is also responsible for IT security and confidentiality.

14.2.3 Implementation of internal control and risk management

14.2.3.1 Risk management

In the course of its business, the Group is exposed to a variety of risks that could impact its performance and
its ability to achieve its strategic and financial objectives.

This section details the nature of key risk factors and associated preventive and corrective measures.
The key areas are set out below.

A Risks associated with the Companyés industry sector

- Technology risk
Guillemot Corporation relies on the most innovative technologies to manufacture its products, many of which
use different technologies.

As part of their work to determine the features of fort
monitor technological developments.

Its research and development teams, based in France, North America and Romania, bolstered by a technology
monitoring base in Hong Kong, are in direct contact with major technology operators and the development
studios of the largest video game publishers. However, rapid changes in technology can lead to some products
becoming obsolete, putting inventory of those products at risk of impairment.

- Risks associated with supply sources

Reliance on certain suppliers

The degree to which the Group is reliant on any given supplier depends on the technological complexity of the
product in question.

The Group has for several years maintained ongoing commercial relationships with a good number of
suppliers, for whom it represents attractive sales potential.

However, the Group is not completely immune to changes in the sales strategies of technology manufacturers,
who could in certain cases restrict the use of such technologies to certain of their other customers.
Furthermore, lengthening procurement lead times may lead to significant production delays. Moreover,
production stoppages by some suppliers of critical components could necessitate changes in the design of
product electronics, thus delaying the shipment of affected products.

Stoppages, mergers and concentration

Over the past few years, the interactive entertainment market has seen production stoppages, alliances and
takeovers.

Guill emot Corporationds market position means it woul d
its suppliers should fail or undergo a change of control.
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In some cases, such developments can necessitate changes in the manufacturing process, resulting in
additional production and supply lead times, and thus impacting sales.

- Risks arising from competition in the sector

Having operated in its market for many years, the Group has achieved a high level of awareness among
distributors and consumers. The Group is exposed to high levels of competition and must constantly monitor
the competitiveness of its product ranges.

The Group has competitors all over the worl d. Thanks
products stand up well against competitor offerings, garnering awards and securing top rankings in
comparative tests run by specialist media in both Europe and the United States. A loss of competitiveness
could have an impact on the Groupd results and turnove

- Risks arising from competition from gaming console manufacturers

Gaming console manufacturers control which accessories work with their consoles. They can sometimes reject
new developments. The ability to market new developments and accessories requires the approval of gaming
console manufacturers.

- Risk associated with seasonal fluctuations in business

The Guillemot Corporation Group generates approximately 40% of its annual revenue between September
and December. The Group uses subcontractors to meet increased production and logistics requirements
during this period. The working capital requirement arising from these seasonal variations is financed through
short- and medium-term funding. Furthermore, significant seasonal fluctuations can give rise to inventory
problems (overstocking or stockouts).

- Industrial and environmental risk

Since the Group contracts out all of its production and has no production sites of its own, it has not assessed

these risks. Its main subcontractors are certified ISO 9001 and ISO1 400 1 . Neither the Grourg
nor its key production subcontractors are located in regions recognized as being sensitive to climate change

risk.

The Group has not assessed the financial risks associated with the effects of climate change. The increase in
direct shipments from the Groupbdbs Hong Kong warehouse

A Market risk

- Interest rate risk
At December 31, 2025, the Group had fixed-r at e fi nancial liabilities totaling

Based on the Group6s o ut-smtedinatialdiapilities mhBeceomeed3l, 2025 a 1% n g
annual increase in interest rates would have no impact on net financial income, since the Group had no floating-
rate financial liabilities at December 31, 2025.

- Foreign exchange risk

Since all major players in the multimedia industry transact in US dollars, no manufacturer has a competitive
advantage that would result in increased market share. Since all industry players index-link their selling prices
to cost prices in US dollars, selling prices rise and fall in line with cost prices, insofar as market dynamics allow.
The main currency for purchases of hardware and accessories is the US dollar. The dollar is also the trading
currency in the United States, Canada and all other countries outside Europe. In Europe, the Group mainly
sells its products in euros. If certain countries should leave the eurozone, this could have an inflationary effect

linked to exchange rates in those countries. This coul
Rapid currency fluctuations, and particularly declines in the value of the US dollar, may result in lower selling

prices for the Groupbs products, thus impacting the va
of the Companyds business, i fduringhte sdddhd talbof theayear, thheeGroaip t o r |
would not be able to adjust its selling prices to reflect the full extent of such an increase, which could therefore

have a temporary adverse impact on the Groupds gross m
However, to | imit the Groupébés foreign exchange ri sk,

fluctuations by buying spot currency and currency futu

61



export sales over the past few years has boosted its natural hedging and significantly reduced its foreign
exchange risk.

A breakdown of the Groupds foreign c3Lr2028 uthgdged asseesst s and
only i i.e. those exposed to exchange rate fluctuations) is as follows:

Foreign currency amounts exposed to upward or downward exchange rate fluctuations:

(uk) uUsD GBP
Assets 27,107 1,393
Liabilities 15,430 149
Net position before hedging 11,677 1,244
Off balance sheet position 0 0
Net position after hedging 11,677 1,244

Based on foreign currency values exposed to exchange rate fluctuations at December 31, 2025, a 10% annual
decrease in the US dollar exchange rate would result i

Based on foreign currency amounts exposed to exchange rate fluctuations at December 31, 2025, a 10%
annual decrease in the value of sterling would give ri

The impact of exchange rate fluctuations on other currencies is not material.

Foreign exchange effects arising from the translati on

Al | subsidiaries conduct business in |lochl, ZU4k.ency; t
- Risks associated with the equity portfolio

At December 3 1, 2025, t he carrying amount of l'isted secur

Inventory of portfolio securities at December 31, 2025

Inventory of portfolio securities Market Number of Market value
securities at (k)

December 31,

2025
Ubisoft Entertainment S.A. (shares) Euronext Paris 443,874 2,859
Total 2,859

(1) Based on the Ubisoft Entertainment share price on the last day of December2 025 (06. 44) .

The Groupds earnings ar e affected by fluctuations
A 10% decrease in the price of Ubisoft Entertainment shares over the course of 2026 (relative to their price at

December31,2025) woul d reduce netmifionnanci al income by 00. 3
At March 20,2 0 2 6, Ubi soft Entertainment shares closed at u3
December 31,2025 . This decrease would give rise to the recc
Groupbs consolidated dtdateanci al statements at th

- Credit risk

Credit risk is the risk of financial loss should a customer fail to meet its contractual obligations. The Group
manages this risk by taking out credit insurance covering more than 82% of the overall risk while deliberately
excluding some accounts associated wi th the Groupébés top customer (for
consolidated turnover) in |light of the strength of tha

Since the Group uses wholesalers, it has a limited number of customers. In a small humber of cases, the

Group is obliged to grant additional credit where its insurance coverage is considered clearly unsuitable (see
note 5.7.6 to the consolidated financial statements).

A Liquidity risk
- Treasury risk

At December 3 1, 2025, the Group6s niel9miBenband ite postfolin & d@hisoft ve at
Entertainment shares hmiiona mar ket value of 02.9
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The Group also has undrawn credit lines in place with its partner banks.

The following table shows the3G20@upds debt position at

Characteristics of securities issued or borrowings Fixed Floating | Total amount Maturity Hedged?
rate rate of facilities

Borrowings from credit institutions 0 0 2,026 No

Lease liabilities 3,960 3960 202671 2032 No

Bank overdrafts and foreign currency advances 0 0 2,026 No

Other 13 13 2,026 No

TOTAL (G k) 3,973 0 3,973

- Acceleration clauses
At December 31, 2025, the Group had no borrowings subject to acceleration clauses.

A Supply and price risk

A shortage of components or a corresponding lengthening of procurement lead times could force the Group
to purchase its raw materials at higher prices if it had to obtain supplies from suppliers outside of its usual
supply network. This could have the effect of delaying the production, and thus the shipment, of some products.
The Group oversees production schedules on a weekly basis so as to detect any potential delays and minimize
their i mpact on production. The Groupébés policy is to f
inventory of certain critical components. Procurement lead times for critical components may lengthen without
notice. Container prices out of Asia are subject to significant fluctuations.

A Legal risk
- Disputes

There are no government, administrative, legal or arbitration proceedings, including any pending or threatened
proceedings of which the Company is aware, which are likely to have, or which have had during the last 12
months, a significantimpactonthe Company 6s and/ or the Groupbds financi al

- Intellectual property

The Groupds trademarks are mainly registered in Europe
(EUIPO), in the United States with the United States Patent and Trademark Office and in Canada with the

Canada Intellectual Property Office. They are also registered in other foreign countries via the World

Intellectual Property Organization (WIPO).

The Group mainly protects the appearance of its products (forms and/or designs) by registering designs and
models in Europe with the European Union Intellectual Property Office (EUIPO), in the United States with the
United States Patent and Trademark Office and in China with the China National Intellectual Property
Administration.

The Group mainly protects technological innovations included in its products by registering patents in France
with the Institut National de la Propriété Industrielle (National Institute for Intellectual Property) and/or in Europe
with the European Patent Office (EPO) and in the United States with the United States Patent and Trademark
Office.

Before registering a trademark or community design, the Group conducts research (or has its advisors conduct
research) to check whether the trademark or community design in question is available. For patents, the Group
searches (or has its advisors search) for the existence of prior patents.

However, the Group cannot guarantee that proceedings might not be brought against it. Defense costs and
the costs of damages in the event of an unfavorable outcome for the Group could have an adverse effect on
the Groupds business and financi al position.

In the event of infringement (whether suspected or proved) by third parties of intellectual property rights
belonging to the Group, the Group assesses the impact of such infringement on its business, together with
any associated defense costs. Should the Group bring any proceedings against such third parties, an
unfavorable outcome for the Group could adversely affect its business, results and financial position. Any
decision to bring such proceedings would be at the sole discretion of the Group, and would probably only be
reached after the Group had attempted to contact the infringer to ask it to refrain from its use or to propose a
licensing agreement.
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- Regulatory risk

The Group has taken steps to comply with the RoHS (Restriction of Hazardous Substances) and WEEE (Waste
Electrical and Electronic Equipment) directives and the REACH (Registration, Evaluation, Authorisation and
Restriction of Chemicals) regulation. The Group closely monitors regulatory developments in relation to
sustainability reporting so as to ensure that it complies with any obligations that may be applicable. While the
Group takes care to monitor regulatory developments in the various countries in which it operates, it cannot
completely rule out the possibility that some of these developments may escape its notice.

A Other risks

- Risks associated with product marketing
The Groupbs customers ar e mo-ailelsywwholdieeatly fulfil gequestsdroneena@d | er s
customer s (with ordering and shipping centralized).
consolidated turnover, while its top five and top ten customers account for 52% and 65% of consolidated
turnover respectively.
Overdue receivabl es from the Groupobs top 8le R025c ust om

However, the Groupds rigorous customer selection proce

The Group has credit insurance in place covering the risk of non-payment (see note 5.7.6 to the consolidated
financial statements).

- Country risk

The Group generates a significant volume of export sales. A deterioration in the economic climate in certain
countries could lead to a decline in turnover.

Most of the Groupbés products are manufactured by partn

Regional conflicts could have an i mpact on the Group©bs

- Risks associated with use of the Groupds assets

The Guillemot Corporation Group owns all the assets it needs to operate.

- Insurance and risk hedging

The Group has insurance in place covering the key risks identified. It has public liability insurance coverage of
bet weemi |UI5 o nmilkon depetidihg on the nature of the claim. Other insurance policies cover

premises, facilities, vehicles and invent omflion whilei | di n¢
goods ar e i nmilion.eTHe Groop alsalHad policies covering goods in transit to protect against
maj or incidents t hat mi ght affect i ts shipment s. The

U 0 . 7millibn per shipment, irrespective of shipping method and destination.

- Major contracts

To the Companyds knowledge, there are no major contract
of business, that would impose a significant obligation or commitment on the Group as a whole.

- Risks associated with licensing agreements
Licensing agreements with owners of trademarks or technologies usually include early termination clauses.
Such agreements also include clauses allowing the Company, in certain cases, to sell off inventory during a
given period afterelofé§ ekpusasbddPn dhetet efimination of
impact on sales of the products covered by the agreement in question, as well as on the value of residual
inventory.

- Risks associated with protectionism

Protectionist policies could result in high import t a
countries.

The Group has been forced to increase the selling prices of its products to reflect US import tariffs in effect
since 2025.
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14.2.3.2 Financial control procedures

Financial control encompasses a range of methods designed to monitor performance, control costs, anticipate
slippages and support decision-making.

The main procedures put in place by the Group are as set out below.

A Business planning

Forecasting is coordinated centrally at headquarters by the Finance department and the Financial Control
team, which determines planning principles and draws up the planning schedule, manages the process at
entity level, and carries out checks to ensure that entity business plans are consistent with Group strategy.
The business plan is updated half-yearly.

A Annual budget

Operational and functional managers work with the Financial Control and Finance teams to draw up a budget
for the year.

Proposed targets are signed off by senior management and meetings are held with operational managers
throughout the year to monitor progress.

A Weekly performance dashboard

The Financial Control team produces a weekly performance dashboard for senior management that includes,
in particular, the following information:

- Consolidated turnover

- Gross margin

- Costs

- Inventory levels

- Indicators of actual performance vs. forecasts and budgets
- Trend indicators

A Reconciliation with accounting data

The Financial Control team carries out a quarterly reconciliation with accounting data to analyze and correct
any differences between the following:

- Subscriptions recognized in the management accounts and actual accounting costs
- Costs input by Financial Control and actual costs

This reconciliation serves to provide analytical data by sector.

A Financial forecasts

To supplement budget-based planning and improve consistency between management and cash forecasts,
the Accounts department prepares the following:

- A simplified income statement highlighting key management figures
- A simplified balance sheet to supplement the profit-based approach resulting from management forecasts
with an asset-based approach aimed at helping anticipate trends in key items such as fixed assets/investment
and the working capital position, as well as making the approach to cash management as reliable as possible
- A funding schedule to facilitate the production of forecast indicators

14.2.3.3 Monitoring commitments

A Preparation, approval and monitoring of contracts

The Groupbs Legal department works closely with senio
commitments and ensure they are watertight.

A Monitoring of contracts

Before being signed by the Group, all contracts are submitted to Legal department for checking. Once signed,
all originals of contracts are filed by Legal department.
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A Procurement
The Group regularly works with the same suppliers, all of whom are approved in advance.
Management is responsible for approving new suppliers.

The procedure in place is designed, in particular, to ensure that duties are separated within the purchasing
cycle, from ordering through to payment of invoices, and that accounts are checked on an ex post basis.
A Sales

The Groupbés general terms and conditions of sale are r e
departments, notably in light of regulatory developments.

Customer solvency is an ongoing consideration for the Group. Accordingly, strict procedures are in place from
senior management all the way down to customer advisors.

New customers are subject to a rigorous selection process and must take out adequate credit insurance before
the Group agrees to do business with them. Payments (and associated reminders) are continuously and
systematically monitored under the dual responsibility of the Accounts Receivable and Sales teams.

14.2.3.4 Monitoring assets
A Fixed assets

Fixed assets are managed by the Financial Accounting team. Regular reviews are carried out with technical
managers to update the status of these assets.

A Inventory

The Group has developed a computer system to optimize inventory monitoring and has put in place a
continuous inventory procedure at its Carentoir site. External warehouses are also monitored on a daily basis.

14.2.3.5 Monitoring cash

A Payment security

All payment methods used by the Group are covered by a security procedure contractually agreed with the
Groupbs banks. The Groupbs parent companylC praoeadsineel ectr o
2016. These security procedures are backed up by daily bank/accounting reconciliations.

A procedure is in place to ensure that payment instructions cannot be both issued and signed by the same
person, thus limiting the risk of internal fraud.

Given the upsurge in attempted fraud linked to payment instructions, the Group has tightened its verification
procedures and regularly issues communications to accounting and operations teams reminding them of the
need for ongoing vigilance.

A Management of liquidity risk

The Treasury department is responsible for ensuring that the Group has adequate sources of long-term funding
to meet its needs.

A monthly analysis is undertaken to this end, while cash forecasts are updated daily and the net cash position
is reported daily to senior management.

A Heddging of foreign exchange and interest rate risk

Goods are mainly purchased in US dollars.
The Group mainly invoices its customers in euros and dollars.

Since all operators i n t hliekthsirsellingpices to cost prises in YyS dellars, th@r i nd
Group raises and | owers its selling prices in |line wit
Guillemot Corporation partly hedges against currency fluctuations by buying spot currency and currency

forwards and options.
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Interest rate risk is regularly reviewed by the Treasury department and signed off by senior management.

14.2.3.6  Producing and verifying financial reporting

A Turnover recognition

The Financial Control team supplies consolidated Group turnover figures on a quarterly basis.

To ensure that turnover is recognized, billing data f
systems.

Figures from Financial Control are reconciled with accounting figures.

A Accounting systems

The Group uses a number of software packages for financial accounting, cash management, fixed asset
management, payroll and consolidation. Specific management systems are developed in-house to ensure that

the Groupds needs are met as efficiently and effecti
A Analysis and monitoring procedures
The Group uses a paperless supplier billing system to maximize productivity and security.
The principle of separation of tasks is applied within the Accounts department to safeguard against the risk of
error or fraud.
Particular attention is paid to the security of computerized data and data processing (physical and logical
protection of access, saving, back-ups, etc.).
Access rights ar e managed centrally, ensuring t hat
authorizations and payments issued, are secure.
All balance sheet and income statement items are analyzed by comparing them with the prior year; to
safeguard against the risk of fraud or error, all differences are explained.
A Year-end accounting procedures
At the fiscal year-end, the parent company financial statements are presented to senior management by the
Accounts department and inventory items are jointly analyzed by Accounts and Financial Control.
Provisions are set aside following detailed risk analysis with the relevant operational and/or functional teams,
the Groupds Legal department and, where applicabl e,

The consolidated financial statements are prepared in-house by the Consolidation team, which updates
consolidation parameters and prepares and produces the statutory financial statements in accordance with
IFRS. The main checks carried out by the Consolidation team involve verifying returns submitted by
subsidiaries, reviewing control reports produced by the consolidation system and checking consolidation
analysis reports.

A Relations with the statutory auditors

Relations with the statutory auditors are structured as follows:

- A meeting is held ahead of the accounting year-end, attended by senior management, to agree on the
calendar and organizational approach and approve key accounting options.

- A wrap-up meeting is held once the year-end accounts have been produced. At this meeting, comments (if
any) on the parent company and consolidated financial statements are gathered from the statutory auditors.

The statutory auditors present their report addressed to the audit committee at a meeting of the Board of
Directors sitting as an audit committee.

The financial statements are then presented to the Chairman of the Board of Directors before being approved
by the Board of Directors.
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A Financial reporting

The principal parties involved in reporting financial information to the market are the Chairman of the Board of
Directors, the Chief Executive Officer and the Deputy Chief Executive Officers.

The Finance department, the Communications team and the Legal department are also authorized to disclose
financial information.

Financial reporting is based on financial and accounting reports, registration documents and financial press
releases.

These documents are signed off by the relevant teams within Administration and Finance, and all financial
reporting is signed off by senior management.

Lastly, the Universal Registration Document is filed with the AMF.

Financial reporting is disseminated by e-mail, telephone and postal mail.

Regulated financial information is passed on to a primary information provider meeting the criteria laid down

in the AMF6s Gener al Regul ation. Press releases are up
are available in French and English. The Group hosts two meetings a year for the financial community, each

coinciding with a results release.

14.2.4 Preparation of accounting and financial information for shareholders

Internal control procedures relating to the preparation and processing of financial and accounting information

for shareholders, and those intended to ensure compliance with general accounting principles, are agreed with

senior management, whichtasksthe Gr oupés Admi ni stration and Finance dep
and monitors implementation.

14.2.5 IT achievements and projects

Projects carried out in 2025 to improve the reliability

Upgraded the Group ERP system
- Extended the scope of EDI and integrated new technologies
- Implemented production planning using 3D printing
- Rolled out collaborative software across the Group
Cybersecurity:
- Replaced the VPN client with certificate-based authentication
- Raised awareness of cybersecurity via Mantra software
- Conducted a penetration testing campaign from the French and Romanian subsidiaries
- Began work to achieve NIS2 compliance
- Underwent regular automated audits (Microsoft Security Score, PingCastle)
Websites
- Opened the US online store to sales in Canada and integrated the logistics partner
- Made Djuced software available to purchase online in Europe and North America
- Synchronized websites hosted in China with European websites
Artificial intelligence (1A)
- Implemented Al-powered sales prediction tools
- Deployed Al hardware
- Rolled out Al-powered user assistants (Copilot for office productivity applications, Claude Code for
developers, etc.)

- Signed the Sustainable IT Charter

- Carried out a European Accessibility Act website audit

- Opted to use upgradable laptops to improve sustainability
- Produced a carbon emissions dashboard

The following projects are planned for 2026:

Upgrade the Groupdbs ERP system
- Implement multilingual support for selected external application menus
- Implement legally compliant archiving for sales invoices
- Outsource payroll
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- Optimize methodology for calculating product cost prices

- Deliver in-house training in office productivity software
Cybersecurity:

- Evaluate jump server and password management solutions

- Implement network segregation via a virtual local area network (VLAN)

- Roll out a cybersecurity solution (SIEM)

- Boost awareness through simulated phishing attacks, personalized learning pathways and

gamification

- Run a new penetration testing campaign across entire network

- Continue NIS2 compliance efforts and evaluate ISO 27001 certification

- Improve internet bandwidth and access security (France and Canada)
Websites

- Bring modules managing online B2C customer areas be

- Add functionality and improvements

- Optimize EDI flows between websites and the ERP
Artificial intelligence (1A)

- Run in-house workshops promoting Al use

- Deploy Al engines on on-premises Al hardware

- Optimize the sales prediction model

- Implement a public chatbot on websites

14.2.6 Conclusion

The Guill emot Corporation Groupdbs internal control
are updated and amended as necessary, notably in light of changes in legislation and regulations applicable
to the Group and its business.

The Group pays close attention to business continuity, and system restores are tested annually.

The Chairman of the Board of Directors considers that the measures in place provide for effective internal
control.

15. WORKFORCE-RELATED, ENVIRONMENTAL AND SOCIAL INFORMATION

Under current legislation, the Group is not required to produce a non-financial report or a sustainability report.
However, since the Group already collects some of this information, sustainability information is presented in
a manner aligned with existing legislation for ease of reference. This information is organized so as to highlight
the environmental, soci al and governance data that

15.1 CSR approach

To have a real impact, corporate social responsibility must be shared and embedded at every level of the
business. To that end, specifical organizational arrangements have been in place in 2023.

The Board of Directors meets as a CSR committee at least once a year to review and approve the overall
corporate social responsibility strategy.

Members of management are updated on project progress on a quarterly basis and, once a year, jointly
determine the CSR projects to be implemented in each department.

A CSR unit coordinates all CSR projects across the business and directly undertakes certain projects such as
producing the annual carbon footprint assessment and supporting non-profits throughout the country.

A network of CSR Officers has been put in place to

operations: each department has a designated CSR Officer, who undertakes CSR projects within their
business area.
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15.2 Business model

RESOURCES

A 71.77% ownership by the
Guillemot family group

A A robust finar
sharehol der sd of
0 9 6 millon and negative net
debt of -0 2 2milkon at
December31, 2025

A325 employees, 35% of whom
are women

A Subcontractin
and logistics) limited to trusted
partners selected on the basis of
strict criteria

A Two offices a
in France
A Eight off i patg

warehouses outside France

A A clear focu
with 7.2% of turnover invested
in R&D

A Licensing partnerships with
prestigious brands

A An innovation
on design thinking , centered on
user needs and taking them into
account from the outset of the
design process

OUR VALUES

Innovation

4

Guillemot

OUR BRANDS
—

Hercules

—AAA—

THRUSTMASTER®

SIMPLIFIED
VALUE CHAI

D @

&

Open-minded culture
to customers’ needs and uses
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A59% increase in the workforce
over the past five years

A Women make up 43% of
management

A L denrg jobs: 94% of
employees on  permanent
contracts

A 1.3 million products sold in
more than 150 countries
A22,000 parts sent out or sold
to consumers to extend the life
of our products

A 59 3D printing
to our communities via the
Printables website

A Patents t o
innovations

A 42 metric tons of waste
recycled

A13 metric tons of waste
electrical and electronic
equipment collected and
recycled

A295 MWh of power produced
by solar panels

Cooperation Team Spirit



Through its activities and CSR projects, the Group contributes to the achievement of several of the United
Nations Sustainable Development Goals (SDGSs).

Management has chosen to target five of the SDGs in particular:

QuALITY
SDG 471 Quality education: In-house training is a priori 4 it of

resources policy. Developing our expertise is strategically important in an industry undergoing
constant transformation. Furthermore, our products offer significant development I!ﬂ |
opportunities in the field of professional training, strengthening our role in developing the skills
of the future.

SDG 7 1 Af f or dabl eA largedcale prgeatrhas deee cogipleted at the
Groupbds | egacy (Fande)nvdlvimg tiizanstalationmf solar panels on parking
lot sun shades, covering an area of 1,223 square meters and offering a capacity of
269.28 kWc. By developing renewable energy production in its local area, the Group is
making an important contribution to climate change mitigation while strengthening local
energy self-sufficiency

SDG 81 Decent work and economic growth Through its activities, the Group contributes fully

to sustainable and shared economic growth as well as promoting decent work for all. Over Ll
the past five years, the Group has seen significant job creation, driven by rapid growth in the
interactive entertainment industry. Most positions are permanent, ensuring stable and secure
employment. Furthermore, the Group demonstrates its commitment to supporting access to
employment and training for young people by regularly hosting interns, work-study students
and student employees.

SDG 91 Industry, innovation and infrastructure Innovation is both a fundamental value and a
strategic driver, enabling the Group to design increasingly ergonomic and user-friendly
products and offer users an enhanced, immersive and enjoyable experience.

SDG 121 Responsible consumption and productionUp t o 80% of a pro ro

impacts are determined by decisions made during the design stage. For this reason, when

designing its products, the Group takes their entire life cycle into account. Ensuring that

product development teams are involved right from the design stage is thus of strategic

importance. Measures relating to repairability, the availability of spare parts, refurbishment

andend-ofl i fe recycling are key to the Groupds t o
15.3 CSR policy

I n 2025, the Groupds CST roadmap was structured around
1 Planet:

- Measuring and reducing the Groupds carbon footpri

- I mproving the Groupds circular economy approach

- Reducing the environment al i mpact of the Groupd
management)

- Optimizing and reducing the environmental impact of packaging

1 People:
- Developing a culture of openness, with a focus on disability inclusion and gender equality
- Facilitating sustainable mobility for the Group©o:s

1 Responsible business:
- Being aware of subcontractorsd environmental and
- Developing an anti-corruption policy

1 Local communities:

- Building ties with local bodies: universities and other higher education institutions as well as non-
profits
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These four pillars and areas of action reflect the CSR
Group has identified as priorities:

- Climate change: Climate change is an established global reality that requires action from all
stakeholders. The Group contributes to climate change through the resources used to manufacture its
products, the transportation of those products, the services it purchases, employee travel, and so on.
The Group thus has a responsibility to measure its carbon footprint and take action to reduce it.

- Circular economy: 62 million metric tons of waste electrical and electronic equipment (WEEE) were
produced worldwide in 2022 (source: Global E-waste Monitor, 2024). As a designer of electronic
interactive entertainment products, the Group has a part to play in reducing the volume of electronic
waste. To this end, it takes action at various levels: incorporating green design into its product design
processes, helping consumers repair their products, refurbishing Group products, and recycling those
that are beyond repair.

- Culture of openness: The Group sees it as essential to provide a working environment where each
and every employee is respected and valued and has equal opportunities to develop and succeed.
Diversity and inclusion are fundamental to the Gr ol
cases, innovation, respect, cooperation and solidarity. The Group has therefore drawn up a formal
charter focusing more specifically on the areas of disability inclusion and gender equality.

- Skills development and workplace quality of life: The Group invests in the professional and
per sonal devel opment of its employees to equip th
challenges. This focus on skills development helps identify and prepare future managers while
under pi nni ngutwegowtlcr oupbs f

- Business ethics: Any business operating with a significant number of partners internationally is bound
to encounter issues of business ethics and must maintain ethical business relationships underpinned
by a shared framework of anti-corruption rules.

- Local engagement: Guillemot Corporation was founded 40 years ago in Carentoir, Morbihan
(France). The Companydés growth has a positive i mpa
employs and the consumables and services it buys. The Group is keen to further amplify this positive
impact by forging close links with local higher education institutions and non-profit organizations.

15.4 Environmental information

Each subsidiary was asked to complete an environmental report in 2025 including quantitative and qualitative
information covering all environmental issues across a comprehensive consolidated scope.

15.4.1 Climate change

The Group began measuring its carbon footprint in 2023 (covering the 2022 reporting year) with the support
of an independent specialist, following the GHG Protocol. The Group learned a great deal from this first carbon
footprint assessment, which showed that the majority of its greenhouse gas emissions arise from the products
it manufactures.

I n 2024, 55% of the Groupbs emissions arose frooh purch
life treatment of products and 8% from the use of its products. Goods transportation is also significant,
accounting for 14% of asénessides.oupds greenhouse g

The breakdown has heldr el ati vely steady compared with 2023, wi t h

from purchases of products or services, 13% from the end-of-life treatment of products and 11% from the use
of its products. Lastly, goods transportation accounted for 13% oft he Gr oupds greenhouse ga
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Other Scope 3 emissions  Scope 2 Scope 1
0,1% 0,4%

Business travel
Employee commuting
1%

Capital goods
3%
roducls ——

End-of-life treatment of sold
products
14%

Purchases of products or services
56%

Downstream transportation an_d/
distribution
14%

BREAKDOWN OF CO, EMISSIONS i 2024

15.4.1.1 Achievements
A Scopes 1 and?2

Sites occupied by Group companies consist solely of office premises and warehouses. Accordingly, the
Groupbs energy consumption is |Iimited to normal consum

The | egacy site in Carentoir (France) accounts for 40%
given to actions at this site.

The oil-fired furnace that provided heating at the site was replaced by two wood-fired furnaces, which began
operating in March 2024. These produce much lower-carbon energy that is not derived from fossil fuels and
eliminate the risk of accidental pollution associated with a fuel tank. Furthermore, they are fired by wood from
forests in Brittany, 20% of which is PEFC-certified. In recent years, the Group had already upgraded the
heating system at the Carentoir premises by installing a temperature regulation system.

The Groupbs offices in Rennes (France) are new and c¢omg
premises have bioclimatic facades covered with aluminum lattices that limit energy consumption in winter and

promote comfort in summer. They are heat ed by the citybs district heating
wood biomass.

An energy audit is undertaken at the Carentoir site every four years. The audit carried out in June 2023
produced a picture of energy use across the site by category and made it possible to identify particularly
energy-intensive activities and work needed to lower the energy bill.

Renewabl e energy is increasingly being used to meet th

The Group is proud to have installed a series of solar panels on parking lot sun shades at its Carentoir site.

These are designed to cover energy consumption at the Carentoir and Rennes sites. In 2025, 295,500 kWh

of solar power was generated, with 123,907k Wh of thi s total wused by the Group
electric vehicle charging points have also been installed in the parking lot, powered by solar panels.

As regards other office premises, the Group uses renewably sourced electricity at its sites in Rennes (France),

Germany, Romania, Canada and Italy, accounting for 54% of the total amount of electricity consumed by the
principal Group companies. In Romania,t he Gr oupds premi ses use solar energ
Movement detectors have been installed at a number of French subsidiaries to ensure lights are only on when

needed.

The Group uses virtual servers. The resulting reduction in the number of physical servers translates into lower
overall power consumption.
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Meanwhil e, the Groupds small fl eet of compengingtobyarids i s ¢
vehicles. In 2025, cars used to travel within France were replaced with hybrid models. The company car used
to travel between the Carentoir and Rennes sites is electric.

A Scope 3

Life cycle analyses of the Groupds products are under !
action to reduce their environmental footprint.

In 2025, the Group launched its first product using recycled plastic, under the Hercules brand:

the DJ Control Mix Ultra, which contains 25% recycled plastic. This controller was also designed with
repairability in mind: it has a detachable battery, its faders are easy to replace and its PCBs are accessible
thanks to detachable connectors. These features are |
explored in more detail in section 15.4.3 on the circular economy.

A Transportation and logistics

As regards goods transportation, the Group has spent many years optimizing its shipments.

Since 2020, the Group has been using a logistics platform via a provider based in Yantian (China). This has

made it possible to increase direct shipping (shippirt
warehouses), thereby significantly reducing road transportation. The Group continues to expand its use of the

Yantian platform, reducing the distances traveled by its products. In 2025, direct shipping accounted for 64%

of the Groupbés total shipments by vosttwoyears. a fi gure t ha

The Group also optimizes truck fill rates by using freight carriers that combine and ship orders to multiple
customers across Europe.

The Group is also proud to have had six containers on the 2020 inaugural voyage of the CMA CGM Jacques
Saad®, the worlddéds first container ship powered by 1ig
of this type of vessel, the ship, which represents a revolution in sea freight, generates 20% less CO2 emissions

than a ship powered by fuel oil and over 90% less fine particulate matter, sulfur dioxide and nitrogen oxide

emissions. In 2025, 19 containers were shipped on LNG-powered ships, equating to 17% of the total number

of containers shipped to Europe by the Group. Alongside its use of rail freight, this approach highlights the
Groupbdbs desire t orelateddarborefooiprins t ransport

A Employee travel

The Group advocates the use of videoconferencing, which is regularly used by its employees.

The Carentoir site has an electric vehicle available for employee business travel. Ten electric vehicle charging
points were installed at the Carentoir site in 2024. Meanwhile, employees at the Rennes site can use Citiz, a
French green vehicle leasing service, for car-sharing. Carpooling between the Rennes and Carentoir sites is
encouraged via a dedicated Teams group.

As regards employee commuting, a survey andRenmepditesy ee s O
was conducted in 2025. This showed that car use was predominant at the Carentoir site (87%), whereas it

was much less prevalent at the Rennes site (12%). The Carentoir site is in a rural location poorly served by

public transport, whereas the Rennes site is located in the city center, close to the train station and other public

transport options.

A number of awareness-r ai sing initiatives were |Iimplemented in 2
employees to use more environmentally friendly modes of transport.

InMay2025, employees were invited to take part in the nat
as much distance as possible by bicycle throughout the month of May, for both commuting and leisure,
encouraging participants to discover or rediscover cycling as a mode of transport. Twenty-eight employees

took up the challenge, covering a total of 2,247 kilometers.

In September 2025, the Group ran a variety of activities to mark Mobility Week, as well as providing information
about sustainable mobility best practice in the form of newsletters and break room posters. An informal
Acarpooling cof f e eyeésrtogeaihkrdo identifp apgohunities tam patpool with colleagues. An
electric-assisted bicycle was made available to employees at each site to enable them to try this mode of
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A IT and digital sustainability

The use of virtual servers limits the need for air conditioning in computer rooms. Since 2023, green design
elements including lazy loading and server optimization have gradually been incorporated into the
www. hercul ~-
online stores. These initiatives have resulted in a 20% reduction in the

wWww. t hrust master.

average carbon footprint of pages visited.

In 2025, the IT department signed the Sustainable IT Charter developed by
Sust ai
best practice within the IT department while also encouraging new initiatives
as part of a process of continuous improvement. For example, IT equipment
is repaired to extend its life span (which averages four and a half years) and,
when it is no longer in use, it is given a second life by being donated to local

Francebds I nstitute

com

and

for

schools or sold to employees at preferential prices.

15.4.1.2 Indicators

A breakdown of carbon emissions by scope is as follows:

Scope (tCOze)

SEMAINE EUROPEENNE DE LA MOBILITE

16-22 SEPTEMBRE 2025

Jjusqu'au 26 septembre chez Guillemot Corporation

Combiner les mobilités !

Café covoiturage

COVOITURAGE

nabl

CO,e emissions 2024

e

Mardi 16 septembre 3 11h
en salle de pause

Trouvez votre collégue covoitureur !

A A mA

NRC

CHARTE NUMERIQUE
RESPONSABLE

wiA ko~

CO,e emissions 2023

Scope 1

Scope 2 (location-based)

Scope 2 (market-based)

Scope 3

Carbon intensity (CO, emissions/turnover)

142
69
33

38,233

307

232
100
100
35,996
304

A breakdown of the Groupds energy consumption by
Electricity (kWh) Dec. 31, 2025 Dec. 31, 2024 Change
Carentoir (France) 144,747 146,696 -1%
Rennes (France) 78,544 78,420 0%
Romania 63,161 62,668 1%
Canada 55,147 57,477 -4%
Hong Kong 13,852 14,711 -6%
Shanghai 6,060 5,517 10%
Italy 1,071 1,231 -13%
Germany 841 863 -3%
Subtotal 363,423 367,583 -1%
Fuel oil (kwh) * 0 275,236 -100%
Wood (kWh) 2 652,727 398,272 64%
TOTAL 1,016,150 1,041,001 -2%

! Conversion factor used: 1 liter of fuel oil = 10.4 kWh
2 Conversion factor used: 1 metric ton of wood at 20% moisture content = 3,900 kWh (LHV)
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In 2025, over 80% of the energy consumed by the Group came from renewable sources, compared with 57%
in 2024.

15.4.2 Pollution

Since the Groupds premises consist solely of offi
sites is low.

All cleaning products used at the Carentoir site, which consists of the warehouse and office space, are eco-
certified. For the upkeep of green spaces at its Carentoir site, the Group works exclusively with external
providers who use no phytosanitary products.

A transportation protocol has been put in place at the logistics site in Carentoir under which carriers must
comply with measures designed to mitigate the risk of pollution at the site.

The remaining fuel tank is installed within a secondary containment area to reduce the risk of accidental spills.

The likelihood of indirect pollution arising from subcontractor activities is greater. The Group sends CSR
guestionnaires to its subcontractors to better understand their practices and make them aware of
environmental risks associated with their activities. The Group is in the early stages of a gradual process of
engaging with subcontractors on environmental and social issues (see section 15.6.3).

As regards its products, the Group complies with the REACH (Registration, Evaluation, Authorisation and
Restriction of Chemicals) regulation and the RoHS (Restriction of Hazardous Substances) directive. It declares
relevant products on the ECHA platform and continuously monitors regulatory developments relating to
REACH.

15.4.3 Circular economy

The circular economy encompasses a range of practices aimed at preserving natural resources at every stage
of the product life cyclel. The Group sees it as a series of loops that can extend the lives of its products. The
circular economy approach also covers the desighn
is determined at this stage.

RECYCLE
REFURBISH

Eco-design Source Produce Sell Use Incinerate / Landfill

15.4.3.1 Achievements
The Group has taken action in relation to the various loops making up its circular economy approach.
A Green design

In early 2024, the Research and Development team received training in a green product design methodology,
focusing on the mechanical aspects of product design.

C

es

phase,

lSource: TARBMB Mi e circulaire : d@®Ei nictuiloanr, eoapawxnye:t adadehdt¢ aptt

concepts)
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The Group conducts life cycle analyses of its products. To date, one life cycle analysis has been completed
per product range. Through this approach, the Group has improved its knowledge and understanding of the
environmental impact of its products, with analyses highlighting those phases in the life cycle and those
materials that generate the greatest environmental impact.

The Research and Development team places greater empha:
stage. A number of projects focused on this issue were undertaken in 2025. One consisted of systematically

taking into account repairability and spare parts throughout the various phases of the product development

process.

There have also been improvements in product packaging, with the Group gradually replacing polystyrene

with paper or cardboard alternatives (such as molded pulp and honeycomb). The composition of plastic bags

is gradually changing to include up to 50% recyc | ed mat er i al s. The Groupo6s pack
practice guide has been updated to include the latest developments and existing best practice.

A Consumer repairs

The Group helps consumers through its support website, where it publishes resources on product setup,
software and software updates, as well as tutorials and knowledge base articles. These resources are
constantly being expanded. For example, 58 new articles were added to the knowledge base in 2025. The
tech support team answers questions and helps consumers solve problems via email, chat or telephone.

The Group sells a wide range of parts in its online store to enable consumers to carry out their own repairs,
thus extending the life of their products. The Group is increasing the number of parts and accessories available
from its online store sites; in 2025, the number of items available rose from 73 to 89. In 2025, European online
store sites sold 15,737 spare parts to consumers.

I't should also be noted that the Group ships parts free
life, and that it continues to ship parts or carry out repairs for a number of out-of-warranty products. A total of
6,338 spare parts were shipped to customers in 2025.

A After-sales repairs

The Group has four repair centers, located in France, the United States, China and, since 2025, Australia.
These centers carry out repairs on the Groupbs produc
products were repaired at repair centers in 2025.

A Refurbishment

In 2025, product refurbishment projects were successfully completed in two geographical regions: North
America and Europe. The Group aims to expand such projects, which offer a second life to products that would
otherwise be destroyed.

A Recycling

All products returned to the main site at Carentoir (France) and found to be beyond repair are recycled by a
partner which, in addition to its environmental contribution, generates a positive social impact by employing
people with disabilities.

The Group also ensures that it is in compliance with Extended Producer Responsibility regulations. To this
end, it has appointed CITEO and Landbell to collect, process and recover packaging waste for products
marketed in the French and German markets respectively. Meanwhile, electronic waste is handled by Ecologic
for products distributed in the French market, ERP for the German market and Stichting Open for the Dutch
market. Lastly, waste batteries are handled by Batribox for the French market, GRS Batterien for the German
market and Stichting Open for the Dutch market.

The Group is constantly on the lookout for recycling solutions for waste generated at its sites.
As an example, 52% of waste collected at the Carentoir site is recycled.

In France, paper and magazine waste is collected and recycled by a company that employs people returning
to the labor market, with a recovery rate of 100%.

In 2023, the Group began participating in a polystyrene circular economy program by delivering its polystyrene
waste to a neighboring polystyrene production facility that incorporates the material into its production process.
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Waste electrical and electronic equipment (WEEE) is handed over to a company that dismantles products in
order to recycle and recover certain components.

Printer cartridges and used batteries are handed over to specialist recycling and recovery firms.
In 2025, sorting points were set up in each open plan office area at the Rennes and Carentoir sites to optimize
waste sorting, and all teams received awareness training.

As far as foreign subsidiaries are concerned, wast e
offices in Romania, Germany, Italy, Spain, the Netherlands and Canada.
In Canada, electronic waste is also recycled. The Canadian subsidiary took specific steps in 2025, introducing
recycling for coffee capsules and designing posters to raise awareness of waste sorting procedures at sorting
points. Canadian employees also played an active role in Zero Waste Day by sharing communications and
participating in online challenges organized by building managers. A fun and responsible approach was
adopted, with a focus on reusable and biodegradable materials including non-disposable crockery, durable
accessories and even edible crayons for decorating biscuits.
A deposit system for plastic bottles has been implemented in Romania. In 2025, recycling of electronic waste
was entrusted to a specialist firm.
15.4.3.2 Indicators

Circular economy Dec. 31, 2025 Dec. 31, 2024 Change

Number of spare parts sold by EU online store 15,737 14,071 12%

Number of spare parts sent out to consumers 6,338 5,947 7%

Number of products repaired 4,984 4,702 6%

Number of articles added to the support site knowledge base 58 50 16%

Waste (metric tons) Dec. 31, 2025 Dec. 31, 2024 Change

Volume of cardboard recycled 19 12 58%

Volume of paper and magazines recycled 1 1 0%

Volume of scrap metal recycled 1 -89%

Volume of electronic waste recycled 13 25 -48%

Volume of wood repaired or recycled 8 21 -62%

Volume of ordinary industrial waste collected 39 16 144%

TOTAL 81 84 -4%
In 2025, 52% of the Groupb6s waste was recycled, down f
due to a change in the service provider handling WEEE;

detailed and accurate summary of quantities recycled. Hazardous waste now represents just 17% of the total.

15.5 Workforce -related information

Each subsidiary was asked to complete a workforce-related report in 2025 including quantitative and qualitative
information covering all environmental issues across a comprehensive consolidated scope.
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15.5.1 General workforce characteristics

15.5.1.1 Achievements
A Workforce

A breakdown of the total workforce at December 31, 2025 by gender, age and geographical region is as
follows:

Guillemot Guillemot
Administration Hercules Innovation
Parent et Logistique Thrustmaster Labs Foreign
company SARL SAS SAS subsidiaries Total

Dec 31, 2025 6 92 103 10 114 325
Ofw permanent 6 86 95 9 111 307
contracts
Olw fixed-term 0 6 8 1 3 18
contracts
O/w women 0 38 36 1 38 113
O/w men 6 54 67 9 76 212
Aged under 30 0 24 32 5 19 80
Aged 307 39 1 23 35 3 24 86
Aged 407 49 0 16 15 0 37 68
Aged 50 and
over 5 29 21 2 34 91

Dec 31, 2024 5 89 101 9 117 321
O/w permanent
contracts 5 84 91 8 111 299
Olw fixed-term 0 5 10 1 6 22
contracts
O/w women 0 37 33 1 40 111
O/w men 5 52 68 8 77 210
Aged under 30 0 23 36 5 19 83
Aged 307 39 0 22 31 2 27 82
Aged 407 49 0 15 14 0 37 66
Aged 50 and
over 5 29 20 2 34 90
A Compensation

Pay rises are mainly the resul't of individual negot. i

increased responsibilities. These may be supplemented by collective pay increases, as has been the case in
each of the last five fiscal years.

Nationwide or collective agreements (industry agreements, etc.) apply to the various subsidiaries of Guillemot
Corporation Group. The provisions of the French Labor Code on profit-sharing and trials of value-sharing
mechani sms appl i ed three Fremch subsfdiartesirefisc@l year2@26. s

(uk) 2025 2024
Company Compensation in Social security Compensation in Social security
year contributions in year contributions in
year year
Parent company 304 108 348 124
Guillemot Administration et Logistique 3,852 1,404 3,761 1,367
Hercules Thrustmaster 5,526 2,146 5,403 2,041
Guillemot Innovation Labs 627 253 550 218
Foreign subsidiaries 6,342 855 6,228 761
Total 16,651 4,776 16,290 4,511

15.5.1.2 Indicators
The total Group workforce in 2025 averaged 324 people, up from 314 in 2024.

15.5.2 Health and safety
15.5.2.1 Achievements

The Groupdbs French companies continue to i mplement
updating the occupational risk assessment document (DUERP), which is used to identify, assess and analyze
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the risks to which employees may be exposed in France.
in accordance with applicable rules in each country.

I't should also be noted that the Group6s activities gi

As well as ensuring that workplaces are equipped with first aid kits, fire extinguishers, etc. and regularly
reiterating the importance of using personal protective equipment in storage and handling areas, efforts at the
Groupbs French c ool fooused en three aspects af prevéntion: heart problems, carrying
loads, and posture when working in front of a screen.

Accordingly, the Groupbs French companies are equipped
cardio-pulmonary resuscitation, early defibrillation significantly increases the chances of survival of a person
in cardio-respiratory failure with ventricular fibrillation, the main cause of sudden death in adults.

As regards the carrying of loads, the relevant advice is accessible via the intranet and is reiterated in brochures
and on posters in all workspaces. Similarly, since most workstations involve the use of a computer, simple
rules on how to properly organize a computer-based workstation are set out in a number of online documents
and particular attention is paid to employee comfort when choosing equipment.

As part of an approach focused on workplace quality of life, a number of actions were undertaken in 2024:

among other initiatives, a fistress whistleblowingo pr
employees received training to equip them to identify signs of work-related stress, a Charter of Values was

drawn up and managers received coaching. In 2025, the workplace charter was shared with all employees at

the Groupbs French companies, and all Fr e ngighs otwork-l oy e e s
related stress.

Employees regularly receive new and refresher safety training, both to prepare them to deal with workplace
hazards (in accordance with applicable regulations) and to train volunteers to be able to provide first aid (as
certified first aiders in France).

The Company ensures that all workstations can be adapted in keeping with changing circumstances
(e.g. epidemics). In particular, against the backdrop of the global Covid-19 pandemic, a range of actions have
evolved over the past few years in line with local rules and public health situations: remote working has mostly
become intermittent since 2021 for all employees whose roles allow for this type of arrangement, and protective
rules and systems are in place to minimize the risk of infection. Employees were provided with technical and
practical solutions to enable them to feel safe while working, and support measures and reminders were put
in place both to ensure that the working environment continued to meet prevention requirements and to
maintain close contact between employees and the Company. These solutions could easily be reintroduced,
and measures designed to reduce the risk of Covid contamination remain in place.

In addition, specific monitoring has been introduced and accidental asbestos exposure logs put in place for
French employees following an incident in February 2025 when an outside firm was working on a roof. A
specialist laboratory was brought in to carry out testing, and a specialist contractor was engaged to
decontaminate the affected areas.

Lastly, the Groupdés French companies introduced suppl el
2016.

15.5.2.2 Indicators

Seven occupational accidents (five workplace accidents and two commuting accidents) occurred at French
companies in 2025, resulting in a very limited loss of work (totaling 1.5 days for workplace accidents).

There were eight occupational accidents in 2024, all of which occurred in France, and six of which were
commuting accidents. These workplace and commuting acc
No cases of occupational diseases were recorded.

To provide a more accurate assessment of workplace safety and the severity and impact of occupational
accidents, various indicators were established for 2025. The occupational accident frequency rate, which
reflects the number of occupational accidents entailing a loss of work as a proportion of total hours worked,
came out at 1.71. A low rate indicates a working environment that is well controlled overall, with few reported
incidents.

The absence rate for occupational diseases and accidents is nil, as is the occupational accident severity rate.
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The lack of incidents entailing a significant loss of work points to the effectiveness of prevention measures in
place. It also confirms that there were no accidents with serious or lasting consequences for employees,
reflecting a particularly low level of workplace accidents.

15.5.3 Employee dialogue

15.5.3.1 Achievements

Empl oyees of the Groupds two French subsidiaries and i
representatives. These bodies are established, informed and consulted in accordance with the prescribed
regulatory framework.

All companies are careful to apply collective regulations specific to their business, namely nationwide and
industry-wide agreements.

An agreement to introduce employee profit-s har i ng was put in place within
companies in December 2025.

In Romania, employee representatives elected in April 2023 negotiated a company-wide collective agreement
that entered into force in September 2023 and is due to be renegotiated in 2026.

Homeworking charters give eligible French employees the option of working from home part of the time to
improve work-life balance while helping make the company that employs them both more competitive and
more attractive.

Beyond relations with employee representatives, in-house meetings for all employees are organized twice a
year. These meetings allow management to present proje
serve as a dedicated opportunity for dialogue between management and employees.

15.5.3.2 Indicators

The number of employees covered by collective agreements stood at 131 at the end of fiscal year 2025,
equating to 40.30% of the workforce.

15.5.4 Training

15.5.4.1 Achievements

The training policy in
remains in step with de
and performance appraisals.

pl ace at the Groupds French com
vel opments in the Groupodés busin

Other training activities may be arranged at the request of employees or, by exception, on the basis of
commitments made when employment contracts are entered into.

The Group raises employee awareness of environmental impacts by regularly communicating about issues
related to printing, sorting and lighting, as well as by providing subsidiaries with information on how to save
water, electricity and paper.

I n 2023, al | empl oyees of the Groupbdés French companies
One employee of one of the Group©és Fouetnanihg cousengnahisi es al
topic, partly so as to be able to lead workshops with colleagues, employees or customers and partly to gain

an understanding of environmental impacts and the key principles of green design, raise staff awareness of

these issues and stimulate creative thinking around innovative green solutions.

I n 2023, a group of five people from one o fday(MMeoutr oup O s
green design course aimed at developing an environmental approach as part of the product design and
development cycle. Another group of nine employees completed the same course in 2024.

In 2024, two employees received training in carbon accounting from a specialist organization.
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15.5.4.2 Indicators

A breakdown of the number of training hours by company and gender is as follows:

Dec. 31, 2025 Dec. 31, 2024
Company Men Women Men Women
Parent company 0 0 0 0
Hercules Thrustmaster SAS 149 112 290 325
Guillemot Administration et Logistigue SARL 222 215 116 274
Guillemot Innovation Labs SAS 56 0 18 0
Consolidated foreign subsidiaries 72 64 37 7
TOTAL 499 391 461 606

15.5.5 Organization of work
15.5.5.1 Achievements

A Organization of working time

All employees of Group companies are covered by applicable local regulations. The number of hours in the
working week is as follows:

- France: 35 hours

- United Kingdom: 37.5 hours

- Benelux: 38 hours

- Germany: 38.5 hours

- Canada, Spain, Italy, Romania and China: 40 hours

A total of 2,441 overtime hours were worked in 2025: 993 in France and 1,448 at foreign companies (compared
with 3,129 in 2024: 1,600 in France and 1,529 at foreign companies).

Employees working part-time (excluding part-time parental leave and adjustments to working hours on medical
grounds) at consolidated French and foreign subsidiaries accounted for 5.02% of the workforce at
December 31, 2025, compared with 5.70% at December 31, 2024.

Lastly, the Group supports employees wishing to engage
reserve armed forces or fulfilling their duties as local elected representatives.
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A Absenteeism

Absences at consolidated subsidiaries are broken down as follows:

Guillemot
Administration Hercules Guillemot
Parent et Logistique Thrustmaster Innovation Foreign
company SARL SAS Labs SAS subsidiaries Total
Dec 31, 2025 0 985 907.5 28 651 2,5671.5
Sick leave - 763 675.5 15 505.25 1,958.75
Maternity leave - 80 101 - 16 197
Occupational
and commuting - 15 - - - 15
accidents
Unpaid leave - 69 41 13 49.25 172.25
Paternity leave - 34 43 - - 77
Other absence - 37.5 a7 - 80.5 165
Dec 31, 2024 0 454.5 1,240 17.5 646 2,358
Sick leave - 257 706 12 217.5 1192.5
Maternity leave - 90 241 - 350 681
Occupational
and commuting - 6 58 - - 64
accidents
Unpaid leave - 32 119 55 52.5 209
Paternity leave - 37 62 - - 99
Other absence - 325 54 - 26 1125

In 2022, the Covid pandemic resulted in more work stoppages than in either of the previous two years,
particularly in France and China.

Despite Covid no longer being a factor, the number of absences due to sickness subsequently rose
significantly in France in 2023, driven by both short- and long-term sickness (with three employees absent for
more than four months each).

After declining significantly in France in 2024, the number of absences due to sickness returned to 2023 levels
in 2025, driven by both short- and long-term sickness.

Beyond taking these temporary absences into account,
occupational health teams to facilitate employeesd6 suc
in specific medical circumstances. They endeavor to take occupational health recommendations into account

by making case-by-c ase adjustments to employeesd workstations,

15.5.5.2 Indicators

During the fiscal year ended December 31, 2025, a total of 16 people were recruited onto permanent contracts:
9in France, 1 in Canada, 1 in China and 5 in Romania. No contracts were terminated by Group companies.
In 2024, Group companies recruited 42 people onto permanent contracts: 22 in France, 5 in Canada, 8 in
Romania, 2 in China, 4 in the Netherlands and 1 in the United Kingdom. Group companies terminated four
contracts that same year: two in France, one in Canada and one in Romania.

In 2025, the Company recorded a total of 17 employee departures due to resignation, mutually agreed

termination, transfer, retirement or death, compared with an average workforce of 324.39 employees. The
Group-wide turnover rate for 2025 comes out at 5.24%.
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15.5.6 Egquality
15.5.6.1 Achievements

A Gender equality

Group companies seek to promote professional equality between women (of whom there were 113, or 35% of
the workforce, at December 31, 2025, compared with 111, or 35% of the workforce, at December 31, 2024)
and men in terms of compensation, qualifications, classification, promotion and recruitment.

The proportion of women in the workforce held steady in the year despite the fact that, given the technical
nature of the Groupébds activities, the vast majothrdty of
of head of department positions within the Group are held by women.

The ratio of male to female pay has shifted slightly in favor of male employees after improving for women at

the Groupd6s main two French subsidiaries since 2021 (i
et Logistiqgue SARL and 1.1 at Hercules Thrustmaster SAS, compared with 1.0 and 1.5 in 2019 respectively).

This indicator continues to be closely monitored.

Guillemot
Administration Hercules Guillemot

Parent et Logistique Thrustmaster Innovation Foreign
company SARL SAS Labs SAS subsidiaries Total
Dec 31, 2025 6 92 103 10 114 325
O/w women 0 38 36 1 38 113
O/w men 6 54 67 9 76 212

Male/female pay

ratio N/A 0.9 1.1 1.7 1.4
Dec 31, 2024 5 89 101 9 117 321
O/w women 0 37 33 1 40 111
O/w men 5 52 68 8 77 210

Male/female pay N/A 0.9 1 N/A 14

ratio

Gender equality scores reported in 2023 and 2024 were as follows:
- Guillemot Administration et Logistique SARL : Ainot calcul abl echanfesinth 02 4 (
workforce); 74 out of 100 in 2025
- Hercules Thrustmaster SAS: 94 out of 100 for 2024; 89 out of 100 for 2025

A Employment and inclusion for people with disabilities

Two of the Groupds three French companies employed peo

During the year, these two French companies also used services offered by sheltered employment
organi zations (Etabl i ssement &ESATS)eBplaying peopleswitiddsabilittbeat par |
a level corresponding to 1.82 units? (compared with 1.17 the previous year). They also contributed to social
inclusion for people with disabilities via the DOETH return covering the employment of workers with disabilities.

As part of European Disability Employment Week in November2 0 2 5, t he Groupods Frenc
participated for the second time in DuoDay, a national day promoting inclusion in the working world for people
with disabilities. The concept is simple: a person with disabilities and an employee volunteer pair up to share

a typical day on the job, talk about their experience and broaden eachother 6 s per specti ves.

The day was considered a success in terms of promoting
helping people learn about new perspectives and methods.

A Anti-discrimination policy

The Group makes every effort to treat individual circumstances with the utmost consideration.

The Group remains careful to ensure that a balance of men and women are recruited, and that all staff receive
the same professional development opportunities irrespective of gender. However, given its preponderance of
technical roles, the Group continues to operate in a labor market in which women are still under-represented.

2Unit: employee benefiting from the employment obligation by virtue
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In fiscal year 2024, a Diversity and Inclusion Charter was drawn up and shared with all employees of the
Groupbs French companies. This charter is based on the
is vital to creating a work environment that is healthy and fulfilling for all. It is the Group6s r esponsi bil
cultivate a culture where each and every individual feels valued and respected. The charter promotes values

based on diversity and supports the Groupds commit ment .
and raising awareness among employees, promoting gender equality, supporting employment for people with
disabilities, and evaluating the Groupdbs actions and t
do reflects an open and respectful work environment.

I n 2025, the Charter of Values was presented to all em
workshops aimed at affirming a shared sense of corporate identity and a shared vision while providing a

framework within which each and every employee can be assured of respect in the workplace and greater
cross-functional working and cooperation.

15.5.6.2 Indicators

- Women made up 35% of the workforce at December 31, 2025, unchanged from December 31, 2024.

- Women made up 43% of the Board of Directors.

- Women made up 43% of management.

- The ratio of mends to womends pay across Group compa

15.6 Social and governance information

15.6.1 Business ethics

15.6.1.1 Achievements

At some subsidiaries, the Group has put in place whistleblowing mechanisms that enable employees to report
actual or suspected corruption and, more broadly, any act constituting a crime or offence, any violation or
attempted concealment of a violation of an international commitment, or any threat to or harm affecting the
public interest. Subsidiaries with more than 50 employees have put in place dedicated email addresses and
designated officers trained in carrying out internal investigations and protecting whistleblowers to ensure that
whistleblowing reports, and the identities of those who submit them and those implicated by them, remain
strictly confidential.

In keeping with the Groupbés Charter of Valwues, reports
an end to the reported misconduct, imposing sanctions where appropriate, and updating the risk mapping to
help prevent similar conduct in the future.

These mechanisms, which are in place at some subsidiaries in view of their size, are in addition to standard
reporting channels that exist across the Group (line management, human resources, appeals to the Defender
of Rights, etc.).

No instances of corruption were reported across the Group through any channel in fiscal year 2025.

Al 't hough there is no direct |Iink between the Groupds a
committed, in keeping with its values, to combating tax evasion in its own operations and in all its dealings with
financial and administrative partners.

15.6.1.2 Indicators

No reports of corruption were submitted through whistleblowing mechanisms at any Group company.
No instances of corruption were reported in 2025 or in the last five years.

15.6.2 Local engagement

15.6.2.1 Achievements

A Relations with higher education

In France, the Group favors regional organizations when deciding how to allocate the apprenticeship tax. IT
equipment is regularly donated to schools; in 2025, a further 99 items were donated to Lycée Marcel Callo in
Redon.

I n Romani a, the Groupds subsidiary in Bucharest enter e
university, Politehnica. In 2025, it hosted two interns from the university for three months and hired one student.
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A Support for local initiatives

A policy on donations has been put in place specifying the types of non-profit organizations and initiatives the
Group wishes to support and setting out the internal process for allocating donations of products or cash.
Two local initiatives were supported in 2025:

- The Handistars festival at La Ferme du Monde in Carentoir: La Ferme du Monde is a wildlife park run
by Entreprise de Travail Adapté de Carentoir, which employs people with disabilities. Every June, it runs the
Handistars festival, inviting artists with disabilities to perform on stage. In 2025, the Group donated 22 products
to reward the artists and support the raffle.

- The Carentoir branch of the Telethon: a sim racing competition open to local residents. In exchange
for a donation, participants were invited to take a seat in a racing simulator and have a got at achieving the

fastest time on a virtual track. TheCar ent oir branch collected a total of
Telethon to support research into neuromuscular diseases.
Lastly, employees have the opportunity to take part in a variety of local sports
events. New sports were on the menu in 2025, including an intercompany
handball tournament, a sandball tournament, a rowing race and a team [ p—————
triathlon. Involvement in local races continued. In Rennes, employees took ':‘mmm
part i n Run6 !l NEcABusinessdraillandtthe RaazhentRun. In mwfﬂ°m"""""-
the Carentoir area, employees once again took part in La Gacilienne, a race EBE e
that raises funds for non-profits working in cancer prevention. 1 Tamezmoil
¥ 889,
A Public health initiatives \. J
. L D N
The Group wanted to promote health and safety in the areas surrounding its Q e(l?lr
French sites using an innovative technological solution that alerts nearby
responders, identifies the location of a cardiac arrest and provides guidance to bystanders.
Géocoeur is a connected panel that displays a warning light and sounds an alert if someone in the vicinity
suffers a cardiac arrest. This allows a defibrillator to be quickly brought to the victim pending the arrival of the
emergency services, potentially saving lives. A Géocoeur panel has now been installed in proximity to
defibrillators at the Carentoir and Rennes sites.
A webinar on first aid techniques and defibrillator use was run when the panel was installed and is available
to all employees as a recording.
A Local development
Empl oyees6 daily attendance at subsidiariesé offices ¢k

mail services, garages, parking lots, etc.).

The Group also favors sheltered employment organizatic
local services. Examples are Le Bois Jumel, an ESAT that maintains green spaces at the Carentoir site, and

ESAT de Gacilly, which provides product packaging services.

The Group is involved in a cross-industry group that is working to produce a green design best practice guide
for electrical and electronic products.
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A Financial donations

I n France, the Groupds support takes the form BI€ET),donati
a fund whose purpose is to support and finance public interest initiatives aimed at promoting balance,
expansion and prosperity in Francedbs western regions,

promote the world of business among all sections of society, particularly young people, and to promote, spread
and defend the values of engagement, initiative and responsibility.

In recent years, this organization has helped finance the following projects:

- Passeport Armorique pour Entreprendre, which works to promote regional development by encouraging
and facilitating access to the business world for young people with viable business plans.
Business owners sponsor young people during their studies; together with funding provided by two partner
banks, this acts as a genuine project accelerator. The main goal is to pass on a corporate social and cultural
heritage to young people who are socially far removed from the entrepreneurial world by facilitating access to
the business world, stimulating ambition and helping fast-track projects and identify talent.

- 100,000 Entrepreneurs: a non-profit that aims to stimulate interest in entrepreneurship by organizing
meetings between 13-to-25-year-ol ds and entrepreneur s. Thanks to the
network was able to open an office in Brittany in 2023.

- Since 2023, the fund has supported Institut Agro, a higher education and research institution working in
the fields of food, agriculture, the environment and landscape, with a program of initiatives dedicated to
entrepreneurial spirit and innovation in business.

For the |l ast two years, the Groupébés subsidiary in Roma
to redirect a portion of its corporate income tax to a local NGO. In 2024, non-profit Asociatia Blondie received
support in the amountof RON1 0, 000 (01, 970). Its mission is to provid

that sick children receive the best possible care: in 2024, it funded the purchase of medical equipment for
Romani aodrambulances t ai

In 2025, non-profit Auzi Intelegi Traiesti received support in the amount of RON14, 000 (G2, 370) t
redirected corporate income tax. The organization works with parents of children with hearing impairments to

help them integrate into the education system and ultimately join the labor market, and also provides financial

support for pediatric surgery. Its activities mainly consist of sharing best practice among parents and
transferring the skills needed to care for a hearing-impaired child with a hearing aid or cochlear implant.

15.6.2.2 Indicators

During the f

i r the Group made financi al donat
total value o

sc ar.,
f 8.90.

j i)

I y e
1,23

15.6.3 Human rights information

A Human rights within the Guillemot Corporation Group

The Group upholds and abides by international laws and standards in this area.

- Freedom of association and the right to collective bargaining

All Group companies make every effort to comply with regulations in this area. For example, elected employee
representatives perform their duties in accordance with the legal framework (see section 15.5.3).

- Elimination of forced or compulsory labor

All positions are subject to applicable legislation and comply with the rules governing the administration of
employment contracts.

- Abolition of child labor

The Group does not employ anyone under the age of 18.

Furthermore, service agreements with subcontractors covering production in Asia stipulate that child labor is
prohibited.
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- Eliminating discrimination in respect of employment and professions

The Group assesses its employees on the basis of their competence and rejects all forms of discrimination.
To limit potential risks in this area, personnel management practices are backed up by the expertise of internal
and external human resources professionals, in terms of both designing and implementing recruitment
processes and signing off contractual terms. In 2024, the Group put in place a Diversity and Inclusion Charter
formalizing its commitment to combating discrimination in respect of employment and throughout its
empl oyeesd careers at Guill emot Corporation.

The Group is also sensitive to the need to integrate young people into the business world: it hosts students
(on internships, research assignments, etc.) during their studies as well as supporting projects run by
Passeport Armorique pour Entreprendre, which works to promote regional development by encouraging and
facilitating access to the business world for young people with a viable business idea. Employees of the

a

Groupbdbs French companies regularly visienceschools to t
In 2025, six students compl eted internships (excludi
companies and one at a foreign company. Meanwhile, 16 students were employed on apprenticeship contracts

at French companies.

I n 2024, the Groupds French companies hosted 15 Fnter
term Atastero internships). Meanwhile, the Groupobs Fr

contracts during the year.

In addition, since October2 020 one of the Groupds French contpmani es

customer advisor roles, providing opportunities over the past three years for students to take on work in a
manner suited to their study schedules.

A Human rights and subcontractors

In 2024, the Group began sending out corporate social responsibility (CSR) questionnaires to its main
production and logistics subcontractors to better understand their practices. The questionnaire covers
environmental issues (energy, waste, pollution, biodiversity), workforce-related matters (health and safety,
human rights) and responsible procurement. By the end of 2025, 44% of subcontractors had completed this
CSR questionnaire.

Subcontractors accounting for over 90% of the Groupds

human rights. This certification notably covers the following: prohibition of child labor and forced labor; freedom
of association and the right to collective bargaining; elimination of discrimination; monitoring of working hours
and payment of overtime; compensation; and workplace health and safety.

Furthermore, the Group has been working with subcontractors for many years and takes care to ensure that
production sites meet applicable social and environmental criteria. The Hong Kong subsidiary carries out daily
monitoring of work at production facilities, and teams of French engineers regularly visit production sites.

15.6.4 Cybersecurity

15.6.4.1 Achievements

To ensure that its infrastructure is secure and resilient, the Group has implemented a defense-in-depth strategy
underpinned by a combination of technical and organizational measures.

Each site is equipped with a third-generation firewall that filters network traffic, applications and URLs and
blocks unauthorized network connections.

The Groupds websites use a content delivery network

in the event of a distributed attack.

All servers and end-user devices are encrypted and equipped with anomaly detection systems incorporating
automated response capabilities, for example to isolate a compromised device from the network. This system
is continuously monitored by an external security center that can respond immediately when anomalies are
detected.

In addition, sensitive elements of network equipment and servers are monitored so that in-house teams can

act proactively. Data and server backups are tested to help ensure business continuity in the event of an
incident.
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In 2024, the Group enhanced its email server authentication, improving the detection of illegitimate emails. In
2025, 12% of undesirable emails were blocked.

Following the addition of a new filter in early 2025, information banners are now added to suspicious emails
and users can more easily flag emails for technical review.

Multi-factor authentication (MFA), single sign-on (SSO) and formal reviews of user permissions enhance
access security.

15.6.4.2 Indicators

Penetration testing is carried out annually with external partners to assess system robustness, detect potential
vulnerabilities, understand how they could be exploite

Since early 2025, user awareness activities have been delivered through an interactive platform offering both
short awareness training modules and regular personalized simulated phishing campaigns to strengthen
vigilance and reinforce the security culture within the Group.

In 2025, 4,000 simulated phishing emails were sent. The click rate, which measures user interactions such as
opening attachments and clicking on links, has fallen by 50% since the first such campaigns were run.
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16. STATUTORY AUDIT

The statutory auditors will present to you their reports on the financial statements for the fiscal year ended
December 31, 2025. These reports cover the audit of the parent company and consolidated financial
statements, the basis for the auditorsdéd conclusions, al
to you their special report on agreements covered by Articles L.225-38 et seq. of the French Commercial Code.

The text of the draft resolutions will then be presented to you.
The floor will then be opened for debate and the resolutions submitted for approval will be voted on.
The Board of Directors

March 23, 2026
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17. APPENDIX 1: FIVE-YEAR FINANCIAL SUMMARY
(Article R.225-102 of the French Commercial Code)

17.1 Five-year financial summary: Guillemot Corporation S.A.

Fiscal year 2025 2024 2023 2022 2021
I T Financial position at the end of the year
Share capital (0k) 11,309 11,617 11,617 11,771 11,771
Number of shares issued 14,687,480 15,087,480 15,087,480 15,287,480 15,287,480
Number of bonds convertible into shares 0 0 0 0 0
I'l T Comprehensive income f(rdckm activities in the year
Turnover excluding VAT 121,418 112,690 109,863 174,820 168,762
Earnings before taxes, depreciation, amortization and provisions 5,297 5,974 3,989 31,406 33,154
Corporate income tax 0 -6 -7 3,887 4,018
Earnings after taxes, depreciation, amortization and provisions -3,214 1,110 1,747 29,059 28,046
Amount of earnings distributed 0 0 0 3,772 3,822
'l T Earningls per share
Earnings after taxes but before depreciation, amortization and provisions 0.36 0.40 0.26 2.05 1.91
Earnings after taxes, depreciation, amortization and provisions -0.22 0.07 0.12 1.90 1.83
Dividend paid on each share (1) 0.13 0 0 0.25 0.25
I'V T Workforce
Headcount (2) 6 5 5 5 5
Tot al payroll (uk) 304 348 316 349 273
Amount paid out in employee benefits (U0k) 118 124 87 97 81

(1) For fiscal year 2025, the dividend was paid not from earnings but from the bond conversion premium account.

(2) Consists of the executive directors Claude, Valentin, Michel, Yves, Gérard and Christian Guillemot, none of whom has an employment contract.
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17.2 Five-year financial summary: Guillemot Corporation Group

Fiscal year 2024 2023 2022 2021
Comprehensive income from activities in the year (uk)
Turnover excluding VAT 125,120 119,132 188,047 176,755
Earnings before taxes, depreciation, amortization and provisions 11,635 9,435 35,237 23,273
Corporate income tax 1 -113 -7,235 -2,887
Earnings after taxes, depreciation, amortization and provisions 1,177 964 20,352 13,707
Amount of earnings distributed 0 0 3,772 3,822
Earnings per share ( )
Earnings after taxes but before depreciation, amortization and provisions 0.77 0.62 1.83 1.33
Earnings after taxes, depreciation, amortization and provisions 0.08 0.06 1.35 0.90
Dividend paid on each share 0 0 0.25 0.25
Workforce
Number of employees 321 297 281 242
Tot al payroll (uk) 14,505 12,898 11,283 9,852
Amount paid out in employee benefits 4,153 3,371 3,139 2,972




18. APPENDIX 2: SCHEDULE OF CHANGES IN EQUITY T GUILLEMOT CORPORATION S.A.

Amounts are stated in euros with effect from September 11, 2001, when the share capital was converted into euros.

Date Nature of transaction Number of | Cumulative Amount of increase in capital Amount of Par value Issue and/or Cumulative
shares number of reduction in of shares conversion amount of
shares capital premiums and/or capital
goodwill on
consolidation
Cash injection Conversion Capitalization
or non -cash of reserves
contribution
Sep1l, 6 9 Formation of the Company 1,000,000 1,000,000 - - - - FF 20 - FF 20,000,000
Augl, ¢ 9 Share split 1,000,000 2,000,000 - - - - FF 10 - FF 20,000,000
Nov2 4, { Increase in capital upon IPO 353,000 2,353,000 FF 3,530,000 - - - FF 10 FF 98,840,000 FF 23,530,000
Feb 2 3,]|Increase in capital through conversion of bonds 67,130 2,420,130 - FF 671,300 - - FF 10 30,152,775 FF 24,201,300
Feb 23,[Sharesplit 2,420,130 4,840,260 - - - - FF5 - FF 24,201,300
May1l 7, ¢ Increase in capital through conversion of bonds 93,550 4,933,810 - FF 467,750 - - FF5 FF 21,009,922 FF 24,669,050
May 1l 7, ¢ Increase in capital through exercise of share subscription 222 4,934,032 F 1,110 - - - FF5 FF 64,420 FF 24,670,160
warrants
May1l 7, d Increase in capital through issuance of shares 953,831 5,887,863 FF 4,769,155 - - - FF5 FF 321,206,020 FF 29,439,315
Sep 13,]|Increase in capital through conversion of bonds 20,818 5,908,681 - FF 104,090 - - FF5 FF 4,675,409 FF 29,543,405
Sepl1, g Increase in capital through conversion of bonds 128,750 6,037,431 - FF 643,750 - - FF5 28,915,312 30,187,155
Sepl1, g Conversion of share capital into euros and removal of par - 6,037,431 - - - - - - 4,602,
value
May 1l 6 , ¢ Reinstatement of par value and increase in capital through - 6,037,431 - - 46,819.76 - 0.77 - 4,648,821.87
an increase in par value (1)
May 1 6, 4 Increase in capital through conversion of bonds (1) 4,376 6,041,807 - 3,369.52 - - 0.77 149,790.48 4,652,191.39
Jun?2 8, 0| Increase in capital through non-cash contribution (2) 435,278 6,477,085 335,164.06 - - - 0.77 4,587,835.94 4,987,355.45
Aug3 0, g Increase in capital through non-cash contribution (3) 3,000,000 9,477,085 2,310,000 - - - 0.77 12,690,000 7,297,355.45
Aug3 0, d Reduction in capital through retirement of treasury shares 416,665 9,060,420 - - - 320,832.05 0.77 -11,346,025 6,976,523.40
(4)
Sepl9, g Increase in capital through conversion of bonds (5) 6,000 9,066,420 - 4,620 - - 0.77 205,380 6,981,143.40
Dec?2 3, g Increase in capital through non-cash contribution (6) 4,444,444 13,510,864 3,422,221.88 - - - 0.77 10,577,778.12 10,403,365.28
Jan1 9, 6| Increase in capital through exercise of share subscription 81,446 13,592,310 62,713.42 - - - 0.77 181,624.58 10,466,078.70
warrants (7)
Nov1 6 , g Increase in capital through exercise of share subscription 101 13,592,411 77.77 - - - 0.77 4,422.23 10,466,156.47
warrants (8)
Nov1 6, g Increase in capital through cash injection (9) 1,076,233 14,668,644 828,699.41 - - - 0.77 1,571,300.59 11,294,855.88
Sep 18,]Increase in capital through conversion of bonds (10) 290,532 14,959,176 - 223,709.64 - - 0.77 700,710.36 11,518,565.52
Jan2 9, 0| Increase in capital through exercise of options (11) 6,700 14,965,876 5,159.00 - - - 0.77 7,102.00 11,523,724.52
Jan2 0, 0| Increase in capital through exercise of options (12) 38,860 15,004,736 29,922.20 - - - 0.77 40,035.40 11,553,646.72
J an_ 1B4,|Increase in capital through exercise of options (13) 382,500 15,387,236 294,525.00 - - - 0.77 436,050.00 11,848,171.72
Jan 24 ,|Reduction in capital through retirement of treasury shares 187,256 15,199,980 - - - 144,187.12 0.77 -457,354.20 11,703,984.60
(14)
Ma r 1 6 , | Increase in capital through exercise of options (15) 87,500 15,287,480 67,375.00 - - - 0.77 99,750.00 11,771,359.60
Jan2 5, 6| Reduction in capital through retirement of treasury shares 200,000 15,087,480 - - - 154,000.00 0.77 -2,474,690.16 11,617,359.60
(16)
Jan2 9, 6| Reduction in capital through retirement of treasury shares 400,000 14,687,480 - - - 308,000.00 0.77 -2,171,609.20 11,309,359.60

(7

93




(1) At its meeting of May 16, 2002, the Board of Directors, by virtue of the authorization grantedtoi t at t he shar ehol der s 61592602,eeinstdted paevaltieinng of |
the Companyds Articles of I ncorporation, setting it at 0o0nd¥convartedrintosHares sece thé begirtningaof thes a me  m«
current financial year and the corresponding increase in the share capital.

(2) At the extraordinary general meeting of June 28, 2002, the shareholders voted to increase the share capital by creating 435,278 new shares in consideration of the contribution by

Guillemot Participations S.A. consisting of one share in Italian company Guillemot Srl, representing full ownership of the latter. The number of new shares was determined based on the

value of the contribution, equal to u4,923,000, d icarresdoading tb theirtavemge clesingprice ovwerethe B0 tiading dagsf Gu i | |
preceding the date of the sharehol dersd meeting.

(3) At the extraordinary general meeting of August 30, 2002, the shareholders voted to increase the share capital by creating 3,000,000 new shares in consideration of the contribution
by Guillemot Brothers S.A. consisting of 1 million shares in Ubisoft Ente r t ai nment wi t h million;dhe eohtributianl agreement entéred into with Guillemot Brothers S.A.
specified an exchange ratio of three new Guillemot Corporation shares for every Ubisoft Entertainment share contributed. On August 14, 2002, the Commission des Opérations de
Bourse (the then French stock market regulator) approved the appendix to the report of the Board of Directors presented at the extraordinary general meeting under number E.02-213.

(4) At its meeting of August 30, 2002 following the extraordinary general meeting, the Board of Directors, by virtue of the authorization granted to it at the combined general meeting of
February 15, 2002, decided to retire 416,665 treasury shares.

(5) At its meeting of September 19, 2002, the Board of Directors noted the number of bonds converted into shares between May 16, 2002 and August 31, 2002.

(6) At the extraordinary general meeting of December 23, 2003, the shareholders voted to increase the share capital through a non-cash contribution by Guillemot Brothers S.A. consisting
of 5 million Gameloft shares.

(7) At its meeting of January 19, 2004, the Board of Directors noted the number of share subscription warrants issued on December 5, 2003 and exercised during the subscription period
expiring December 31, 2003.

(8) 100 share subscription warrants issued in 1999 were exercised during the year ended December 31, 2006. Share subscription warrants issued in 1999 were exercisable up to
August 31, 2006. Share subscription warrants not exercised as of that date lost all their value and were delisted from Eurolist at market close on August 31, 2006.

(9) Atits meetingof November1 6, 2006, the Board of Directors decided to increase t heatracrdingrygeretal meetingti 2, 4 00,
of October 31, 2006. The 1,076,233 new shares were fully paid up by offsetting them against liquid claims due against the Company held by Guillemot Brothers S.A.

(10) At its meeting of September 18, 2007, the Board of Directors noted the number of bonds converted between January 1, 2007 and August 31, 2007, when the bond matured, and
noted the corresponding increase in capital. A total of 13,206 bonds were converted during this period.

(11) At its meeting of January 29, 2008, the Board of Directors noted the number and value of shares issued during the year ended December 31, 2007 following the exercise of stock
options. A total of 6,700 options were exercised during the period.

(12) At its meeting of January 20, 2011, the Board of Directors noted the number and value of shares issued during the year ended December 31, 2010 following the exercise of stock
options. A total of 38,860 options were exercised during the period.

(13) At its meeting of January 24, 2018, the Board of Directors noted the number and value of shares issued during the year ended December 31, 2017 following the exercise of stock
options. A total of 382,500 options were exercised during the period.

(14) At its meeting of January 24, 2018, the Board of Directors, by virtue of the authorization granted to it at the combined general meeting of May 24, 2017, decided to retire 187,256
treasury shares. These 187,256 treasury shares had been designated for retirement during that same Board meeting.

(15) At its meeting of March 16, 2018, the Board of Directors noted the number and value of shares issued over the period from January 1 to February 18, 2018 following the exercise
of stock options. A total of 87,500 options were exercised during the period.

(16) At its meeting of January 25, 2023, the Board of Directors, by virtue of the authorization granted to it at the combined general meeting of June 9, 2022, decided to retire
200,000 treasury shares purchased in 2022 and immediately designated for retirement.

(17) At its meeting of January 29, 2025, the Board of Directors, by virtue of the authorization granted to it at the combined general meeting of May 30, 2024, decided to retire 400,000
treasury shares purchased in 2024 and immediately designated for retirement.
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19. APPENDIX 3: SPECIAL REPORT ON STOCK OPTIONS

Dear Shareholders,

In accordance with the provisions of Article L.225-184 of the French Commercial Code, we have set out in this
report information about transactions in share subscription and purchase options undertaken during the year
ended December 31, 2025.

No stock options were awarded, exercised, subscribed for or purchased during the fiscal year ended
December 31, 2025.

The table below summarizes the current stock option plans put in place by Guillemot Corporation S.A.:

Date of sharehol dersd meet iMay?27 2021

Date of Board of Directors meeting December 3, 2021
Total number of shares available for subscription: 193,950
- O/w by corporate officers 0
- O/w by top ten employee beneficiaries 29,500
Start date for exercise of options December 3, 2023
Expiration date of options December 2, 2031
Subscription price unl4. 44
Terms of exercise A 50% during the third year of the plan

A A further 25% during the fourth year of the plan

A The remaining 25% from the fifth year of the plan
Any options not exercised during the third, fourth and fifth
years of the plan may be exercised during the following
years up to and including December 2, 2031.

Number of shares subscribed for as of December 31, 2025 | 0

Share subscription options cancelled or lapsed during fiscal | 3,200
year ended December 31, 2025

Share subscription options outstanding as of December 31, | 153,800
2025

You are advised that, since the start of the fiscal year beginning January 1, 2026:

- no stock subscription or purchase options have been granted,;
- no subscription options have been exercised.

Rennes, March 23, 2026

The Board of Directors

20. APPENDIX 4: SPECIAL REPORT ON FREE SHARES

Dear Shareholders,

In accordance with the provisions of Article L.225-197-4 of the French Commercial Code, we have set out in
this report information about free share awards during the year ended December 31, 2025.

No free shares were awarded either during the fiscal year ended December 31, 2025 or during prior periods.
Furthermore, no free shares have so far been awarded during the fiscal year beginning January 1, 2026.
Rennes, March 23, 2026

The Board of Directors
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21. APPENDIX 5: REPORT OF THE BOARD OF DIRECTORS ON CORPORATE
GOVERNANCE

Dear Shareholders,

In accordance with the provisions of Article L.225-37 of the French Commercial Code, we hereby present our
report on corporate governance in respect of the fiscal year ended December 31, 2025.

21.1 Corporate governance code

The Company applies the Middlenext corporate governance code.
This code is available from the Middlenext website (www.middlenext.com).

The Board of Directors considered the items set out
(September 2021 edition) at its meeting of October 27, 2021 and reviewed them on October 29, 2025.

21.2 Directors and executives of Guillemot Corporation S.A.

First and last names and role Gend | Age | Independent First Term of office Number of
er appointed expires shares held
At
February 28,
2026
Claude Guillemot
Board member
Chairman of the Board of M 69 No 1997 2030 778,713
Directors
Valentin Guillemot
Chief Executive Officer M 34 No 2025 2035 379,187
Michel Guillemot
Board member M 67 No 1997 2028 1,363,443
Deputy CEO
Gérard Guillemot
Board member M 64 No 1997 2028 1,096,246
Deputy CEO
Christian Guillemot
Board member M 60 No 1997 2030 329,348
Deputy CEO
Maryvonne Le Roch-Nocera = 67 Yes 2014 2026 100
Board member
Corinne Le Roy F 62 Yes 2017 2027 1
Board member
Veronique Le Bourge F 59 Yes 2023 2029 60
Board member
Date on which

v Guil Valentin

ves Guillemot M 65 No 1997 Guillemot 985,044
Deputy CEO ceases to

serve as CEO

The Board of Directors itself serves as an audit committee and a CSR committee. It is also responsible for the
appointment and compensation of executive directors.
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21.2.1 Composition of the Board of Directors

The Boarddéds composition did not chan3i&028uring the fisc

The Board of Directors has seven members: four men and three women. Male and female members make up
57.14% and 42.86% of the Board respectively.

The Board has three independent members within the meaning of the Middlenext code: Maryvonne Le Roch-
Nocera, Corinne Le Roy and Véronique Le Bourge.

Claude, Michel, Yves, Gérard and Christian Guillemot are not independent within the meaning of the
aforementioned code since they are also, or have also been, executive directors of the Company, and are
brothers.

No director who also holds executive office (Michel, Yves, Gérard and Christian Guillemot) holds more than
two other directorships at listed companies outside of Guillemot Corporation Group.

The Board of Directors does not include a director elected by the employees.

At its meeting of June 5, 2025, the Board of Directors opted to separate the roles of Chairman of the Board of
Directors and Chief Executive Officer.

To date, the Board of Directors has not set any particular limits on the powers of the Chief Executive Officer
other than those laid down in the Articles of Incorporation and in law.

Meanwhil e, the Chairman of the Board of Directors has
work of the Board, reporting on it to the sharehol ders
the Board of Directors in its dealingswi t h t hird parties. He oversees the s

official bodies and ensures that the directors are able to perform their duties.

In keeping with the succession plan put into effect in 2025, the Chairman of the Board of Directors, who served
as Chief Executive Officer from 1997 to 2025, is supporting the Chief Executive Officer during his transition
into the role, providing help and advice and sharing his time and experience as needed to ensure a smooth
transition.

You are reminded that:

- Article 9 of the Articles of Incorporation stipulates that the Company may be run by a Board of Directors
consisting of between 3 and 18 members.

- Directors serve for a term of six years. However, to enable directors to be replaced on a staggered
basis, the shareholders may, at the proposal of the Board of Directors, vote at an ordinary general
meeting to appoint or reappoint one or more directors for a period of four or five years.

- Each director must own at least one share and no director may be over 80 years of age.

21.2.2 Directors and executives

Directors and executives may be contacted at the following address: Guillemot Corporation SA, BP 2, 56204
La Gacilly Cedex, France.

Claude Guillemot
Director and Chairman of the Board of Directors

Cl aude Guill emot joined the family business after com
in 1981, followed by a specialized degree in industrial IT at ICAM in Lille. In 1984, together with his brother Michel, he
shifted the Companydés focus towards the distribution of I T
specializing in the distribution of video games unde
brothers went on to set up Guillemot Corporation Group, listed on the stock exchange since 1998, which designs and
makes interactive leisure hardware and accessories under the Hercules brand for digital peripherals (DJing, digital
music and speakers) and the Thrustmaster brand for gaming accessories for PCs and video gaming consoles.

In 1986, he and his brothers also founded the Ubisoft Entertainment Group, a developer and vendor of interactive PC
and console games, and in 2000 they established Gameloft Group, a leading global vendor of downloadable video
games. Claude Guillemot is Chairman of the Board of Directors of Guillemot Corporation S.A. as well as a Deputy Chief
Executive Officer and director of Ubisoft Entertainment S.A.
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Claude Guillemot
Director and Chairman of the Board of Directors

Other offices and roles held within Guillemot
Corporation Group at Dec 31, 2025

Other offices and roles held outside Guillemot Corporation
Group at Dec 31, 2025

In France
Chairman, Hercules Thrustmaster SAS, Guillemot
Innovation Labs SAS

Outside France

Chairman and director , Guillemot Inc. (Canada),
Guillemot Recherche & Développement Inc.
(Canada), Guillemot Inc. (United States)
Legal representative ,  Guillemot
Technology (Shanghai) Co. Ltd. (China)
Director , Guillemot Ltd. (United Kingdom), Guillemot
Corporation (HK) Ltd. (Hong Kong), Guillemot S.A.
(Belgium), Guillemot Romania Srl  (Romania),
Guillemot Srl (Italy), Guillemot Spain SL (Spain)
Statutory manager , Guillemot GmbH (Germany)

Electronic

In France

Deputy Chief Executive Officer and director
Entertainment S.A.*

Director , AMA S.A.

Chief Executive Officer , Guillemot Brothers SAS
Statutory manager , BANGOR SCI

, Ubisoft

Outside France

Director , Ubisoft Emirates FZ LLC (United Arab Emirates)
Alternate director , Ubisoft Entertainment Sweden AB
(Sweden), RedLynx Oy (Finland), Ubisoft Fastigheter AB

(Sweden)

Director , Playwing Ltd. (United Kingdom), AMA
Corporation plc (United Kingdom)*

Director and Deputy Chief Executive Officer , Guillemot

Brothers Ltd. (United Kingdom)

Expired offices and roles within the Guillemot
Corporation Group
(over the past five years)

Expired offices and roles outside the Guillemot
Corporation Group

(over the past five years)

Chairman and Chief Executive Officer , Guillemot

Corporation S.A.

In France
None

Outside France
Director , Ubisoft Nordic A/S (Denmark)

*

Listed on Euronext Paris.

Valentin Guillemot

Chief Executive Officer, Guillemot Corporation S.A. (**)

A graduate of both EDHEC Business School (with a ba
marketing management) and MIT (Certificate in Additive Manufacturing for Innovative Design and Production), Valentin
Guillemot joined the Guillemot Corporation Group in 2022, bringing his appetite for innovation, his drive and his
expertise in digital revenue generation. However, his history with the family business goes back much further: in 2013,

he worked with Guill emot tdsetupachirdgpartytogisiics wdrebause sntHong Kong. e them
meantime, from 2014 to 2015 he workedforSal esf orce. comds Sal es Strategy a
he joined the Ubisoft Entertainment Groupbs video gan

Six Siege project. He progressed within the company, serving for a number of years as its Monetization Director. His
experience has given him a 360-degree view of the product life cycle and corporate strategy.

In 2025, Valentin Guillemot was appointed Chief Executive Officer of Guillemot Corporation S.A.

Other offices and roles held within Guillemot Other offices and roles held outside Guillemot
Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025

In France In France

None None

Outside France
Deputy Chairman , Guillemot Inc. (Canada)

Outside France
None

Expired offices and roles within the Guillemot roles outside the Guillemot
Corporation Group
(over the past five years)

None

Expired offices and
Corporation Group

(over the past five years)
None

(**) Guillemot Corporation S.A. holds a seat on the Board of Directors of Guillemot Netherlands B.V. (Netherlands).
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Michel Guillemot
Director and Deputy Chief Executive Officer with responsibility for strategy

A graduate of the EDHEC business school and holder of a DECS post-graduate degree in accountancy, Michel
Guillemot co-founded Guillemot Corporation Group (which designs and makes interactive entertainment hardware and
accessories under the Hercules and Thrustmaster brands) with his four brothers and serves as Deputy Chief Executive
Officer and director of Guillemot Corporation S.A.

His 40 yearsd experience in the information technol o
entrepreneurial spirit and in-depth knowledge of the mobile industry make him a recognized expert in the field.

He also founded mobile video game vendor Gameloft, where he served as Chairman and Chief Executive Officer for
16 years. Under his leadership, Gameloft enjoyed a period of strong and rapid growth from 2001 to 2016, becoming a
global leader and one ofthewor | d6s | eading mobile game devel opers.

Michel Guillemot also co-founded the Ubisoft Entertainment Group (a developer and vendor of interactive PC and
console games) in 1986, and serves as Deputy Chief Executive Officer and director of Ubisoft Entertainment S.A. with
responsibility for strategic and financial development.

Now based in London, he is also founder as well as Chairman and Chief Executive Officer of Playwing Ltd., Artificial
Intelligence Research Lab (AIRLAB) Inc. and Advanced Research In Artificial Neural Networks (Ariann) Inc.

Other offices and roles held within Guillemot Other offices and roles held outside Guillemot

Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025

In France In France

None Deputy Chief Executive Officer and director , Ubisoft
Entertainment S.A.*

Outside France Director , AMA S.A.

Director , Guillemot SA (Belgium), Guillemot Ltd | Chief Executive Officer , Guillemot Brothers SAS

(United Kingdom), Guillemot Inc. (United States), | Chairman , Playwing Design SAS, Playwing

Guillemot Inc. (Canada) Development SAS

Company representative in France of the foreign company
Artificial Intelligence Research Lab Ltd.

Outside France

Chairman and director , Ariann Finance Inc. (Canada),
Divertissements Playwing Inc. (Canada), Artificial Intelligence
Research Lab (AIRLAB)Inc. (Canada), Playwing Ltd.
(Bulgaria), Playwing Srl (Romania), Playwing
Entertainment SL (Spain)

Chairman and director , Playwing Ltd. (United Kingdom)
Director , AMA Corporation plc (United Kingdom)*, Artificial
Intelligence Research Lab Ltd. (United Kingdom), Next Move
Digital Ltd. (United Kingdom)

Director and Deputy Chief Executive Officer , Guillemot
Brothers Ltd. (United Kingdom)
Expired offices and roles within the Guillemot Expired offices and roles outside the Guillemot
Corporation Group Corporation Group
(over the past five years) (over the past five years)
None None

* Listed on Euronext Paris.
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Gérard Guillemot
Director and Deputy Chief Executive Officer with responsibility for marketing research

After graduating from the EDHEC business school in Lille, Gérard Guillemot oversaw the establishment of the North
American studios of Ubisoft Entertainment Group, a developer and vendor of interactive PC and console games, which
he founded along with hisfour br ot hers in 1986. He has managed Ubi
April 2016. He is also Deputy Chief Executive Officer and director of Ubisoft Entertainment S.A.

He previously launched Gameloft.com, an online gaming portal whose IPO he subsequently oversaw.

Gérard Guillemot is now based in New York and serves as Chairman of US company Longtail Studios Inc., which he
formed in 2003 and which designs educational smartphone and tablet apps.

He also co-founded Guillemot Corporation Group (which designs and makes interactive leisure hardware and
accessories under the Hercules and Thrustmaster brands) and serves as Deputy Chief Executive Officer and director
of Guillemot Corporation S.A.

Other offices and roles held within Guillemot Other offices and roles held outside Guillemot

Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025

In France In France

None Deputy Chief Executive Officer and director , Ubisoft
Entertainment S.A.*

Outside France Director , AMA S.A.

Director , Guillemot Ltd. (United Kingdom), Guillemot Inc. | Chief Executive Officer , Guillemot Brothers SAS
(United States), Guillemot Inc. (Canada)
Outside France

Chairman , Longtail Studios Inc. (United States), Longtail
Studios Halifax Inc. (Canada), Longtail Studios PEI Inc.
(Canada)

Chairman and director , Ubisoft L.A. Inc. (United States)
and Script Movie Inc. (United States)

Director, Playwing Ltd. (United Kingdom), AMA
Corporation plc (United Kingdom)*

Director and Deputy Chief Executive Officer , Guillemot
Brothers Ltd. (United Kingdom)

Expired offices and roles within the Guillemot Expired offices and roles outside the Guillemot
Corporation Group Corporation Group
(over the past five years) (over the past five years)
None In France
None

Outside France
Deputy Chairman , Dev Team LLC (United States)

* Listed on Euronext Paris.

100




Christian Guillemot
Director and Deputy Chief Executive Officer with responsibility for administration

After graduating from the European Business School in London, Christian Guillemot played a leading role in the IPOs
of Ubisoft Entertainment (a designer and vendor of interactive PC and console games), Guillemot Corporation (which
designs and makes interactive leisure hardware and accessories under the Hercules and Thrustmaster brands) and
Gameloft (a leading global vendor of downloadable video games), each of which he co-founded with his four brothers.
As well as serving as Deputy Chief Executive Officer and director of the Guillemot Corporation and Ubisoft Entertainment
groups, he is also Chairman and Chief Executive Officer of the two family holding companies, Guillemot Brothers Ltd.
and Guillemot Brothers SAS, and corporate secretary of Longtail Studios Inc.

He runs the AMA Corporationp |l ¢ gr oup ( fi AM-foonged with his fouhbrothers it 2016 and which is now
a global leader in productivity applications for field professionals.

Since 2016, AMA has been designing secure communications software used by over 400 key account customers in
more than 130 countries. This software uses cutting-edge technology such as assisted reality and artificial intelligence
to provide remote support, carry out digital inspections and provide work instructions. These solutions help major global
groups significantly boost the productivity of remote teams while substantially reducing their carbon footprint.

A passionate innovator, he is also actively involved in developing French tech, having set up three digital accelerators
in Brittany, where he has served as a local elected representative since 2014.

Other offices and roles held within Guillemot Other offices and roles held outside Guillemot
Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025
In France In France
Statutory manager , Guillemot Administration et | Deputy Chief Executive Officer and director , Ubisoft
Logistique SARL Entertainment S.A.*

Chairman and Chief Executive Officer and director
Outside France AMA S.A.

Director , Guillemot Corporation (HK) Ltd. (Hong Kong), | Chairman, Guillemot Brothers SAS, La Cour de
Guillemot Ltd. (United Kingdom), Guillemot Inc. (United | Marzan SAS

States), Guillemot Inc. (Canada), Guillemot | Statutory manager of a number of property investment
Recherche & Développement Inc. (Canada), | companies (including Bangor SCI) and Groupement
Guillemot S.A. (Belgium) Forestier de | 6Argoat

Outside France

Chairman and Chief Executive Officer and director
Guillemot Brothers Ltd. (United Kingdom)

Chairman and director , AMA Corporation plc (United
Kingdom)*

Director , AMA XpertEye Ltd. (Hong Kong), AMA (Shanghai)
Co. Ltd. (China), AMA XpertEye KK (Japan), AMA
XpertEye Inc. (United States), Playwing Ltd. (United
Kingdom) and 2 Cresswell Gardens Freehold Ltd. (United
Kingdom)

Director , Artificial Intelligence Research Lab (AIRLAB) Inc.
(Canada), Playwing EntertainmentSL (Spain) and
Playwing Srl (Romania)

Statutory manager , AMA XpertEye GmbH (Germany)
Secretary , Longtail Studios Inc. (United States)

Expired offices and roles within the Guillemot Expired offices and roles outside the Guillemot
Corporation Group Corporation Group

(over the past five years) (over the past five years)

None In France

Chairman , SAS du Corps de Garde, AMA Opérations SAS,
AMA Research and Development SAS

Chairman and director , AMA XpertEye Ltd. (United
Kingdom)

Liquidator , SAS du Corps de Garde

Outside France
Director , Ubisoft Nordic A/S (Denmark), AMA XpertEye Srl
(Italy), AMA XpertEye SL (Spain) and AMA Xperteye Srl

(Romania)
Chairman and Chief Executive Officer and director , AMA
L67T il ddncl(Camadap er t

* Listed on Euronext Paris.
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Maryvonne Le Roch-Nocera
Director

After obtaining a DECS post-graduate degree in accountancy from the ICS Paris business school, Maryvonne Le Roch-
Nocera joined audit firm Edouard Salustro & Associés. She then managed a portfolio of clients at chartered accountants
and statutory auditors Grégoire et Associés.

In 1986, she moved to Brittany to work for the family holding company, which owned supermarkets and real estate
companies.

From 2005 to 2007, she ran the I ntermarch® groupdbs bl
transport operation.

She set up an Intermarché store in Surzur in 2007 and took over the Arzon store in 2011.

From 2006 to 2019, she was a member of the board of Fondation Le Roch i Les Mousquetaires, of which she was
appointed Chair in November 2019.

Other offices and roles held within Guillemot Other offices and roles held outside Guillemot
Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025
None In France

Chairman , Majimer SAS (***), Fondation Le Rochi Les
Mousquetaires

Statutory manager , Du Lobréont SCI and SCI de la Rue
des Peupliers

Outside France

None
Expired offices and roles within the Guillemot Expired offices and roles outside the Guillemot
Corporation Group Corporation Group
(over the past five years) (over the past five years)
None In France
Chief Executive Officer , Rochelven SAS
Chairman , Rochelven SAS, Franclem SAS,

Nautimar SAS

Chief Executive Officer and member of the Executive
Board , Vanves Distribution S.A. (****)

Chairman and Chief Executive Officer , Filandi S.A.

Outside France
None

(***) Majimer SAS also holds the chairmanship of Franclem SAS, Elegie SAS and Landivalt SAS.
(****) Vanves Distribution S.A. also acts as statutory manager of Du Chantier S.N.C. and Sea Rent Concept SAS.
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Corinne Le Roy
Director

Mrs.LeRoy established Ubisoft Entertai nment Groupbs Chi
Officer of its Shanghai subsidiary until 2018. After initially overseeing video game vending, she was then put in charge
of video game productioni n 2000. After 2000, she focused ioQhidreavéed ¢
onlyworldcl ass video game studio with full design and pro
studios in 2009 (in the Develop 100 ranking), when To mEn@Naawoe hedE3 Game Critics award for best
strategy game.

In 2009, Mrs. Le Roy was awarded the White Magnolia by the Shanghai Municipal Government for her outstanding
contribution to Shanghai.

Before joining Ubisoft Entertainment Group, Mrs. Le Roy, who is a qualified nurse and medical carer, worked in hospitals
and public health, developing and managing projects in Africa, the former USSR and the Middle East.

Other offices and roles held within Guillemot Other offices and roles held outside Guillemot
Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025
None In France:

Director , Tipis Volants SCOP
Statutory manager of property investment companies

Expired offices and roles within the Guillemot Expired offices and roles outside the Guillemot
Corporation Group Corporation Group

(over the past five years) (over the past five years)

None None

Véronique Le Bourge
Director

After completing various internships in Asia and Europe, Mrs. Le Bourge began her career in the cotton industry, where
she was involved in developing value chains outside Africa, including seeking funding in France and Europe (19911
1998). She was then Customer Relations and Quality Manager with insurance brokerage Groupe Marsh (19997 2008).
In 2008, Mrs. Le Bourge joined the Alain Glon group, founded and owned by her family, and helped expand its marketing
and business development. She now chairs the Executive Board of the family holding company, Alain Glon Holding S.A.
(AGH), which has a number of subsidiaries specializing in areas including agri-food, sustainable packaging, green
energy and the manufacture of dies and mechanical parts. As well as chairing this holding company, Mrs. Le Bourge
oversees the setting of t ibreanddisGrivolvgd irorunpifigsa nisnber ef tompanies indhie
AGH group.

Conscious of the need to remain up to date in a world in which the rules are changing fast, Mrs. Le Bourge has been a
diligent member of training organization Association Progrés du Management for almost ten years.

Mrs. Le Bourge brings to the Guillemot Corporation group her knowledge and expertise in corporate strategy,
management, commercial and industrial development (at both the domestic and international levels), and management
of a family-owned group and holding company, as well as her international experience and entrepreneurial spirit.

She has a masterds degree i n ec o+C8ThhusiressachabliniMarsedle. gr adu
Other offices and roles held within Guillemot Other offices and roles held outside Guillemot
Corporation Group at Dec 31, 2025 Corporation Group at Dec 31, 2025

None In France

Chair of the Executive Board , Alain Glon Holding S.A. (*****)
Statutory manager of various property investment
companies

QOutside France

None
Expired offices and roles within the Guillemot Expired offices and roles outside the Guillemot
Corporation Group Corporation Group
(over the past five years) (over the past five years)
None None

(*****) Alain Glon Holding S.A., represented by Véronique Le Bourge, holds the chairmanships of Tiliz SAS, Ecofeutre SAS and
Bretheol SAS, serves as Chief Executive of Co6té Food SAS and holds a seat on the Supervisory Board of BAI Bretagne Angleterre
Irlande S.A.
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Yves Guillemot

Deputy Chief Executive Officer with responsibility for relations with manufacturers of video game consoles and PCs

On completing his studies at the IPME business school, Yves Guillemot joined with his four brothers to launch out into
the video games sector, which was just at the start of its meteoric expansion. He is currently Deputy Chief Executive

Officer of Ubisoft Ent er t ai nment Group,

whi ch

he and his brother

leading designers, vendors and distributors of video games and interactive services.

Together with his brothers, he is also a co-founder of Guillemot Corporation Group and serves as Deputy Chief
Executive Officer of Guillemot Corporation S.A. with responsibility for relations with makers of video game consoles and

PCs.

Other offices and roles held within Guillemot Corporation Group
at Dec 31, 2025

Expired offices and roles within the
Guillemot Corporation Group

(over the past five years)

In France
None

Outside France
Director , Guillemot Ltd. (United Kingdom), Guillemot Inc. (United
States), Guillemot Inc. (Canada)

None

Other offices and roles held outside Guillemot Corporation
Group at Dec 31, 2025

Expired offices and roles outside the
Guillemot Corporation Group
(over the past five years)

In France

Chairman and Chief Executive Officer , Ubisoft Entertainment S.A.*
Chairman, Ubisoft Annecy SAS, Ubisoft EMEA SAS, Ubisoft
International SAS, Ubisoft Montpellier SAS, Ubisoft Paris SAS,
Nadéo SAS, Ivory Tower SAS, Ubisoft Bordeaux SAS, Ubisoft
Nova SAS and i3D.net SAS

Statutory manager , Ubisoft Mobile Games SARL, Ubisoft Paris i
Mobile SARL

Director , AMA S.A.
Chief Executive Officer , Guillemot Brothers SAS

Outside France

Director and Deputy Chief Executive Officer , Guillemot
Brothers Ltd. (United Kingdom)
Statutory manager , Ubisoft Blue Byte GmbH (Germany),

Ubisoft GmbH (Germany), Kolibri Games GmbH (Germany),
Ubisoft EooD (Bulgaria), Ubisoft Studios Srl (ltaly), Blue Mammoth
Games LLC (United States) and i3D.net LLC (United States)
Chairman and Chief Executive Officer , Ubisoft Vietham Co. Ltd.
(Vietnam)

Chairman and director , Ubisoft Divertissements Inc. (Canada),
Hybride Technologies Inc. (Canada), Ubisoft Toronto Inc. (Canada),
Ubisoft Winnipeg Inc. (Canada), i3D.netinc. (Canada),
Divertissements Ubisoft Nova Inc. (Canada), Ubisoft Entertainment
India Private Ltd. (India), Red Storm Entertainment Inc. (United
States)

Chief Executive Officer and director
(United Arab Emirates)

Chief Executive Officer and director , Ubisoft Pty Ltd. (Australia)
and Ubisoft Singapore Pte Ltd. (Singapore)

Director , Playwing Ltd. (United Kingdom), AMA Corporation plc
(United Kingdom)*

Executive director , Shanghai Ubi Computer Software Co. Ltd.
(China), Chengdu Ubi Computer Software Co. Ltd. (China)

Director , Ubisoft S.A. (Spain), Ubi Studios SL (Spain), Ubisoft
Barcelona Mobile SL (Spain), Ubisoft Ltd. (Hong Kong), Ubisoft KK
(Japan), i3D.net BV (Netherlands), SmartDC BV (Netherlands),
Ubi soft sp-gka z ograniczonN
Ubisoft Srl (Romania), Ubisoft Ltd. (United Kingdom), Ubisoft
Reflections Ltd.  (United  Kingdom), Ubisoft Entertainment
Sweden A/B (Sweden), RedLynx Oy (Finland), Future Games of
London Ltd. (United Kingdom), Ubisoft Fastigheter AB (Sweden) and
Ubisoft DOO Beograd (Serbia)

Liguidator , Ubisoft Osaka KK (Japan) and Ubisoft SARL (Morocco)

Ubisoft Emirates FZ LLC

In France

Chairman , Ubisoft Motion Pictures
Rabbids SAS, Ubisoft France SAS, Ubisoft
Production Internationale SAS, Owlient SAS,
1492 Studio SAS, Puzzle Games Factory SAS,
Ubisoft  Création SAS, Solitaire Games
Studio SAS, Green Panda Games SAS
Statutory manager , Ivory Art & Design SARL
and Ubisoft Motion Pictures SARL

Director , Androméde SAS

Outside France

Chairman , Dev Team LLC (United States)
Chairman and director , Ubisoft Editions

Musique Inc. (Canada), Ubisoft Nordic A/S
(Denmark) and Ubisoft CRC Ltd. (United
Kingdom)

Deputy Chairman , Ubisoft Inc. (United States)
Director , Performance Group BV
(Netherlands), SmartDC Holding BV
(Netherlands), SmartDC Heerlen BV
(Netherlands), BMG Europe BV (Netherlands),
Hyper Beats Ltd. (United Kingdom),

Ubisoft SpA (Italy), Ubisoft BV (Netherlands),
Ubisoft Osaka KK (Japan)

Statutory manager , Dev Team LLC (United
States) and Ubisoft SARL (Morocco)
Liquidator , Ubisoft SpA In Liquidazione (ltaly)

* Listed on Euronext Paris.
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21.2.3 Diversity policy applicable to members of the Board of Directors

21.2.31 Goal

The goal of the diversity policy applicable to members of the Board of Directors is to enable the Board to
effectively discharge its duties, particularly in respect of the following:

- Determining the Companyds strategic direction
- Dealing with issues having to do with the smooth running of the Company

- Resolving, through its deliberations, affairs concerning the Company

- Applying any controls and checks it deems appropriate

21.2.3.2 Description

The Board believes that having highly qualified directors from diverse backgrounds and with a broad range of
experience enables it to better understand cultural and economic developments and brings a variety of
expertise and perspectives, fostering healthy debate and more effective decision-making.

The Board will take the following factors into account when selecting candidates for appointment as directions:

- Knowledge and experience, including aptitudes, expertise, skills and experience, in one or more of the
following fields: economics, management, finance, accounting, the video game industry, business
leadership, particularly in the interactive entertainment industry, and international experience

- Personal qualities conducive to a culture based on a diversity of viewpoints and free from all forms of
discrimination and prejudice, whether conscious or unconscious

- Non-discrimination, particularly with regard to gender, age or disability, as well as any other
characteristic that might be identified from time to time

- legal and regulatory requirements such as those relating to independence, multiple directorships and
the age limit laid down in the Articles of Incorporation

As regards gender diversity, the Board aims to achieve balanced gender representation and has set a target
of ensuring that neither gender accounts for less than 40% of its members, in recognition of the fact that its
composition may vary during periods of transition.

The Board is committed to following fair and inclusive practices when selecting candidates for appointment as
directors.

21.2.3.3 Results achieved

The members of the Board of Directors meet the aforementioned criteria as regards age, gender, qualifications
and professional experience.

All the directors bring relevant and diverse viewpoints, a strategic and ethical perspective free from bias, and
an understanding of how governance bodies operate.

As regards expertise and abilities spanning a variety of fields, as of December 31, 2025:

- six out of seven directors had expertise in management, accounting and finance, with two of them
having advanced accountancy qualifications;

- five out of seven directors had experience in the video game industry;

- seven out of seven directors had experience in business leadership, five of them specifically in the
interactive entertainment industry;

- six out of seven directors had spent time living outside France for their studies or work.

As regards gender and age, 42.86% of the directors are women and 57.14% are men; 57.14% are aged under
65 and 42.86% are over 65. No director is over 70 years old.
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21.2.4 Succession planning

The members of the Board of Directors regularly consic
leadership and assess arrangements in place within the Company and the Group to stimulate interest and

train up a new generation of senior executives, whether or not linked to the family group that owns the

Company, to succeed the current senior executives.

The succession plan was put into effect during fiscal year 2025; however, the Board continues to give regular
consideratontot he i ssue of succession planning for the Groug
eventualities and ensure a smooth, orderly and well-supported transition to the next generation of leaders.

21.2.5 Other information about directors and executives

Transactions between directors and executives and t he C
are detailed in the statutory auditoro6s special report

No loans or guarantees have been granted or given in favor of directors or executives.

No director or executive has been found guilty of fraud, implicated or officially publicly sanctioned at any time
in the past five years.

The majority of the directors and executives have not, at any time in the past five years, been involved in any
insolvency, compulsory administration or liquidation, including court-ordered liquidation. Furthermore, no

director or executive has at any time in the past five years been stripped by a court of his or her right to serve

as a member of an issuero6s administrative, management
management or the conduct of its business.

potential con:

To the Companyédés knowledge, there are n
réos or executive

r 0
duties to the Company and that directord
There are no arrangements or agreements in place with
suppliers or other persons under which any director or executive has been selected to serve as a member of
an administrative or management body or of senior management.

There are no service agreements in place between directors or executives and the Company or any of its
subsidiaries under which benefits are or may become due.

There are no restrictions in place on the disposal of d
other than the following:

- For Claude, Michel, Yves, Gérard, Christian and Valentin Guillemot, the collective undertaking to hold
shares referred to in section 12.1.6 of the Management Report, and

- For share subscription options allotted in 2008, the undertaking to hold, in registered form, 5% of
shares arising from the exercise of options wuntil t

No free shares having been awarded, the Board of Directors has to date not laid down any conditions on the
retention of shares by the executive directors in the event of a free share award.

Furthermore, the rules of procedure of the Board of Directors stipulate that all directors must comply with
applicable legal and regulatory requirements in relation to reporting transactions and refraining from trading
during closed periods. They must refrain from trading in any securities of the Company whenever they are
aware of information of any kind that might influence the price of such securities. Directors must also refrain
from trading in any securities of the Company whatsoever:

- during the 30 calendar days preceding publication of the annual and interim financial results;
- during the 15 calendar days preceding publication of quarterly or interim financial information or
financial statements.

21.2.6 Potential material impacts on corporate governance

The issue of succession for the Q@kr24wvfhissepdteader shi p i s
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213 Preparation and organization of the Boar df¢

21.3.1 Role and operation of the Board of Directors

The Board of Directors determines the Companyds busi ne
exercises its powers within the confines of the corporate purpose and subject to those powers expressly
attributed by law to the shareholders.

The Chairman of the Board of Directors organizes and oversees the work of the Board, reports on it to the
sharehol ders and i mplements the Boarddéds decisions. He
third parties. He oversees the smoothrunni ng of t he Companydés official bodi e
are able to perform their duties.

The Board of Directors adopted the original version of the Board rules of procedure at its meeting of
October 31, 2007. These rules have since been regularly amended by the Board of Directors; the last such
amendment was made on January 29, 2025.

The Board rules of procedure include sections on the following: role, composition, information provided to

members and operation of the Board of Directors; participation in Board meetings by videoconference or other

means of t el ecommu n iiesgmultigendirectonshipsb teainisgd cordidentiality, loyalty, non-

compete commitments, trading in shares, etc.); procedure for managing and monitoring conflicts of interest;

Board committees; rules for det er mi ni ng tsBa @rotectingne mb e r
corporate officers; and succession planning for the Chief Executive Officer and key individuals.

The Boardés rules of procedure are available from t
website (www.qguillemot.com) , whi ch can be accessed by clicking on
then AThis yearo.

o Ry
T @D

In October 2025, the directors were asked to give their opinion on the operation of the Board and the
preparation of its work in 2025. The directors were given the opportunity to express their opinions through a
guestionnaire mainly covering the composition and operation of the Board, frequency of Board meetings, topics
discussed, quality of debate, provision of information to directors, and balance between supervisory and
executive power. The outcome was a positive assessment

21.3.2 Board meetings

The Board meets as often as the Companyds interests re
Board meetings are held either at the Companyds headqu
meeting. For the purposes of calculating quorum and majority, directors participating in Board meetings via
videoconferencing or other means of telecommunication are deemed to be in attendance, where authorized

by law.

The Board of Directors met ten times during the fiscal year ended December 31, 2025.

Attendance rates at Board meetings were as follows:

Director
Claude Michel Gérard Christian Maryvonne Corinne Véronique Le
Guillemot Guillemot Guillemot Guillemot Le Roch - Leroy Bourge
Nocera

Number of 10/10 10/10 10/10 9/10 10/10 8/10 10/10
meetings
Individual 100% 100% 100% 90% 100% 80% 100%
attendance rate
Average
attendance rate 95.71%
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The Boardds deliberations covered the following topics

- Presentation of consolidated turnover for the fiscal year ended December 31, 2024

- Declaration by the directors regarding potential or actual conflicts of interest

- Use by the Chief Executive Officer of the authorization granted by the Board of Directors in respect of
guarantees, endorsements and other collateral

- Review of impairment tests on brands show, 2024 t he

- Reduction in the share capital through the retirement of shares

- Diversity and equity policy

- Executive compensation policy

Gr

- Amendments to the Board of Directorsd rules of proce

- Authorization of an agreement covered by Articles L.225-38 et seq. of the French Commercial Code:
proposed service agreement with Ariann Finances Inc.

- Presentation by the statutory auditors of their draft report to the audit committee

- Approval of the consolidated and parent company financial statements for the fiscal year ended
December 31, 2024

- Proposed appropriation of parent company income for the fiscal year ended December 31, 2024

- Report on the assessment of agreements relating to

- Review of regulated agreements entered into and authorized during prior years and remaining in force
during the fiscal year ended December 31, 2024

r

- Preparation and convening of the annual sharehol der s

- Presentation of quarterly consolidated turnover

- Approval of projected management accounts as laid down in Article L.232-2 of the French Commercial
Code and preparation of reports on those accounts

- Letter of support in favor of UK subsidiary Guillemot Limited

- 2023 carbon footprint assessment and comparison with 2022

- 2025 CSR projects

- Resignation of Claude Guillemot as Chief Executive Officer and his continued service as Chairman of the
Board of Directors

- Separation of the roles of Chairman and Chief Executive Officer

- Appointment of Valentin Guillemot as Chief Executive Officer

- Compensation for the Chairman of the Board of Directors

- Compensation for the Chief Executive Officer

- Reappointment of Yves Guillemot as Deputy CEO

- Compensation for the Deputy Chief Executive Officers

- Authorization of guarantees and endorsements to be granted to the new Chief Executive Officer

- Implementation of the share buyback program

- Review and approval of the condensed interim consolidated financial statements for the period January 1
to June 30, 2025

- Review of voting by minority shareholders at the an

- Diversity policy applicable to members of the Board of Directors

- Self-assessment of the operation of the Board of Directors and the preparation of its work

- Discussion and decision on the Companyds policy on
- Review of areas for attention set out in the Middlenext corporate governance code

- Review of Group risk mapping

- Presentation on the use of artificial intelligence in sales management

The issue of succession is covered in section 21.2.4 of this report.

The directors may, if they so wish, hold discussions in the absence of the Chief Executive Officer after each
Board meeting.

21.3.3 Convening Board meetings

Article 10 of the Articles of Incorporation stipulates that Board meetings may be convened by any means,
including orally. During the fiscal year ended December 31, 2025, all Board meetings were convened by e-
mail.

21.3.4 Provision of information to the directors

All documents and information needed by the directors to perform their duties were provided or made available
to them before the relevant meeting or handed to them during that meeting.
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21.3.5 Specialized committees

To date, no formal committees have been established by the Board of Directors. Given the size of the Group
and the composition of the Board of Directors, and in accordance with the Middlenext corporate governance
code, the Board of Directors regularly sits as an audit committee and a corporate social responsibility (CSR)
committee. The Board is also responsible for the appointment and compensation of executive directors.

21.3.5.1 Audit committee

At its meeting of July 16, 2009, the Board of Directors decided, under the exemption provided for in the fourth
paragraph of Article L.821-66 of the French Commercial Code, that it would itself perform the duties of the
committee tasked with monitoring matters relating to the preparation and oversight of accounting and financial
information (i.e. the audit committee), since, at that date, the Board consisted solely of members serving in an
executive capacity and did not have any independent members.

One director has been appointed with particular expertise in finance or accountancy and is an independent
Board member within the meaning of the Middlenext corporate governance code: Maryvonne Le Roch-Nocera
(with effect from 2014).

Without prejudice to the powers of the Board of Directors, the audit committee is responsible in particular for:

- monitoring the process of producing financial reporting and, where applicable, drawing up
recommendations to ensure the integrity thereof;

- monitoring the effectiveness of internal control and risk management systems, as well as, where applicable,
internal audit, as regards procedures for preparing and processing accounting and financial information,
without impinging on the independence of such information;

- issuing recommendations on statutory auditors proposed for appointment to the shareholders. Such
recommendations are made in accordance with regulations and the committee also makes a
recommendation to the Board whenever regulations call for the appointment of one or more new statutory
auditors;

- monitoring pe
findings of t
accordance with regulations;

- ensuring that the statutory auditors meet the independence criteria laid down in regulations;

- approving the provision of services other than certification of the financial statements, in accordance with
applicable regulations.

or mance of the statut au
[
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The Board of Directors sitting as an audit committee is convened under the same rules as the Board of
Directors.

In fiscal year 2025, independent director Maryvonne Le Roch-Nocera chaired those meetings of the Board of
Directors when it sat as an audit committee. Claude Guillemot, Chairman of the Board of Directors, attended
these meetings with the aim of promoting and fostering immediate and direct discussion.

During the fiscal year ended December3 1, 2025, the audit committee r
declaration of independence when the financial statements for the fiscal year ended December 31, 2024 were
certified.

Before the financial statements for the year ended December 31, 2025 were approved, the statutory auditors
presented their draft report to the Board sitting as an audit committee, thus facilitating direct dialogue between
the statutory auditors and the audit committee.

21.3.5.2 Corporate social responsibility (CSR) committee

The Board of Directors sits as a CSR committee to consider matters pertaining to corporate social
responsibility.

Without prejudice to the powers of the Board of Directors, the CSR committee has particular responsibility for:

- putting CSR at the heart of strategic decisions;

- formalizing actions in favor of the environment and sustainable value creation;

- thinking about shared value and, in particular, the appropriate balance between employee compensation
across the workforce, rewarding shareholders for the risks they assume and making the investments
needed to secur e #temefuuleo mpanyds | ong

The Board of Directors sitting as a CSR committee is convened under the same rules as the Board of Directors.

In fiscal year 2025, independent director Véronique Le Bourge chaired those meetings of the Board of
Directors when it sat as a CSR committee. Claude Guillemot, Chairman of the Board of Directors, attended
these meetings with the aim of promoting and fostering immediate and direct discussion.
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A number of initiatives of varying scopes have been implemented att he commi tteedés initiat:i
are notably set out in section 15relaed, etvinemenid and gpeiane n t R
informationo) .

At its meeting of June 5 , 2025, the CSR committee determined prior
carbon footprint assessment for fiscal year 2023 was presented to the committee and compared with the
assessment for fiscal year 2022.

21.3.6 Meeting minutes

Minutes of Board meetings are drawn up after each meeting.

2137 Directorsd training

Upon their appointment and throughout their terms of office, directors may receive training on topics including
corporate governance and specific features of the Company, its business, its industry sector and key issues
in terms of social and environmental responsibility.

At its meeting of January 24, 2024, the Board of Directors voted to adopt a three-year training plan for its
members. The directors discussed their collective and individual needs as well as the value that such training
might add to strategic decisions concerning the Company, with the aim of outlining an appropriate training
plan.

In 2025, the directors, sitting as an audit committee, attended a presentation on predictive artificial intelligence
and its use in sales management.

This training was undertaken at the Companyo6s initiati

keen to stay informed and up to date on social and economic issues and current events and may undertake
training in connection with their roles outside the Group and/or be members of executive associations.

214 Assessment o f agreements relating to rout.

21.4.1 Assessment procedure put in place by the Board of Directors

This procedure was established by the Board of Directors at its meeting of January 29, 2020 to ensure that

Guillemot CorporationS . A. (Athe Companyo) compl i e?2, 2019 orhbusinese @i PAC
growth and transformation. This Act requires listed companies to have in place procedures to regularly assess

whet her agreements relating to routine armbs |l ength tr

The procedure for regulated agreements laid down in Article L.225-38 of the French Commercial Code
requiring prior authorization by the Board of Directors does not apply where an agreement relates to a
transaction that is both routine and entered intoatar més | engt h.

Routine transactions are those entered into by the Company in the normal course of business, notably within

the scope of its corporate purpose, and which reflect usual practice among companies in a similar situation.

For example, the following transactions are generally considered routine: intragroup billing of administrative or
management services or functional tasks (notably in the areas of human resources, accounting, finance,

internal control, general organization, management, staff training, communications, marketing, legal, IT,

logistics, insurance, purchasing, sales, etc.); tax consolidation agreements; cash management agreements

and transactions; cash pooling agreements, whether automated or otherwise; intragroup loan agreements (not

including interest-free loans); current account agreements; financial support agreements; trademark royalty
agreements and any other agreements pertaining to intellectual property rights; routine purchases and sales
falling within the scope of the Companyb6s cobupiressat e pu
provision of services wusually associated with wvarious
purpose; etc.

When assessing whether a transaction is routine, consideration is also given to its nature, legal significance
and financial implications as well as whether or not it is a recurring transaction.

A transaction is considered armbés |l ength if the associ
transactions of the same type or to transactions usually entered into or agreed to by the Company in its
relations with third parties. When assessing whether a

key factors taken into consideration is the price (the market price or the price generally applicable in the sector
in question, or, for intragroup transactions, the rebilled cost price, sometimes with a reasonable mark-up to
cover unallocated indirect costs). The amounts involved are also taken into consideration.
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Aside from financial aspects, the legal terms must be reviewed to ensure that they are balanced or standard
for the type of transaction in question.

Whet her a transaction is routine and whether it is ent
or the other does not apply, the agreement in question will be subject to the procedure governing regulated
agreements.

These criteria are assessed onacase-hy-case basis by the Groupds Administr
in conjunction with its Legal department.

The Groupds Administration and Finance department asse
transactions at least once a year to determine whether they still qualify as such.

No person directly or indirectly affected by such an agreement may take part in this assessment.

The Groupds Administration and Finance department must
Directors no later than the meeting held to approve the annual financial statements.

This procedure will be updated by the Board of Directors as necessary.

21.4.2 Implementation of the assessment procedure

InMarch2026, the Groupbds Finance and Administration depar:t
armds |l ength transactions wundert ak e3m 20R%to detergning whetherf i s ¢ a |
they still qualified as such.

A report on this assessment was presented to the Board of Directors at its meeting of March 23, 2026.

21.5 Agreements subject to Article L.225-37-4 of the French Commercial Code

No agreements covered by the second paragraph of Article L.225-37-4 of the French Commercial Code® were
in force during the year ended December 31, 2025.

(1) Agreements entered into, whether directly or via an intermediary, between a corporate officer or a shareholder holding more than 10%
of the voting rights in a company and another company controlled by that company as defined in Article L.233-3, excluding agreements
relatingtorout i ne armés | ength transactions.

21.6 Key characteristics of internal control and risk management systems relating
to the financial reporting process

Section 14, more specifically section 14.2.3.6, of the Management Report sets out the characteristics of
internal control and risk management systems relating to the financial reporting process.

21.7 Director and executive compensation

21.7.1 Compensation paid by Guillemot Corporation S.A. during the fiscal year ended December 31,
2025

In the course of the fiscal year ended December 31, 2025, the Company paid Board members a total of
06104, 167 in respect of their duties.

Gross fixed compensation paid by the Company to the executive directors in respect of their executive duties
during the fiscal year ended December 3 1 , 2025 totaled 0U284,627.67.

Furthermore, no variable compensation was allotted to the Chairman and Chief Executive Officer (for the
period up to June 30, 2025), the Chief Executive Officer (for the period beginning July 1, 2025) or any of the
Deputy Chief Executive Officers in respect of the fiscal year ended December 31, 2025.

Variable compensation could have amounted to a maximum of 40% of fixed compensation if performance
against targets had reached the maximum level.

111



Relative weighting of each % of Minimum Target Maximum Extent Cash amount Assessment
performance indicator variable achieved corresponding to extent
(quantitative and qualitative) achieved
Charman anad CEO:
. . .
Growth in consolidated turnover 20% N/A 5% 10% Not achieved [* 0.00 . (=) X Ba§ed on the consohdate:d
CEO: 00. 00 ([financial statements for the fiscal
Eh ot . C’I‘Eg_" “—| year ended December 31, 2025,
Ratio of consolidated net income “ Oalrmoarz)an () : as signed off by th_e Board of
from  ordinary  activites to| 60% N/A 3% 5% Not achieved PO Directors and audited by the
. CEO: u0.00 ( -
consolidated turnover . statutory auditors
Deputy CEO:
Increase in total number of h o u Chairman and CEO: Based on information included in
training delivered to employees of| o o o . u0. 00 (*) the Management Report for the
the Group by accredited training 20% NA 5% 10% Not achieved CEO: 00. 00 (|fiscalyear ended December 31,
organizations Deputy CEO: 2025
Overall e>l<tent to which 2025 N/A N/A N/A N/A 0% N/A N/A
targets achieved

(*) For the period from January 1 to June 30, 2025.
(*) For the period from July 1 to December 31, 2025.

The executive directors do not have employment contracts with the Company.

During the fiscal year ended December 31, 2025:

no exceptional compensation was paid to the executive directors;

no stock options were allotted to the executive directors by Guillemot Corporation S.A. or any other
company belonging to the Guillemot Corporation Group, nor were any such options purchased or
exercised by the executive directors;

no free shares were awarded to the executive directors by Guillemot Corporation S.A. or any other
company belonging to the Guillemot Corporation Group;

no benefits, including in the form of shares of stock, debt instruments or securities giving access to
equity or entitling the holder to receive debt instruments of the Company or of companies as referred
to in Articles L.228-13 and L.228-93 of the Commercial Code, were paid in the fiscal year;

the Company did not enter into any commitment in favor of its corporate officers with regard to
compensation, allowances or benefits that are or may become due by reason of or subsequent to the
assumption or cessation of duties or a change in duties, including in particular pension liabilities and
other lifetime benefits;

no compensation was paid under any incentive or bonus plan;

no specific pension scheme was put in place for the corporate officers.

The corporate officers of Guillemot Corporation S.A. did not receive any compensation from other Guillemot
Corporation Group companies in the fiscal year.
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Any section not mentioned in the tables below is deemed not applicable.

Summary schedule of compensation paid to each executive director
(a)
Valentin Guillemot Fiscal year 2025 Fiscal year 2024
Chief Executive Officer AMOUNtS| - A ounts paid AMOUNES| A 1 ounts paid]
(from July 1, 2025) allotted allotted
Fixed compensation 80,000.00 66,666.67 N/A N/A
Annual variable compensation 0.00 N/A N/A N/A
TOTAL 80,000.00 66,666.67 N/A N/A
Claude Guillemot Fiscal year 2025 Fiscal year 2024
Chairman and CEO (until June 30, 2025) Amounts Amounts
Chairman of the Board of Directors  (from Amounts paid Amounts paid]
July 1, 2025) allotted allotted
Fixed compensation (*) 100,002.00 116,669.00 200,004.00 200,004.00
Annual variable compensation 0.00 32,000.64 32,000.64 0.00
Compensation as Chairman (**) 22,500.00 18,750.00 N/A N/A
Compensation for senice as a member of the
Board of Directors 15,000.00 15,000.00 15,000.00 15,000.00
Olw fixed component 10,000.00 10,000.00 10,000.00 10,000.00
O/w variable component 5,000.00 5,000.00 5,000.00 5,000.00
TOTAL 137,502.00 182,419.64 247,004.64 215,004.00
Michel Guillemot Fiscal year 2025 Fiscal year 2024
Deputy CEO AZ}IC;L:E;Z Amounts paid Ar:”c:;?;z Amounts paid]
Fixed compensation 25,386.00 25,323.00 25,008.00 25,008.00
Annual variable compensation 0.00 4,001.28 4,001.28 0.00
Compensation for senice as a member of the
Board of Directors 15,000.00 15,000.00 15,000.00 15,000.00
O/w fixed component 10,000.00 10,000.00 10,000.00 10,000.00
O/w variable component 5,000.00 5,000.00 5,000.00 5,000.00
TOTAL 40,386.00 44,324.28 44,009.28 40,008.00
Yves Guillemot Fiscal year 2025 Fiscal year 2024
Deputy CEO Ar;}:?)l:tr]éz Amounts paid Agﬁigz Amounts paid
Fixed compensation 25,386.00 25,323.00 25,008.00 25,008.00
Annual variable compensation 0.00 4,001.28 4,001.28 0.00
TOTAL 25,386.00 29,324.28 29,009.28 25,008.00
Gérard Guillemot Fiscal year 2025 Fiscal year 2024
Deputy CEO A;E)L:tn;z Amounts paid Ar;?ol:gz Amounts paid]
Fixed compensation 25,386.00 25,323.00 25,008.00 25,008.00
Annual variable compensation 0.00 4,001.28 4,001.28 0.00
Compensation for senice as a member of the
Board of Directors 15,000.00 15,000.00 15,000.00 15,000.00
O/w fixed component 10,000.00 10,000.00 10,000.00 10,000.00
O/w variable component 5,000.00 5,000.00 5,000.00 5,000.00
TOTAL 40,386.00 44,324.28 44,009.28 40,008.00
Christian Guillemot Fiscal year 2025 Fiscal year 2024
Deputy CEO Ar;]%:tnéz Amounts paid A':”(z)l:gz Amounts paid]
Fixed compensation 25,386.00 25,323.00 25,008.00 25,008.00
Annual variable compensation 0.00 4,001.28 4,001.28 0.00
Compensation for senice as a member of the
Board of Directors 15,000.00 15,000.00 15,000.00 15,000.00
O/w fixed component 10,000.00 10,000.00 10,000.00 10,000.00
O/w variable component 5,000.00 5,000.00 5,000.00 5,000.00
TOTAL 40,386.00 44,324.28 44,009.28 40,008.00
GRAND TOTAL 364,046.00 411,383.43 408,041.76 360,036.00

(*) Since fixed compensation is paid in equal monthly instalments one month in arrears, fixed compensation paid to Claude
Guillemot in his capacity as Chairman and Chief Executive Office for the period from January 1 to June 30, 2025 includes
payments made between January 1 and July 31, 2025.

(**) From July 1, 2025.
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Summary schedule of allowances and benefits
awarded to executive directors
Executive director i
Employment contract Supplemer;:zrg/ pension Non-compete payments Severance benefits
YES NO YES NO YES NO YES NO
Valentin Guillemot (*)
Chief Executive Officer X X X X
Claude Guillemot
Chairman and CEO (**)
X X X X
Chairman of the Board of Directors
*
Michel Guillemot
Deputy CEO X X X X
Yves Guillemot
Deputy CEO X X X X
Gérard Guillemot
Deputy CEO X X X X
Christian Guillemot
Deputy CEO X X X X
(*) From July 1, 2025.
(**) Until June 30, 2025.
Schedule of compensation
received by non-executive directors
for their service as members of the Board of Directors
(a)
Maryvonne Le Roch-Nocera Fiscal year 2025 Fiscal year 2024
. Amounts Amounts Amounts Amounts
Director . .
allotted paid allotted paid
Compensation for senice as a member of the Board of Directors 15,000 15,000 15,000 12,000
O/w fixed component 10,000 10,000 10,000 10,000
O/w variable component 5,000 5,000 5,000 2,000
TOTAL 15,000 15,000 15,000 12,000
Corinne Le Roy Fiscal year 2025 Fiscal year 2024
. Amounts Amounts Amounts Amounts
Director . .
allotted paid allotted paid
Compensation for senice as a member of the Board of Directors 15,000 15,000 15,000 15,000
O/w fixed component 10,000 10,000 10,000 10,000
O/w variable component 5,000 5,000 5,000 5,000
TOTAL 15,000 15,000 15,000 15,000
Véronique Le Bourge Fiscal year 2025 Fiscal year 2024
: Amounts Amounts Amounts Amounts
Director . X
allotted paid allotted paid
Compensation for senice as a member of the Board of Directors 15,000 14,167 15,000 13,750
O/w fixed component (1) 10,000 9,167 10,000 10,833
O/w variable component 5,000 5,000 5,000 2,917
TOTAL 15,000 14,167 15,000 13,750
0833 overpayment in 2025 (fixe2025component) was rectified

1) An
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21.7.2 Components of compensation paid during or allotted in respect of the fiscal year ended

December 31, 2025

to _executive

directors (via _an _individual ex post vote)

(Resolutions 5, 6, 7, 8, 9 and 10 submitted to the shareholders for approval at the general meeting of June 4,

2026)

In accordance with the provisions of section Il of Article L.22-10-34 of the French Commercial Code, set out
below for each of the executive directors are the fixed, variable and exceptional components making up total
compensation and benefits of any kind paid during or allotted in respect of the fiscal year ended December 31,
2025 by virtue of the offices held.

These components comply with the principles and criteria used to determine, apportion and allot the fixed,
variable and exceptional components making up total compensation and benefits of any kind attributable to
the executive directors in respect of their office, as submitted to and approved by the shareholders at the
general meeting of June 5, 2025.

A Claude Guillemot, Chairman and Chief Executive Officer and subsequently Chairman of the Board of

Directors (Resolution 5)

duties)

allowances or benefits that are or may become due as a
result of or subsequent to the cessation of or a change in

Amount | Comments
(a
Gross annual fixed compensation 100,002 | Compensation set by the Board of Directors at its meeting of
June 9, 2022
Annual variable compensation 0 | Compensation set by the Board of Directors at its meeting of
February 28, 2020
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance targets
are exceeded, up to a maximum of 40% of fixed compensation).
This annual bonus is based on the following internal quantitative
criteria (two financial and one non-financial):
Quantitative criteria % of Targ Maxi -
variable et mum
Growth in  consolidated 20% 5% 10%
turnover
Ratio of consolidated net 60% 3% 5%
income from ordinary
activites to consolidated
turnover
Increase in total number of 20% 5% 10%
training hours delivered to
employees of the Group by
accredited training
organizations
Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its meeting
Directors* of August 26, 2011 and unchanged since:
(excl. directorsdé fees)
-Fixed component of 010,000 p
period Januaryi June) and half in July (covering the period
Julyi December); and
- Variable componenti n proportion to di
meetings of the Board of Directors held between January 1 and
December 31 of the year under review, paid during the first
three months of the following year:
- Directors attending 50% or fewer Board meetings: no
payment
- Directors attending between 50% and 75% of Board
meetings: u2,000
-Directors attending 75% or
Compensation as Chairman of the Board of Directors (from 22,500 | Compensation set by the Board of Directors at its meeting of
July 1, 2025) June 5 , 2025: 045, 000 a year
Stock options** None | No stock options were allotted.
Free share awards** None | No free shares were allotted.
Severance benefits (components of compensation, None | No compensation, allowances or benefits of this type were

awarded.

* Attendance rates are set out in section 21.3.2.

** | ong-term variable compensation
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Amount Comments

(ua
Exceptional compensation None | The compensation policy submitted to and approved by the
Compensation in the form of shares of stock, debt None | shareholders at the general meeting of June 5, 2025 does not
instruments or securities giving access to equity or entitling include these types of components of compensation.
the holder to receive debt instruments
Compensation, allowances or benefits that are or may None
become due as a result of taking up office
Defined benefit pension liabilities that meet the None
characteristics of the schemes referred to in Article L.137-
11 of the French Social Security Code
Benefits in kind None

A Valentin Guillemot, Chief Executive Officer (Resolution 6)

Amount | Comments
(a
Gross annual fixed compensation 80,000 | Compensation set by the Board of Directors at its meeting of
June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meeting of
June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance targets
are exceeded, up to a maximum of 40% of fixed compensation).
This annual bonus is based on the following internal quantitative
criteria (two financial and one non-financial):
Quantitative criteria % of Target Maxi -
variable mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated net 60% 3% 5%
income from ordinary
activities to consolidated
turnover
Increase in total number 20% 5% 10%
of training hours delivered
to employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of None | Valentin Guillemot is not a member of the Board of Directors.
Directors
Stock options* None | No stock options were allotted.
Free share awards* None | No free shares were allotted.
Severance benefits (components of compensation, None | No compensation, allowances or benefits of this type were
allowances or benefits that are or may become due as a awarded.
result of or subsequent to the cessation of or a change in
duties)
Exceptional compensation None | The compensation policy submitted to and approved by the
Compensation in the form of shares of stock, debt None | shareholders at the general meeting of June 5, 2025 does not
instruments or securities giving access to equity or entitling include these types of components of compensation.
the holder to receive debt instruments
Compensation, allowances or benefits that are or may None
become due as a result of taking up office
Defined benefit pension liabilities that meet the None
characteristics of the schemes referred to in Article L.137-
11 of the French Social Security Code
Benefits in kind None

* Long-term variable compensation
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A Michel Guillemot, Deputy CEO (Resolution 7)

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting of
June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meetings of
February 28, 2020 and June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance targets
are exceeded, up to a maximum of 40% of fixed compensation).
This annual bonus is based on the following internal quantitative
criteria (two financial and one non-financial):
Quantitative criteria % of Target Maxi-
variable mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated net 60% 3% 5%
income from ordinary
activities to consolidated
turnover
Increase in total number 20% 5% 10%
of training hours delivered
to employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its meeting
Directors* of August 26, 2011 and unchanged since:
(excl. directorsdé fees)
-Fixed component of 010,000 p
period Januaryi June) and half in July (covering the period
Julyi December); and
- Variable componenti n proportion to di
meetings of the Board of Directors held between January 1 and
December 31 of the year under review, paid during the first
three months of the following year:
- Directors attending 50% or fewer Board meetings: no
payment
- Directors attending between 50% and 75% of Board
meetings: 2,000
-Directors attending 75% or
Stock options** None | No stock options were allotted.
Free share awards** None | No free shares were allotted.
Severance benefits (components of compensation, None | No compensation, allowances or benefits of this type were
allowances or benefits that are or may become due as a result awarded.
of or subsequent to the cessation of or a change in duties)
Exceptional compensation None | The compensation policy submitted to and approved by the
Compensation in the form of shares of stock, debt None | shareholders at the general meeting of June 5, 2025 does not
instruments or securities giving access to equity or entitling include these types of components of compensation.
the holder to receive debt instruments
Compensation, allowances or benefits that are or may None
become due as a result of taking up office
Defined benefit pension liabilities that meet the characteristics None
of the schemes referred to in Article L.137-11 of the French
Social Security Code
Benefits in kind None

* Attendance rates are set out in section 21.3.2.
** | ong-term variable compensation
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A Yves Guillemot, Deputy CEO (Resolution 8)

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting of
June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meetings of
February 28, 2020 and June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance targets
are exceeded, up to a maximum of 40% of fixed compensation).
This annual bonus is based on the following internal quantitative
criteria (two financial and one non-financial):
Quantitative criteria % of Target Maxi-
variable mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated net 60% 3% 5%
income from ordinary
activities to consolidated
turnover
Increase in total number 20% 5% 10%
of training hours delivered
to employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of None | Yves Guillemot is not a member of the Board of Directors.
Directors
Stock options* None | No stock options were allotted.
Free share awards* None | No free shares were allotted.
Severance benefits (components of compensation, None | No compensation, allowances or benefits of this type were
allowances or benefits that are or may become due as a result awarded.
of or subseqguent to the cessation of or a change in duties)
Exceptional compensation None | The compensation policy submitted to and approved by the
Compensation in the form of shares of stock, debt None | shareholders at the general meeting of June 5, 2025 does not
instruments or securities giving access to equity or entitling include these types of components of compensation.
the holder to receive debt instruments
Compensation, allowances or benefits that are or may None
become due as a result of taking up office
Defined benefit pension liabilities that meet the characteristics None
of the schemes referred to in Article L.137-11 of the French
Social Security Code
Benefits in kind None

* Long-term variable compensation
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A Gérard Guillemot, Deputy CEO (Resolution 9)

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting of
June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meetings of
February 28, 2020 and June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance targets
are exceeded, up to a maximum of 40% of fixed compensation).
This annual bonus is based on the following internal quantitative
criteria (two financial and one non-financial):
Quantitative criteria % of Target Maxi-
variable mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated net 60% 3% 5%
income from ordinary
activities to consolidated
turnover
Increase in total number 20% 5% 10%
of training hours delivered
to employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its meeting
Directors* of August 26, 2011 and unchanged since:
(excl. directorsdé fees)
-Fixed component of G410, 000 p
period Januaryi June) and half in July (covering the period
Julyi December); and
-Variable component in propor
meetings of the Board of Directors held between January 1 and
December 31 of the year under review, paid during the first
three months of the following year:
- Directors attending 50% or fewer Board meetings: no
payment
- Directors attending between 50% and 75% of Board
meetings: u2, 000
- Directorsatt ending 75% or more B
Stock options** None | No stock options were allotted.
Free share awards** None | No free shares were allotted.
Severance benefits (components of compensation, None | No compensation, allowances or benefits of this type were
allowances or benefits that are or may become due as a result awarded.
of or subsequent to the cessation of or a change in duties)
Exceptional compensation None | The compensation policy submitted to and approved by the
Compensation in the form of shares of stock, debt None | shareholders at the general meeting of June 5, 2025 does not
instruments or securities giving access to equity or entitling include these types of components of compensation.
the holder to receive debt instruments
Compensation, allowances or benefits that are or may None
become due as a result of taking up office
Defined benefit pension liabilities that meet the characteristics None
of the schemes referred to in Article L.137-11 of the French
Social Security Code
Benefits in kind None

* Attendance rates are set out in section 21.3.2.
** | ong-term variable compensation
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A Christian Guillemot, Deputy CEO (Resolution 10)

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting of
June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meetings of
February 28, 2020 and June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance targets
are exceeded, up to a maximum of 40% of fixed compensation).
This annual bonus is based on the following internal quantitative
criteria (two financial and one non-financial):
Quantitative criteria % of Target Maxi-
variable mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated net 60% 3% 5%
income from ordinary
activities to consolidated
turnover
Increase in total number 20% 5% 10%
of training hours delivered
to employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its meeting
Directors* of August 26, 2011 and unchanged since:
(excl. directorsdé fees)
-Fixed component of G410, 000 p
period Januaryi June) and half in July (covering the period
Julyi December); and
-Variable component in propor
meetings of the Board of Directors held between January 1 and
December 31 of the year under review, paid during the first
three months of the following year:
- Directors attending 50% or fewer Board meetings: no
payment
- Directors attending between 50% and 75% of Board
meetings: u2, 000
- Directorsatt ending 75% or more B
Stock options** None | No stock options were allotted.
Free share awards** None | No free shares were allotted.
Severance benefits (components of compensation, None | No compensation, allowances or benefits of this type were
allowances or benefits that are or may become due as a result awarded.
of or subsequent to the cessation of or a change in duties)
Exceptional compensation None | The compensation policy submitted to and approved by the
Compensation in the form of shares of stock, debt None | shareholders at the general meeting of June 5, 2025 does not
instruments or securities giving access to equity or entitling include these types of components of compensation.
the holder to receive debt instruments
Compensation, allowances or benefits that are or may None
become due as a result of taking up office
Defined benefit pension liabilities that meet the characteristics None
of the schemes referred to in Article L.137-11 of the French
Social Security Code
Benefits in kind None

* Attendance rates are set out in section 21.3.2.
** | ong-term variable compensation
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2173 Compensation paid to all corporate officers subjec
meeting (via an overall ex post vote)

(Resolution 11 submitted to the shareholders for approval at the general meeting of June 4, 2026)

In accordance with the provisions of section | of Article L.22-10-34 of the French Commercial Code, the
information referred to in section | of Article L.22-10-9 of the French Commercial Code is set out below for
each of the corporate officers.

Claude Guillemot,
Chairman and Chief Executive Officer and subsequently Chairman of the Board of Directors, and director

1° | Components of compensation paid during or allotted in respect of the fiscal year ended December 31, 2025
(by virtue of office held)

Amount | Comments

(u
Gross annual fixed compensation 100,002 | Compensation set by the Board of Directors at its meeting
of June 9, 2022
Annual variable compensation 0 | Compensation set by the Board of Directors at its meeting
of February 28, 2020

(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance
targets are exceeded, up to a maximum of 40% of fixed
compensation). This annual bonus is based on the
following internal quantitative criteria (two financial and
one non-financial):

Quantitative criteria % of Targ | Maxi-
variable et mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated 60% 3% 5%

net income  from
ordinary activities to
consolidated turnover
Increase in total 20% 5% 10%
number of training
hours delivered to
employees of the
Group by accredited
training organizations

Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its
Directors* meeting of August 26, 2011 and unchanged since:
(excl. directorsoé fees)

-Fixed component of ua10, 0
(covering the period Januaryi June) and half in July
(covering the period Julyi December); and

- Variable component i n proportion
attendance at meetings of the Board of Directors held
between January 1 and December 31 of the year under
review, paid during the first three months of the
following year:

- Directors attending 50% or fewer Board meetings: no
payment

- Directors attending between 50% and 75% of Board
meetings: 02,000

- Directors attending 75% or more Board meetings:

a5, 000

Compensation as Chairman of the Board of Directors 22,500 | Compensation set by the Board of Directors at its meeting
(from July 1, 2025) ofJune5, 2025: 045,000 a yea
Stock options None | No stock options were allotted.

Free share awards None | No free shares were awarded.

Other variable compensation None | The compensation policy submitted to and approved by
Exceptional compensation None | the shareholders at the general meeting of June 5, 2025
Compensation in the form of shares of stock, debt None | does not include these types of components of
instruments or securities giving access to equity or compensation.

entitling the holder to receive debt instruments of the
Company or of companies referred to in Articles L.228-
13 and L.228-93 of the French Commercial Code

Benefits in kind None
* Attendance rates are set out in section 21.3.2.
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Claude Guillemot,

Chairman and Chief Executive Officer and subsequently Chairman of the Board of Directors, and director

(contd.)

2° Relative proportions of fixed and variable compensation In respect of duties as Chairman and CEO*:
Fixed compensation: 100.00%
Variable compensation: 0.00%
In respect of duties as a director:
Fixed compensation: 66.67%
Variable compensation: 33.33%
In respect of duties as Chairman of the Board
of Directors**:
Fixed compensation: 100.00%
Variable compensation: N/A
3° Use of the option to claw back variable compensation N/A in respect of the fiscal year ended
December 31, 2025
4° Commitments of any kind entered into by the Company corresponding to | None
compensation, allowances or benefits that are or may become due by reason
of or subsequent to the assumption or cessation of duties or a change in duties,
including in particular pension liabilities and other lifetime benefits, stating, in
accordance with terms and conditions established by decree, exactly how those
commitments are determined and estimating the amounts liable to be paid out
in respect thereof
5° Compensation paid or allotted by a company falling within the scope of | None
consolidation as defined in Article L.233-16 of the French Commercial Code
6° Ratio of executive compensation to:
- mean compensation on a full-time equivalent basis paid to employees of the
Groupo6s French companies other than 347
- median compensation on a full-time equivalent basis paid to employees of the
Groupbs French companies other than
4.43
7° Annual change in compensation, performance of the Company, mean | The Group has not been collecting this data
compensation on a full-time equivalent basis paid to employees of the Company | long enough to be able to provide an annual
other than the executive directors, and the ratios referred to in point 6 above, | comparison showing how it has changed over
over at least the past five years, presented together in such a way as to allow | the past five years.
for comparison.
8° Explanation of how total compensation is consistent with the compensation | Compensation is consistent with the
policy in force, including h ow -feim | compensation policy approved by the
performance, and how performance criteria were applied shareholders at the general meeting of June 5,
2025, consisting of the following:
(Details of how performance criteria are assessed can be found in section 21.7.1 of | - Gross annual fixed compensation in respect
this report.) of duties as Chairman and Chief Executive
Officer
- Fixed compensation in respect of duties as a
director
- Variable compensation in respect of duties
as a director in proportion to attendance at
Board meetings
- Compensation in respect of duties as
Chairman of the Board of Directors
9° How the vote at the | ast ordinary sl The shareholders voted in favor at the
section | of Article L.22-10-34 of the French Commercial Code was takeninto | s har ehol der s 6 gen &r2825
account (by a 99.58% majority of all votes cast).
10° | Any divergence from the procedure for implementing compensation policy and | None
any exemption applied in accordance with the second paragraph of section IlI
of Article L.22-10-8 of the French Commercial Code, including an explanation
of the nature of any exceptional circumstances and an indication of specific
requirements from which the Company is exempt
11° | Application of the provisions of the second paragraph of Article L.225-45 of the | During the fiscal year ended December 31,

French Commercial Code

2025, payment to the director of the amount
due in respect of his/her service was not
suspended, since the proportion of directors of
each gender was greater than 40% over the
course of the year.

* From January 1 to June 6, 2025.
** From July 1, 2025.
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Valentin Guillemot, Chief Executive Officer

1°

Components of compensation paid during or allotted in respect of the fiscal year ended December

(by virtue of office held)

31, 2025

Amount | Comments
(u
Gross annual fixed compensation 80,000 | Compensation set by the Board of Directors at its meeting
(From July 1, 2025) of June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meeting
of June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance
targets are exceeded, up to a maximum of 40% of fixed
compensation). This annual bonus is based on the following
internal quantitative criteria (two financial and one non-
financial):
Quantitative criteria % of Targe Maxi-
variable t mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated 60% 3% 5%
net income from
ordinary activities to
consolidated turnover
Increase in total 20% 5% 10%
number of training
hours delivered to
employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board None | Valentin Guillemot is not a member of the Board of
of Directors (excl. dire Directors.
Stock options None | No stock options were allotted.
Free share awards None | No free shares were awarded.
Other variable compensation None | The compensation policy submitted to and approved by the
Exceptional compensation None | shareholders at the general meeting of June 5, 2025 does
Compensation in the form of shares of stock, debt None | notinclude these types of components of compensation.
instruments or securities giving access to equity or
entitling the holder to receive debt instruments of the
Company or of companies referred to in
Articles L.228-13 and L.228-93 of the French
Commercial Code
Benefits in kind None
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Valentin Guillemot, Chief Executive Officer

(contd.)

2° Relative proportions of fixed and variable compensation In respect of duties as CEO*:
Fixed compensation: 100.00%
Variable compensation: 0.00%
3° Use of the option to claw back variable compensation N/A in respect of the fiscal year ended
December 31, 2025
4° Commitments of any kind entered into by the Company corresponding to | None
compensation, allowances or benefits that are or may become due by reason
of or subsequent to the assumption or cessation of duties or a change in duties,
including in particular pension liabilities and other lifetime benefits, stating, in
accordance with terms and conditions established by decree, exactly how those
commitments are determined and estimating the amounts liable to be paid out
in respect thereof
5° Compensation paid or allotted by a company falling within the scope of | None
consolidation as defined in Article L.233-16 of the French Commercial Code
6° Ratio of executive compensation to:
- mean compensation on a full-time equivalent basis paid to employees of the
Groupo6s French companies other than 304
- median compensation on a full-time equivalent basis paid to employees of the
Groupds French companies other than
3.89
7° Annual change in compensation, performance of the Company, mean | The Group has not been collecting this data
compensation on a full-time equivalent basis paid to employees of the Company | long enough to be able to provide an annual
other than the executive directors, and the ratios referred to in point 6 above, | comparison showing how it has changed over
over at least the past five years, presented together in such a way as to allow | the past five years.
for comparison.
8° Explanation of how total compensation is consistent with the compensation | Compensation is consistent with the
policy in force, including h ow -ferm | compensation policy approved by the
performance, and how performance criteria were applied shareholders at the general meeting of June 5,
2025, consisting of the following:
(Details of how performance criteria are assessed can be found in section 21.7.1 of | - Gross annual fixed compensation in respect
this report.) of duties as CEO
9° How the vote at the | ast ordinary sl The shareholders voted in favor at the
section | of Article L.22-10-34 of the French Commercial Code was takeninto | s har ehol der s 6 gen e&yr2825
account (by a 99.58% majority of all votes cast).
10° | Any divergence from the procedure for implementing compensation policy and | None
any exemption applied in accordance with the second paragraph of section Ill
of Article L.22-10-8 of the French Commercial Code, including an explanation
of the nature of any exceptional circumstances and an indication of specific
requirements from which the Company is exempt
11° | Application of the provisions of the second paragraph of Article L.225-45 of the | During the fiscal year ended December 31,

French Commercial Code

2025, payment to the director of the amount
due in respect of his/her service was not
suspended, since the proportion of directors of
each gender was greater than 40% over the
course of the year.

** From July 1, 2025.
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Michel Guillemot, Deputy Chief Executive Officer and director

1°

Components of compensation paid during or allotted in respect of the fiscal year ended December

(by virtue of office held)

31, 2025

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting
of June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its
meetings of February 28, 2020 and June5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance
targets are exceeded, up to a maximum of 40% of fixed
compensation). This annual bonus is based on the
following internal quantitative criteria (two financial and
one non-financial):
Quantitative criteria % of Targ | Maxi-
variable et mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated 60% 3% 5%
net income  from
ordinary activities to
consolidated turnover
Increase  in total 20% 5% 10%
number of training
hours  delivered to
employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its
Directors* meeting of August 26, 2011 and unchanged since:
(excl. directorso fees)
-Fixed component of u10, 0
(covering the period Januaryi June) and half in July
(covering the period Julyi December); and
- Variable component i n proportion
attendance at meetings of the Board of Directors held
between January 1 and December 31 of the year under
review, paid during the first three months of the
following year:
- Directors attending 50% or fewer Board meetings: no
payment
- Directors attending between 50% and 75% of Board
meetings: 02,000
- Directors attending 75% or more Board meetings:
a5, 000
Stock options None | No stock options were allotted.
Free share awards None | No free shares were awarded.
Other variable compensation None | The compensation policy submitted to and approved by
Exceptional compensation None | the shareholders at the general meeting of June 5, 2025
Compensation in the form of shares of stock, debt None | does not include these types of components of
instruments or securities giving access to equity or compensation.
entitling the holder to receive debt instruments of the
Company or of companies referred to in Articles L.228-
13 and L.228-93 of the French Commercial Code
Benefits in kind None

* Attendance rates are set out in section 21.3.2.
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Michel Guillemot, Deputy Chief Executive Officer and director

(contd.)

2° Relative proportions of fixed and variable compensation In respect of duties as Deputy CEO:
Fixed compensation: 100.00%
Variable compensation: 0.00%
In respect of duties as a director:
Fixed compensation: 66.67%
Variable compensation: 33.33%
3° Use of the option to claw back variable compensation N/A in respect of the fiscal year ended
December 31, 2025
4° Commitments of any kind entered into by the Company corresponding to | None
compensation, allowances or benefits that are or may become due by reason
of or subsequent to the assumption or cessation of duties or a change in duties,
including in particular pension liabilities and other lifetime benefits, stating, in
accordance with terms and conditions established by decree, exactly how those
commitments are determined and estimating the amounts liable to be paid out
in respect thereof
5° Compensation paid or allotted by a company falling within the scope of | None
consolidation as defined in Article L.233-16 of the French Commercial Code
6° Ratio of executive compensation to:
- mean compensation on a full-time equivalent basis paid to employees of the
Groupo6s French companies other thano0.84
- median compensation on a full-time equivalent basis paid to employees of the
Groupds French companies other than
1.08
7° Annual change in compensation, performance of the Company, mean | The Group has not been collecting this data
compensation on a full-time equivalent basis paid to employees of the Company | long enough to be able to provide an annual
other than the executive directors, and the ratios referred to in point 6 above, | comparison showing how it has changed over
over at least the past five years, presented together in such a way as to allow | the past five years.
for comparison.
8° Explanation of how total compensation is consistent with the compensation | Compensation is consistent with the
policy in force, including h ow -ferm | compensation policy approved by the
performance, and how performance criteria were applied shareholders at the general meeting of June 5,
2025, consisting of the following:
(Details of how performance criteria are assessed can be found in section 21.7.1 of | - Gross annual fixed compensation in respect
this report.) of duties as Deputy CEO
- Fixed compensation in respect of duties as a
director
- Variable compensation in respect of duties
as a director in proportion to attendance at
Board meetings
9° How the vote at the | ast ordinary sl The shareholders voted in favor at the
section | of Article L.22-10-34 of the French Commercial Code was takeninto | s har ehol der s 6 gen &r2825
account (by a 99.58% majority of all votes cast).
10° | Any divergence from the procedure for implementing compensation policy and | None
any exemption applied in accordance with the second paragraph of section IlI
of Article L.22-10-8 of the French Commercial Code, including an explanation
of the nature of any exceptional circumstances and an indication of specific
requirements from which the Company is exempt
11° | Application of the provisions of the second paragraph of Article L.225-45 of the | During the fiscal year ended December 31,

French Commercial Code

2025, payment to the director of the amount
due in respect of his/her service was not
suspended, since the proportion of directors of
each gender was greater than 40% over the
course of the year.
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Yves Guillemot, Deputy Chief Executive Officer

1°

Components of compensation paid during or allotted in respect of the fiscal year ended December

(by virtue of office held)

31, 2025

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting
of June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its meetings
of February 28, 2020 and June 5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance
targets are exceeded, up to a maximum of 40% of fixed
compensation). This annual bonus is based on the following
internal quantitative criteria (two financial and one non-
financial):
Quantitative criteria % of Targe | Maxi-
variable t mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated 60% 3% 5%
net income from
ordinary activities to
consolidated turnover
Increase in total 20% 5% 10%
number of training
hours delivered to
employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board None | Yves Guillemot is not a member of the Board of Directors.
of Directors (excl. dire
Stock options None | No stock options were allotted.
Free share awards None | No free shares were awarded.
Other variable compensation None | The compensation policy submitted to and approved by the
Exceptional compensation None | shareholders at the general meeting of June 5, 2025 does
Compensation in the form of shares of stock, debt None | not include these types of components of compensation.
instruments or securities giving access to equity or
entitling the holder to receive debt instruments of the
Company or of companies referred to in
Articles L.228-13 and L.228-93 of the French
Commercial Code
Benefits in kind None
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Yves Guillemot, Deputy Chief Executive Officer

(contd.)

2° Relative proportions of fixed and variable compensation In respect of duties as Deputy CEO:
Fixed compensation: 100.00%
Variable compensation: 0.00%
3° Use of the option to claw back variable compensation N/A in respect of the fiscal year ended
December 31, 2025
4° Commitments of any kind entered into by the Company corresponding to | None
compensation, allowances or benefits that are or may become due by reason
of or subsequent to the assumption or cessation of duties or a change in duties,
including in particular pension liabilities and other lifetime benefits, stating, in
accordance with terms and conditions established by decree, exactly how those
commitments are determined and estimating the amounts liable to be paid out
in respect thereof
5° Compensation paid or allotted by a company falling within the scope of | None
consolidation as defined in Article L.233-16 of the French Commercial Code
6° Ratio of executive compensation to:
- mean compensation on a full-time equivalent basis paid to employees of the
Groupds French companies other than0.56
- median compensation on a full-time equivalent basis paid to employees of the
Groupb6s French companies other than
0.71
7° Annual change in compensation, performance of the Company, mean | The Group has not been collecting this data
compensation on a full-time equivalent basis paid to employees of the Company | long enough to be able to provide an annual
other than the executive directors, and the ratios referred to in point 6 above, | comparison showing how it has changed over
over at least the past five years, presented together in such a way as to allow | the past five years.
for comparison.
8° Explanation of how total compensation is consistent with the compensation | Compensation is consistent with the
policy in force, including h ow -feim | compensation policy approved by the
performance, and how performance criteria were applied shareholders at the general meeting of June 5,
2025, consisting of the following:
(Details of how performance criteria are assessed can be found in section 21.7.1 of | - Gross annual fixed compensation in respect
this report.) of duties as Deputy CEO
9° How the vote at the | ast ordinary sl The shareholders voted in favor at the
section | of Article L.22-10-34 of the French Commercial Code was takeninto | s har ehol der s 6 gen ée&yr2825
account (by a 99.58% majority of all votes cast).
10° | Any divergence from the procedure for implementing compensation policy and | None
any exemption applied in accordance with the second paragraph of section Ill
of Article L.22-10-8 of the French Commercial Code, including an explanation
of the nature of any exceptional circumstances and an indication of specific
requirements from which the Company is exempt
11° | Application of the provisions of the second paragraph of Article L.225-45 of the | During the fiscal year ended December 31,

French Commercial Code

2025, payment to the director of the amount
due in respect of his/her service was not
suspended, since the proportion of directors of
each gender was greater than 40% over the
course of the year.
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Gérard Guillemot, Deputy Chief Executive Officer and director

1°

Components of compensation paid during or allotted in respect of the fiscal year ended December

(by virtue of office held)

31, 2025

Amount | Comments
(u
Gross annual fixed compensation 25,386 | Compensation set by the Board of Directors at its meeting
of June 5, 2025
Annual variable compensation 0 | Compensation set by the Board of Directors at its
meetings of February 28, 2020 and June5, 2025
(Details of how performance criteria are assessed can be
found in section 21.7.1 of this report.) Target: 20% of fixed compensation (and, if performance
targets are exceeded, up to a maximum of 40% of fixed
compensation). This annual bonus is based on the
following internal quantitative criteria (two financial and
one non-financial):
Quantitative criteria % of Targ Maxi -
variable et mum
Growth in consolidated 20% 5% 10%
turnover
Ratio of consolidated 60% 3% 5%
net income  from
ordinary activities to
consolidated turnover
Increase  in total 20% 5% 10%
number of training
hours delivered to
employees of the
Group by accredited
training organizations
Compensation for service as a member of the Board of 15,000 | Breakdown determined by the Board of Directors at its
Directors* meeting of August 26, 2011 and unchanged since:
(excl. directorso6 fees)
-Fixed component of u10, 0
(covering the period Januaryi June) and half in July
(covering the period Julyi December); and
- Variable component i n proportion
attendance at meetings of the Board of Directors held
between January 1 and December 31 of the year under
review, paid during the first three months of the
following year:
- Directors attending 50% or fewer Board meetings: no
payment
- Directors attending between 50% and 75% of Board
meetings: 02,000
- Directors attending 75% or more Board meetings:
a5, 000
Stock options None | No stock options were allotted.
Free share awards None | No free shares were awarded.
Other variable compensation None | The compensation policy submitted to and approved by
Exceptional compensation None | the shareholders at the general meeting of June 5, 2025
Compensation in the form of shares of stock, debt None | does not include these types of components of
instruments or securities giving access to equity or compensation.
entitling the holder to receive debt instruments of the
Company or of companies referred to in Articles L.228-
13 and L.228-93 of the French Commercial Code
Benefits in kind None

* Attendance rates are set out in section 21.3.2.
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