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Carentoir, April 29, 2015
Q1 2015 SALES: GROWTH OF 38%

Unaudited data (in € millions)
January 1, 2015 to March 31, 2015

2015 2014 Change

Thrustmaster 6.4 3.7 +73%
Gaming accessories 6.4 3.7 +73%

|
Hercules 2.0 2.4 -17%
Digital peripheral devices; 2.0 2.4 -17%

TOTAL 84 6.1 = +38%

The Group’s sales for the first quarter of fiscal 2015 were up 38% to €8.4 million, driven by Thrustmaster’s growth of 73%
to €6.4 million.

Thrustmaster is displaying strong growth both in its console-related activities, linked to the expansion of the installed
base of the new PlayStation®4 and Xbox One® consoles, as well as with regard to its PC-related activities, where all of its
product lines made good progress during the first quarter.

Down by 17% over the period to €2 million, as a result of a decrease in terms of products for PC, Hercules is now
achieving good momentum with its WAE Outdoor wireless speaker range for smartphones and tablets.

¢ International expansion
During the first quarter, the ramping up of marketing and sales activities in Asia and the United States translated into
38% growth in North American sales, and 84% growth in the Asia-Pacific region.

o Thrustmaster: Over the period, Thrustmaster added to its racing ecosystem with the launch of an independent
version of its high-end 100% metal, three-pedal pedal set (the T3PA-PRO), as well as its GT-style add-on wheel wrapped
in hand-stitched leather. The upcoming release in May of the game Project CARS — an ultra-realistic, highly-anticipated
motorsport simulation title — will give a boost to sales of high-end racing wheels for both PC and consoles.

e Hercules:
> DJ range: Hercules is preparing to get its sales back on track with the launch of a new lineup of DJ controllers
before the end of the year — aimed at both high-end users for the music sales channel, and more mass-market models
for beginner DJs. The DJControl Jogvision console, the brand’s new flagship controller for advanced DJs, was successfully
unveiled at the Frankfurt Musikmesse — the world’s largest music trade show — where it was very warmly received by
members of the public and the specialized press alike. Available this summer, this console will be equipped with DJ
software from Serato, held in particularly high regard by professional DJs.
> WAE range: The Group is building on the success of its Outdoor range, and will launch new wireless speakers this
year featuring even better performance in extreme conditions. The first product will be released before summer.

Financial standing at March 31, 2015
e Net indebtedness (excluding Marketable Investment Securities): €6.6 million
o Marketable Investment Securities portfolio value: €8.0 million

Prospects
The installed base of new consoles, which now exceeds 33 million units sold (Source: VGChartz), is expected to grow

strongly over the coming years. Thanks to its technological innovations, Thrustmaster is positioned as the racing wheel
leader on these new consoles, and will continue to take full advantage of this trend.

The Group anticipates an upturn in Hercules’ sales before the end of the year.

The Group is maintaining its sales forecast of double-digit growth for the fiscal year.

Guillemot Corporation is a designer and manufacturer of interactive entertainment hardware and accessories. The Group offers a diversified range of products under the
Hercules and Thrustmaster brand names. Active in this market since 1984, the Guillemot Corporation Group is currently present in 11 countries (France, Germany, the UK, the
United States, Canada, Belgium, the Netherlands, Hong Kong, Spain, Romania and Italy) and distributes its products in more than 70 countries worldwide. The Group’s mission

is to offer high-performance, ergonomic products which maximize the enjoyment of digital interactive entertainment end users.
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